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THESE 27 LEADERS WILL BE 
FEATURED IN NOVEMBEK 
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EDWIN FROST JOHNSON, FOR 39 YEARS 
A GORHAM MASTER CRAFTSMAN 

HE pert sxirt of the Gorham 

Master Craftsmen is quickly 
evidenced by this array of Gorham 
Sterling flatware. It embraces all 
appropriate forms of ornament, 
each worthy of its silver, each an 
investment in fine art and precious 
metal. 


Your jeweler will gladly show 


you any of these patrerns. 
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Ros. AMERICA’S LEADING SILVERSMITHS 
— FOR OVER 9 YEARS 
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A full page appearing in the November issues of: 


Arts and Decoration House Beautiful Theatre Magazine 
Asia Life House and Garden Time Vogue 
Country Life Vanity Fair Town and Country 
Good Housekeeping International Studio World Traveler 





also 40 leading newspapers, November 14 


THE GORHAM COMPANY 


SALES AGENT 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Newark, N. J. 
DURGIN DIVISION, Concord, N. H.' 
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Earrings in New Designs Popular in London Shops 











(Special Correspondence to THE JEWELERS’ CiRCULAR) 














REVAILING fashions, and fashions like- 

ly to prevail throughout the Winter in 
London being exceptionally favorable to the 
earring vogue it is not surprising that the 
attention being paid to this medium of per- 
sonal decoration by the manufacturing 
jeweler is crystalizing in some new and 
delightful specimens ef the craftsman’s art 
that likely will be very popular for the rest 
of the year. The shingled head is likely 
to remain indefinitely and shingled heads 
are of much importance to the jewelry in- 
dustry since they spell exposed ears and the 
necessity for ear adornment. 

The past year has seen a wonderful de- 
velopment in the earring, this ornament hav- 
ing run the gamut from the single stud 
stone of neat and chaste design down to the 
very elongated pendant design of every con- 
ceivable medium from the finest of precious 
stones down to ordinary cut glass and 
crystal. Earrings that have ranged in price 
from $5,000 a pair down to 75 cents a pair 
have been displayed prominently in all 
jewelry shop windows. Real gem and 
precious metal combinations in every pos- 
sible design have been displayed by the 
Bond and Regent St. jewelers, prices for 
these earrings ranging from $250 up to 
$5,000 a pair. In the suburbs the small 
jewelers have sold imitations of these de- 
signs for a few dollars each, the difference 
being that paste is used for real diamonds, 
factory-made pearls for the Oriental gem, 
and substitute gold and platinum for the 
real metals. The chief difficulty of the 
manufacturing jewelers has been to turn out 
something new in designs for the coming 
season. They have succeeded up to a point, 
the result being some new types of pendant 
earrings ranging from one inch to three 
inches in length that include pieces of sheer 
simplicity and ornaments of elaborate work- 
manship. The new designs are in combi- 
nation settings which include diamonds, 
onyx, pearl, jet, ivory, platinum, jade, gold 
and the whole family of semi-precious ma- 
terials. The whole effect is colorful and 
artistic. Doubtless imitation pieces which 
will sell for a few dollars to the masses 
will soon be on the market. 

One design in earrings that undoubtedly 
will sell well is the pendant “god” in carved 
jade swinging from a golden triangle in the 
center of which is a fine pearl, while an- 
other type of earring that is out of the ordi- 
nary is the elongated column of ivory with 
black onyx balls top and botton. A new 
“grape” design has been evolved, this tak- 
ing the form of a pendant bunch of “grapes” 
suspended from the ear lobe by the stalk of 


slender platinum. The “grapes” themselves 
are either in black or white pearls, accord- 
ing to the color required. The leaves are 
formed from platinum, gold or silver. The 
whole affair is slightly smaller than a hen’s 
egg. Some of the new designs are of an 
antique character, this form being carried 
out in colored gems of first quality. These 
are elaborate pieces and very expensive. A 
simpler type of earring design is the 
stretched triangle of paste suspended from a 
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SOME NOVEL EARRINGS POPULAR IN LONDON 


carnelian, finished with a flower or bow 
design at the bottom, the whole being set in 
silver. 

The chief attraction of the earring from ‘ 
the jewelry trade angle is that it is now as 
popular with the unshingled as with the 
shingled, the demand thus being extended 
to beth types of women who have a fond- 
ness for ear decoration. Of course, the ear- 
ring is not a national fad in England, but 
its popularity is growing. One out of 
every six women probably has two or three 
pairs of earrings in her jewel box. Years 
back only grandmothers wore earrings—of 
the heavy carved jet type. Now girls just 
reaching the threshold of life take an inter- 
est in the various designs on the market 
and experiment with a few until they find 
the design that particularly suits them. 
Thus it is that the demand for the inexpen- 
sive imitation piece exists. After a woman 
has bought two or three artificial designs 
to try with her new frocks she settles on 
the one that suits her best and then buys, 
or has someone buy for her, a similar design 
in higher quality materials. 








Either the Real or the Geometrical 





HE decorative designer must be sincerely 

purposive or his work is not effective on 
the human brain. Listen to the following 
words of R. G. Hatton in “PrincipPLes or 
DECORATION” 

“If we cannot express, let us frankly fall 
back upon degeneration. The ‘great fault of 
decorators since the early part of the XVIth 
Century has been their insincerity. They 
have not really wanted to portray the subjects 
they have introduced. This insincerity was 
greatly stimulated by the romantic turn of 
literature in Italy, probably as an escape 
from the prohibitory tendencies of the 
Counter-Reformation. The fanciful ideas of 
Ariosto and Tasso were extremely popular, 
and they had the character, as have similar 
ideas in Spenser’s ‘Faerie Queene,’ of pre- 
senting images, which, since their exploits 
are very similar, are not individually essen- 
tial to the story, and can be isolated from it. 
The emblem, which is again an isolated 
image, and has nothing to do with connected 
story, was becoming popular. The images 
merely embody an emblematic significance. 

“This attachment of a secondary, and often 
a far-fetched, meaning to a form had then, 
and always has, a tendency to reduce the 
interest in its reality. The law of degener- 
acy begins to operate. This law is that a 
healthy mind must devote itself to some sort 
of objective consideration, and that, as there 
are but two kinds for the mind to engage 
itself with, the real and the geometrical, as 
it loses its grip on one it moves to the other.” 








C, A. Bang, will open a jewelry store at 
Bowbills, N. D. 
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STERN BROS. &CO 


Cutters and Importers of of 


DIAMONDS 
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=== Telephone « “Bryant 3925 
Ve DIAMOND CuTTING WoRKS 31 eee Secner 
ti¢ 68 Hunters P oint Ave. AMSTERDAM: 16 Sarphastistraat 
‘ s Long Island City AnTwerP: 48 Rue Simons 
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Interesting Exhibits of Watches, Jewelry, Gems and Kindred 
Lines to Be Found at the Sesqui-Centennial Exposition 

















(Continued from issue of September 22) 

PHILADELPHIA, Pa., Sept. 24.—As time 
goes on and more visitors from far and near 
are coming to see the Sesqui-Centennial Ex- 
position, the jewelry exhibits in the various 
foreign sections are atracting great atten- 
tion and are the most popular places in the 
group of buildings, especially with the 
women visitors. One place that draws the 
attention of visitors is the group of exhibits 

















DIAMOND SET PENDANT OF AMBER 


by British jewelers in Building No. 2, 
where the Amber Trading Co. has a splen- 
did showing of amber that even jewelers 
have shown enthusiasm over. Headquarters 
of this firm are in London and its display 
is one of the most comprehensive one of am- 
ber that ever has been shown at an expo- 
sition. At the Wembley Exposition in Lon- 
don it attracted unusual attention, and it is 
doing the same thing here. Included in the 
showing is a private display of the gem, the 
property of M. W. Bersey, who is in.charge 
of the exhibit and which contains more than 
100 pieces of the rarest bits of amber show- 
ing every possible color and type of the 
fossil. 


Some of the pieces represent every place 
where amber is found and the majority con- 
tain prehistoric insects imbedded in what 
was once the resin of the pine trees of an 
eon of time antedating the Tertiary period 
of the earth’s development. 

In the exhibit itself the show piece is a 
pendant of polished amber, set in platinum 
and diamonds. It is cut to about 2%4 inches 
long and about a half-inch wide and is so 
clear that inside can be seen the history of a 
prehistoric tragedy. This is a drop of water 
which was caught as the amber solidified 
and above it with’ its proboscis imbedded in 
the fluid is an ant which died as it drank. 
Another piece shows a dragon fly caught in 
the same manner, and in a large number of 
the pieces are other insects which perished 
millions of years ago in order to make a 
novel ornament for the women of today. In 
‘the collection is a piece of green hued amber, 


one of the only three pieces of this kind 
known to be in existence. 

A chess board of amber with the playing 
pieces of the same gem always holds atten- 
tion of visitors, while enthusiasm is shown 
over the carved turtles and other animal 
pieces. A jewel casket of amber of varying 
hues is another gem of the display, while 
other pieces are carved into festoons of 
roses. Of course, there are no end of neck- 
laces, of varying hues, amber growing deeper 
in color as it ages. 

One beautiful pendant set in platinum and 
diamonds, which appears to be a popular 
combination with amber, contains a cicada 

















AMBER, SHOWING PRE-HISTORIC INSECTS 


and a spider, both trapped in the solvent 
resin an instant before it hardened. Women 
seem to admire these nature tragedies pic- 
tured before them and exclaim in admiration 
as they are shown the pieces containing the 
insects. 

Necklaces of amber of all sizes from a 
choker to ropes with the beads varying from 
the smallest pieces workable to others the 
size of hen eggs are on view, are shown, the 
contrast in colors being especially effective. 

The attendants are busy explaining this 
variation in colors. One thing that makes the 
exhibit popular is the offer for a free test 
of the genuineness of the amber worn by 
visitors, brief immersion of the necklace or 
ornament in a tank of a certain solution tell- 
ing the story at a glance. 

Men visitors are especially interested in 
a cigar holder made a century ago, and 
which has aged to a rich light brown. 








A new jewelry store will be opened shortly 


at 106 W. 7th St., Gary, Ind., by I. Berezin. 
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Hints for Your Protection Against 
Shoplifters and Check Passers 





VERY mercantile firm suffers some loss 

through shoplifting and even the most 
cautious merchant will at odd times be de- 
frauded by the check passer, with the glib 
tongue, plausible story, apparent respect- 
ability but worthless check. In the August 
issue of Personal Efficiency, a few pointers 
for merchants on protection against shop- 
lifters and check passers were given. From 
these we have clipped the following that 
may be of interest to jewelers: 

—Keep wide, clear aisles. 

—Do not allow sections of the store to be 
shut from view by display racks. 

—Eliminate tables stacked high with mer- 
chandise. 

—Never leave the store vacant as an ac- 
commodation to a customer. 

—Show the prospective buyer one article at 
a time. 

—Keep the goods in display windows from 
being easily examined. 

—Place the article you have been showing 
back in stock before getting an item from 
another part of the store. 

—Do not leave articles on the counter when 
you turn to take something from a high 
shelf. 


_ —Make a careful notation of the luggage or 


. bundles carried by a new customer. 

—Do not allow the carrier of an old travel- 
ing bag to examine a new stock of lug- 
gage at leisure. 

—Keep your store well lighted. 

—Do not allow “stock” ruses to draw your 
attention from unprotected goods. 

—Check your sales slip with the number of 
articles you have shown before the cus- 
tomer leaves. 

—Do not allow a customer to carry goods 
out the door for inspection in daylight. 

—Keep more detailed stock records. ‘ 

—Make the salespeople responsible for re- 
porting irregularities in customer dealings 
immediately. 

—Check the slips of individual salespeople 
against the stock record frequently. 

—Do not depend on the appearance of a 
check. 

—Look: up the issuing firm in Dun and 
Bradstreet. 

—Do not cash checks written in pencil. 

—See that all spaces are filled in. 

—Never cash a stranger’s check without in- 
dorsement which you have positively veri- 
fied. 

—Do not cash checks on which erasures have 
been made. 

—Never sign blank checks. 

—Leave no canceled ‘Vouchers where they 
may be easily taken. 

—Keep your check books locked up. 

—Be careful where you exhibit your bank- 
ing signature. 

—Watch checks which apparently bear the 
maker’s O. K. or other form of approval. 

—Beware the magic word “certified.” 

—Write “for deposit only” on checks which 
you intend to deposit. 

—Do not depend on apparent protection by 
mechanical check protectors. 








Fred A. Chapman has started in the 
jewelry business at Hillsboro, Wis. 
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| A Three-in-One Necklace 


that will appeal to your patrons 








As the illustration shows, this necklace may be 
worn in three different ways. Taking the place 
of three separate necklaces, and being in itself 
priced very moderately, it will prove an excep- 
tionally live and fast seller. It is made of uniform, 
opalescent RecGENT Pearts, finished off with 
baroque pearls and having a white and gray pear- 
shaped drop. Ask for Style 1019. 


| Subject to 
Jewelers’ 


Circular Key 

















| ALSO STONE AND AMBER NECKLACES 


| ALBERT LORSCH & CO., Inc. 


FOUNDED 1867 FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEw York, N. Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
Paciric Coast: Lee & Krersxr, 704 Market St., San Francisco, CAL. 
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Paris Jewelry and Gown Styles 











Semi-Precious Stones Coming Into Vogue in Latest Jewelry and as Mountings 
for Bags 














A GREAT deal of attention is being given 
to semi-precious ornaments and artificial 
jewelry just now. The woman, with her 
light dress, quite plain, the long, very wide, 
cut-round cape, usually wears a considerable 
quantity of ornaments to give character to 
the gown. With the cape, with its high, 
fluffy collar, it would be tempting Providence 
to wear a real pearl necklace for walking, 
for anything of the kind is likely to catch 
in the fluffy feather collar or otherwise get 
lost. The woman’in her early Autumn 
toilette, perhaps in a white woolly fabric, 
with her white padded cloak, will have a 
3et of chrysophase, a stone that is not too 
costly to risk losing, but sufficiently so to 
be acceptable. In opaque green, somewhat 
richer and darker than jade, it is used as 
the end of a pendant, perhaps pear-shaped, 
and hung by a silver chain, with bits of 
chrysophase at intervals. A sautoir, to fall 
to the waist, is made on the same design, 
and the stone is utilized as earrings also. 
A bit of it sometimes makes a ring, held 
in place by a silver chain. The hat pin has 
a head of the same stone. Similar sets are 
seen in carnelian and in Lapis Lazuli. 
Amethysts, very pale, or very deep, are 
also used for this purpose. Turquoise matrix 
is also seen. The red or black veined tur- 
quoise matrix is being worn more than ever, 
the roughness and quaintness of form for 
pendants being rather sought than avoided. 
Sautoirs, made of squares of rock crystal, 
beautifully engraved with a tiny pattern, are 
also seen. Sometimes globes or tubes are 
also treated in this fashion, but the square 
with its appearance of cabilistic figures is 
the most successful variety of this form 
of sautoir. Sautoirs, short, made of lapis 
or jade, are converted into bracelets, being 
twisted three times round the wrist. 


Ornamental pins are being used more and 
more extensively for the large or small 
pouched hats. Baroque pearl-headed pins 
hold the rough folds in place. Turquoise 
matrix is also utilized in this way, to give 
the necessary touch of color to a black 
velvet hat, for instance. With the large hat, 
with its high pouched crown, several pins 
are used. They are visible from different 
sides of the hat, usually one at a time, 
for a great deal of attention is being paid 
to “back” and “side” views. As money gets 
tighter, more attention is given to cut and 
adjustment than to material for all gar- 
ments. In one of the most read comic papers 
this week, there is a picture of what a 
Parisian did to a “normal” suit. Beginning 
at the throat, high up and ending at the 
ankles, the costume looked sufficiently severe, 
and with the grim helmet hat precluded all 
possibility of wearing anything like jewelry. 
With a pair of scissors the girl in the 
picture cut away the extra length of skirt, 
removed the arms entirely, renovated the 
hat with a few jeweled pins and set off the 
whole silhouette with a few ornaments. 

Truth issalways painted in caricatures, 
where the real story of the times may be 


read. As materials get scarcer and dearer 
—the real reason of the short and skimpy 
gown—the necessity for superposing orna- 
ments becomes greater. As ribbons and 
passementaries get dearer, the demand for 
sautoir bracelets for gowns, hat-pins for 
hats, and so on goes up. For they are not 
easily damaged, can be used for several cos- 
tumes at the same time, and outlast quite 
a number of them. The variegated toilette, 
with jewelry contrasting, is merely the 
indication of the fact that the wearers cannot 
afford to be always buying new jewelry, 
for the artificial kind is becoming very dear, 
as its resemblance, which is astonishing, to 
the genuine stuff increases. 

* +s 


If hats are being decorated with pins, with 
jeweled beads, trimmed with bands sewn 
with jewels, handbags are also marvels of 
the goldsmith’s or silversmith’s art. Hand- 
bags are so large that they will soon “make 
do” for a week-end trip in the car. Almost 
always made of material, used in folds, the 
mount is jeweled. Leather, treated in a spe- 
cial way, to make it very pliable, and dyed 
one of the new tints, is used for the bag 
proper. The mount is incrusted with tur- 
quoises, which for some reason or other find 
special favor for handbags, with turquoise 
matrix, or with rubies, the two gems being 
often used together with great success. 
Mother of pearl and baroque pearls are also 
used extensively. Other mounts are made 
in translucent enamel. The miniature pat- 
terns which are characteristic of this work, 
are seen through the upper layer of enamel. 
Forget-me-nots, much conventionalized, will 
be seen through a pale cream layer of 
enamel. They are perhaps on a pink ground. 
These bags sometimes have a chain made of 
beads almost the size of hazel-nuts, to hang 
over the arm. These beads are also trans- 
lucent. Whether the oxidized silver mount, 
set in rubies, turquoises and perhaps sap- 
phires, or the gold mount with rubies and 
pearls, or again the enamel mount is used, 
an effect of great richness is produced. The 
silver mount with its air of being an antique, 
is perhaps the handsomest of all. It looks 
like a bit of work done by the silversmiths 
in the Middle Ages, with its turquoises that 
stand well out, unashamed, and not set into 
the metal, as is the case today, when it 
might almost be thought that the maker was 
ashamed of putting ornaments into his work. 
The one lump of turquoise matrix, the side 
ornament, set in the silver mount as if by 
accident, is also very handsome. The gold 
mount is less effective than the others when 
white gold is used, however. With a bit of 
baroque mother-of-pearl, set in the mount 
at intervals, it also looks like something 
from another age. The enamel mount is 
perhaps the most luxurious of all. The 
rich colors that are sometimes seen, in the 
darker leather bags, are extremely hand- 
some. Royal blues and crimsons, deep golds 
and purples are mingled with the very hap- 
piest effects. 
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Much attention is being-paid-to the fasten- 
ings of these handsome bags, the mounts of 
which are often in real gold and silver, with 
real gems. Other gems of a_ secondary 
order, that is to say, rough stones, uncut 
because they will not stand the process, but 
polished somewhat, of great value otherwise, 
but with a defect that prevents their being © 
used for jewelry proper, are used for these 
mounts. The very baroqueness of the shape 
of the stone, its unfinished appearance, gives 
a quaint touch to the bag. Then semi- 
precious stones of all kinds are used. Al- 
though these gems, pebbles and so forth, 
are not stones of the first water, they still 
come high to buy, especially as several are 
needed for a single-bag. Thus it has become 
necessary to fasten bags more securely. The 
tortoise-shell and ivory mount have a catch 
made -of the same material, that takes in 
both sides of the mount, wrapping over 
them. Until it breaks, it is absolutely safe. 
Silver-mounted bags have a cog-wheel ar- 
rangement, tiny blunt teeth on one side of 
the mount, fitting into slots on the othér 
and closing and locking so that. nothing 
can open the bag, until the catch is turned 
and the teeth opened. ~ 








Rotary Club Holds Jewelry Luncheon at 
. Poland Springs, Me. 

Potanp Sprincs, Me., Sept. 28—-The 
North. Attleboro Rotary Club today. staged 
their Jewelry Luncheon in connection with 
the annual conclave of the 3lst Rotary 
District. President Charles F. Martin, 
North Attleboro, presided over the luncheon 
and he was assisted by 18 members of the 
club. 

Gifts of vanity boxes and emblems were 
given to the 500 Rotarians and Rotary Anns 
present at the luncheon. In addition about 
400. articles of jewelry donated by the 
jewelry firms of North Attleboro were dis- 
tributed to the diners. 

Special gifts were given to Paul . Harris, 
the founder of Rotary and to Mrs. Harris 
as well'as to District Governor William 
Davis and Mrs. Davis. : ‘ 

Prominent jewelers of North Attleboro 
who participated in the festivities were 
Harry Fisher of Swift & Fisher, Andrew 
Morris of the G. C. Hudson “Co.; Howard 
Grant of the T. G. Frothingham & Co., J. 
Noble Shawe of the Paye &. Baker : Mfg. 
Co. and J. Frank Mason of the Mason Box 
Co. 

Mrs. Harry Fisher and Mrs. Andrew 
Morris wore dresses of mesh loaned by the 
Whiting & Davis Co., Plainville. All of 
the North Attleboro delegation were’ be- 
decked with jewelry of the latest styles. 

The luncheon was the first activity of the 
North Attleboro Club in its campaign to 
assist in the advertising of jewelry and 
North Attleboro as ‘“the pioneer jewelry 
center of America.” 








Koch’s jewelry store, 46 Whitaker St., 
Savannah, Ga. is to be moved to 35 
Whitaker St., the latter part of October or 
early in November. The new quarters are 
owned by Joseph H. Koch, proprietor of 
the store, who is having a modern front 
placed and is also having other improve- 
ments made. Mr. Koch has occupied his 
present store for 50 years. 
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We Manufacture Weather 
to Manufacture Pearls 


One of the unique features in the 
manufacture of Deltah Pearls is the 
apparatus which has been designed to 
Visi- 
tors to the Long Island City factory 


manufacture artificial weather. 


are always interested in this device. 

Certain accurate conditions of air 
temperature, humidity and pressure 
are required to make pearls of uniform 
fine quality and lustre. Only a few 
days during the year present the cor- 
rect weather conditions, yet pearls must 
be manufactured day after day, year 
in and year out. 

So engineers have invented an in- 


genious system whereby weather may 
top) 


(Continued on third colunin, 








JS hid oi a~ Century 
nniversary 


of the makers of 


Deltah Pearls 























The Anniversary Celebration of the Del- 
tah Pearl makers is exemplified in the 
Deltah Anniversary Assortment, now in the 
lines of leading wholesale jewelers. 

This assortment consists of 4 Deltah 
necklaces, each different and distinctive. 
A handsome velvet-satin window screen is 
supplied without charge. The necklaces 
are all popular priced 
$10.50, $12.50 and $15.00. 
ment costs the jeweler only $21.75. 


The entire assort- 


You will do wise to order this assort- 


ment from your wholesaler today. 


-to retail at $5.50, 


(Continued from first column) 


be manufactured to suit, whether the 


outside weather is good or bad. 


Off in a corner of the plant is the 
Processing Room—airtight and dust- 
proof—with cork insulated walls, ceil- 
ing and floor. Outside this room, but 
it thru the walls, is 
an immense apparatus. This is the 
It inhales the out- 


connected with 


weather machinery. 
side air, washes it free of dust, dries 
it free of water vapor, heats it to the 
proper temperature, impregnates it with 
just the correct amount of water vapor, 
and then forces this ready made weather 
into the room at a regulated air pres- 
sure. An automatic valve device allows 
an equal amount of volume of air to ex- 


haust so all conditions remain constant. 








Deltah 
Flexa-Pearl 


Bracelet 





Each 
$5 50 


List 








Saturday Evening Post Features 
Story “Pearls and Colored 
Stones”’ 





The September 11 issue of this lead- 
ing magazine contains an intensely in- 
teresting story about the world trade 
in fine gems. The article recounts the 
world-wide activities of the leading 
gem dealers who convene in Paris to 
buy and sell the finest and rarest speci- 
mens of pearls and colored stones. 

The inspiring descriptions and wealth 
of information concerning these most 
beautiful of all stones is bound to pro- 
foundly impress the millions of readers 
of this splendid publication. Read this 
article yourself, for it is well worth 


while. 


Congratulations Are Due 


Our New York representative, Mr. S. 
Dorskey, has announced that he is go- 
ing to be wed Sunday, December 26 
(this year), rain or shine. He says 
we are invited. If his countless friends 
in the trade take him literally, he will 
need charter the Polo Grounds for the 


occasion. 








New Play for New York, ‘The 
Pearl of Great Price” 


The management of the Century 
Theatre, New York, announces a new 
play under the above title to open within 
a few weeks. 

Because of the interesting and dra- 
matic way in which pearls are brought 
into play, it is expected that “The Pearl 
of Great Price” will do good publicity 
work for the jewelry business. 


English Channel Swimmer’s 
Taste Runs to Pearls 


An interesting article from the New 
Orleans “Morning Tribune” talks about 
the second woman conqueror of the 
English Channel, Mrs. Clemington Cor- 
son. In part it reads: “Mrs. Corson 
is not the sensational type of woman. 
She is first of alla mother. Her tastes 
would never be for ostentatious display 


of clothes or jewels. She might have 
a pearl necklace because pearls are 
things of beauty and a joy to look at.” 

A compliment to pearls and a com- 


pliment to Mrs. Corson—and both true. 
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The News from England 








Prospects of Settlement of Coal Strike Improve Business Conditions—The Latest 
Jewel Fashions—Sheffield Plate and Cutlery Trades Improving—German- 
Swiss Trade Agreement to Become Effective with the New Year— 
Litigation Over Loss of Historic Pearl Pendant—Diamond 
Necklace Stolen from London Jewelry Shop—New 
Diamond Market in Paris 

















Lonpon, Sept. 15.—Prospects of some sort 
of a settlement of the coal dispute which 
has more or less paralyzed the country since 
May, are putting manufacturers in general 
in a more happy frame of mind. The possi- 
bility of once again getting adequate supplies 
of fuel is creating a feeling of optimism and 
a belief that better times are now in store. 
The general depression caused by the coal 
stoppage had not been without an adverse 
effect on the jewelry trade. Not only have 
the manufacturing jewelers been handicapped 
to some extent, but the wholesale unem- 
ployment caused by the dislocation of trade 
due to short supplies of coal has curtailed 
purchasing power considerably. With the 
coal dispute ended (and there are indica- 
tions of a settlement in the offing), it is 
hoped that business will get into its stride 
again in time for the Fall and Winter trade. 
Apart from the coal hindrance, all signs 
point to a steady improvement, the demand 
for rough and polished diamonds now being 
distinctly good, while the vogue for jeweled 
ornaments in connection with new dress 
fashions has given the manufacturing end 
of the industry quite a filip. Gold produc- 
tion appears to be on the increase and the 
precious metal is absorbed without any 
trouble by the industry, The improvement 
in the number of native workers on the 
Transvaal mines continues. The outlook in 
the Sheffield plate and cutlery industry is 
brightening. 

*6-« 

The newest ostrich fans are plentifully 
besprinkled with gems of first quality. Some 
of the new season’s articles are of lyre shape, 
the feathers being very long and shaded. 
The handle is encrusted with diamonds in 
this type of fan. 

* * * 

A new dance frock just introduced here 
has the lower edge embroidered with lovely 
plumage each rib of which is encrusted with 
pearl and diamond facets. Many of the 
new frocks are linked up with pearl, dia- 
mond and sapphire gems of high quality. 
One gown in oyster-white satin has a fringe 
of real diamonds. 

x ok x 


Where the new frocks are made with 
loose panels falling from the hips a popular 
fashion is to have an ostrich feather attached 
to each panel. This affords an opportunity 
to introduce gemmed decorative effects. The 
ribs of these feathers are encrusted with 
small pearl and diamond facets and as the 
wearer of the frock moves about strands 
of the shaded ostrich plumes sway to and 
fro, Ostrich feathers are to be used a lot 
in the new frocks this coming season, the 
designers say, and considerable jeweled ef- 
fects will be possible in connection with this 
feather vogue. 

Among the utility novelties now being 


handled by the retailer here is the little silver 
egg boiler of the hour glass type for dining 
room use, With the aid of an electric ap- 
pliance one can boil his own egg on the 
sideboard or table. 
x *K Ox 

The plate and cutlery trades of Sheffield 
are improving very slowly the position on 
the whole now being a little better than a 
year ago. Some substantial orders from 
abroad have been received this month, so 
far, and there has been an improved demand 
for silver and electro-plate articles usually 
purchased as souvenir gift lines by. vaca- 
tionists at seaside resorts. A certain amount 
of influence on the part of the approaching 
Christmas season is being felt at Sheffield 
and stocks of plate and cutlery at the retail 
shops are getting low. This will mean big- 
ger business for the manufacturers between 
now and the yuletide season. 

x * 


A result of the German-Swiss trade agree- 
ment recently mentioned in THE JEWELERS’ 
CircuLar and which was signed at Berne 
last month will be to allow Swiss watches 
to enter Germany at a tariff in most cases 
from 3314 per cent to 55 per cent lower 
than at present. It is expected that this 
new concession will come into operation in 
the New Year. The United States imports 
rather heavily of small Swiss watches, and 
this country may have to pay higher prices 
for the cheaper class of German clock im- 
ports as a result of the trade pact. Germany 
may attempt to recoup herself on her tariff 
concessions to Swiss watchmakers by in- 
creasing her prices on exported clocks. The 
United States and Britain are her best cus- 
tomers in clocks. For the first half of 1926 
Britain imported 1,114,231 watches. These 
were valued at $1,040,000. For the first half 
of 1925 the number of watches imported 
was 4,258,425 of the value of $5,580,000. The 
great difference was caused by foreign watch 
and clock makers dumping all their avail- 
able goods into Britain in the Spring of last 
year just before the 33% per cent ad valorem 
duty went into effect in the latter country 
to protect the British watch and clock mak- 
ing industry. Switzerland, of course, does 
a huge business with the United States and 
Britain in watches. Three-fourths of the 
United States watch imports are from 
Switzerland, a small, high-grade and ex- 
pensive wrist watch being in demand in 
America especially among women. This 
Swiss wristlet watch sells in the United 
States at three times its cost in Switzerland. 
The Swiss exports of this type of watch 
total close on 20,000,000 a year. Britain also 
does a big trade with Switzerland in the 
higher and medium small wristlet watch 
grades. Like the English watch and clock 
quality industry the French trade is affected 
to a considerable extent by the modern mass 
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production methods of such timepiece spe- 
cialist countries as Switzerland. The British 
clock making industry still is at the top of 
the trade in the matter of “grandfather” and 
“grandmother” bracket and dial clocks. It 
is not believed that Britain will be seriously 
affected by the German-Swiss trade agree- 
ment since she is a larger purchaser of the 
cheap German clock than she is of the better 
class German watch which is likely to be 
most influenced, as regards price, by the new 
agreement. Swiss gold wristlet watches 
entering Germany will now pay an ad 
valorem duty that is from 10 to 4 Reichs- 
marks lower than hitherto, while decreased 
duties on other Swiss watch exports to the 
Fatherland’ will be from 20 to 14 marks on 
women’s gold watches, 20 to 8 marks on 
men’s gold watches, from 5 to 2.75 marks 
on silver watches and from 3 to 2 marks 
on metal watches. 
* * * 

The newest handbags are of colored metal 
beads woven in tapestry and Oriental de- 
signs so finely that when handled they feel 
like silk. These metal bead bags are a de- 
cided novelty and some brilliant and daring 
color schemes are possible. The bead used 
is so tiny that a handful of them would feel 
like coarse sand. 

* * * 

Another novelty is the new equipment for 
the umbrella or sunshade made of Japanese 
inlaid leather (horsehide) and used in the 
handle, rib tips and ferrule. Each piece of 
leather used in the design is inlaid by hand, 
each piece bearing a separate design. The 
handle is chubby and the leather insets are 
beautifully colored. The handle also opens 
at the side revealing a mirror, a compartment 
for a powder puff and a small silk purse. 
The tassel matches the handle and ferrule 
in material. This is an attractive novelty 
—but expensive, 

x * Ox 

Fur neckpieces are now fastened by means 
of small loops of fine pale pink pearls in- 
stead of the usual small linked chain. The 
pearl loops match up in color with the new 
shades for neck furs and wraps. For other 
colors white and black pearl fasteners are 
used. 

x x * 

Next month will see the historic pearl 
necklace case in the Paris Law Courts, ac- 
cording to the Weekly Dispatch, which says 
that an Italian baroness is bringing an ac- 
tion against a hotel in the Champs-Elysees 
as a result of the loss of her necklace, giver 
to Josephine by Napoleon in 1796. This 
pendant pearl piece is a very fine example 
of the craftsmanship of that period. It has 
a magnificent turquoise clasp. It passed into 
the hands of Empress Josephine’s daugh- 
ter—Queen Hortense—and later became 
the property of the Italian woman. While 
staying at the hotel in Paris the necklace 
was stolen from the hotel room, and all 
the efforts of the police to trace the historic 
ornament have failed. The guest’s action 
against the hotel will be followed with in- 
terest by the jewelry trade in Paris. 

* Ok 


A $2,250 diamond necklace was stolen 
from the Vigo Street, Piccadilly, store of 
Bert & Co., jewelers, this week by two well 
dressed men who posed as customers in 
prospect. They spent nearly half an hour 
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Ropes of Pearls are Much in Vogue 


For Truly Su-Pearl-ative loveliness of effect (at moderate cost) 


Nothing like ‘‘ Orientas”’ Siu Chiusltc Me. 
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examining jewelry in various trays set out 
for their inspection. Eventually they said 
they did not see exactly what they wanted 
and expected to call in the next day and 
make a final decision, After they had left 
the shop and the jewelry was being restored 
to its cabinet the necklace was missed. 
s es 

A new diamond market at which millions 
of dollars worth of gems change hands daily 
has sprung into being near the Diamond 
Dealers’ Association’s Imulding in ‘Paris, 
according to a correspondent of the Daily 
Mail. This new and important market is 
made up of various diamond dealers who 
rent small white wooden tables from the 
association at $10 a week and who hand over 
packets of stones worth small fortunes with- 
out demanding a receipt or any written 
acknowledgment. This market is held in 
a court yard and an adjacent cafe in the 
Rue Cadet. The cafe is a sort of overflow 
market for the courtyard mart. The marble 
top tables are used by the dealers here and 
little piles of gems pass from hand to hand 
among the coffee cups and wine glasses. The 
cafe has posted up a large printed notice 
in three languages stating that politics and 
religion must not be discussed and that only 
diamond dealers may sit at the tables. 








SALESMAN’S CASE STOLEN 


Thieves Get Jewelry Worth $30,000 From 

Representative Newark Manufacturing 

Concern—Visiting Boston Retailers 

Boston, Mass., Sept. 28.—The local police 
are looking for thieves who yesterday got 
away with jewelry worth about $30,000 at 
wholesale prices. The jewelry consisted of 
brooches, bracelets and other gem set arti- 
cles that were being shown to Boston stores 
by Alfred M. Haring, salesman for Carter, 
Gough & Co., manufacturing jewelers, of 
Newark. 

The stolen jewels were in two heavy 
sample cases being carried from one jewelry 
house to another by William Ford of Bos- 
ton, a carrier employed by Haring. He set 
down one of the cases outside the West St. 
entrance to the store of Shreve, Crump & 
Low Co. while he carried the other inside. 
When he returned a moment later the first 
case had vanished. 

An all night search has been conducted 
by the Bureau of Criminal Investigation 
before any details of the robbery were made 
public by the police. The jewelry is fully 
insured. 











Examining Board of Horological Institute of 
America Meets at Washington, D. C. 


WasHINGTON, D. C., Sept. 27.—The ex- 
aming board of the Horological Institute 
of America met Sept. 21 at the Bureau 
of Standards. More than 100 watches sub- 
mitted by applicants for Junior Watch- 
maker’s Certificate or Certified Watch- 
maker’s Certificate were passed upon 
by the board and written examination 
Papers accompanying the watches were 
graded. 

_A total of 31 certified watchmakers’ cer- 
tificates and 65 junior watchmakers’ cer- 
tihcates were awarded. Only eight applicants 
failed to pass the examinations. 
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Fighting the Auction Evil in Boston 








Police Commissioner Wilson Curbs Activities of Local Jewelry Concerns 


(From the Bulletin of the Boston Better Business Bureau) 

















ONE AUCTION CLOSED—OTHERS STOPPED FROM 
NIGHT SELLING 


Using the powers conferred on him by 
the new State jewelry auction bill, Police 
Commissioner Wilson recently made a ruling 
protecting the public from possible fraud in 
the night selling of diamonds and other 
jewelry by limiting the hours of jewelry 
auctions from 8 a. M. to 6 P. M. 

This action followed a conference between 
Police Commissioner Wilson, Chief Arm- 
strong, and Captain Skillings of the Police 
Department, and _ representatives of the 
Better Business Bureau and Retail Trade 
Board, at which conference the evils of 
night selling were presented, together with 
the rules affecting this practice in other 
communities. 

This protective step taken by Police Com- 
missioner Wilson has been commended both 
by the public and by merchants anxious to 
maintain and elevate the integrity of Boston 
retail conditions. 


NEWSPAPER COM MENT 


The Boston Post took occasion to com- 
mend this action in its editorial columns as 
follows, under a heading “A  Salutary 
Limit” : 

“Most citizens of good sense will commend 
the order served by Police Commissioner 
Wilson, of this city, on holders of autioneers’ 
licenses, that the auction rocms may be open 
for business only between the hours of 8 
A. M. and 6 P. M. 

“These establishments, many of them of 
the fly-by-night order, offer a serious com- 
petition to the regularly established and per- 
manent stores for the sale of jewelry, glass- 
ware, and bric-a-brac. But it is rarely a 
competition of low price; for in practically 
every instance, goods sold in such places 
bring a higher price, quality considered, than 
they do in the shops. The proprietors see 
to it that nothing goes to any bidder save at 
a good profit. 

“Tf it be held that the workingman cannot 
get around to the auction stores until after 
supper, the answer is that it would be better 
for him if he did not go at all. He can 
always get a better trade in the retail shops.” 


JEWELRY AUCTION STOPPED BY INSPECTOR 
FLAHERTY 


Acting on preliminary evidence furnished 
by the Better Business Bureau, Inspector 
Stephen J. Flaherty of the Bureau of Crim- 
inal Investigation, Police Headquarters, re- 
cently conducted an investigation of the 
Holmes Jewelry Co., Inc., a jewelry auction 
concern at 566 Washington St., and ordered 
the concern closed until it was granted a 
license for the premises. A few days later, 
the concern went into bankruptcy. Princials 
of this concern are: President, Jacob Glas- 
ker, 19 Wolcott St., Dorchester; treasurer, 
Benjamin Finn, 31 Goodale Road, Dorches- 
ter, and Harry Davis, 96 Washington St. 
Brighton. Those in the employ of Holmes 
Jewelry, Inc., include Arthur Crowell, 


45 Kimball Avenue, Revere, auctioneer ; 
Arthur D. Hass, 17 School St., Everett, 
auctioneer; and Mitchell M, Melnick, 143 
Massachusetts Ave., Boston, assistant. 

The Better Business Bureau received a 
number of complaints from the public of 
unfair treatment both with regard to rep- 
resentations made in the sale of jewelry and 
to the exorbitant prices charged compared 
to prices in legitimate retail establishments. 
These complaints, substantiated further by 
reports of investigations made by the Better 
Business Bureau, were referred to Police 
Commissioner Wilson, who assigned Inspec- 
tor Flaherty to the case.. Watches repre- 
sented as priced at $32.50 were appraised at 
$5.25 and found to be gold plate instead of 
gold-filled, as represented. 

Many of those associated.with this con- 
cern are identified with the fraudulent opera- 
tions of the jewelry auctions in Boston over 
a year ago, when 10 auctioneers pleaded 
guilty to charges of misrepresentation on 
evidence of the Better Business Bureau, 
following which seven auctions closed -up. 
Crowell, Finn, and Melnick were among 
the auctioneers pleading guilty at that time. 
Hass was arrested for violation of the 
auction laws in 1921, found guilty of mak- 
ing false statements as to the character of 
merchandise on two counts, and fined $75. 
He appealed, and the case was nole prossed 
by the District Attorney’s office in 1922. 








Consul Reports Valuable Discoveries of 
Jade and Chalcedony in China 

WasHINcTON, D. C., Sept. 22.—Valuable 
discoveries of jade and chalcedony in China 
have been made recently, Consul Harold 
Shantz, at Hongkong, reported to the De- 
partment of Commerce. The location of 
the deposits are in the New Territories, 
which are on the mainland and form a part 
of the Crown Colony of Hongkong. The 
discoveries include four extensive deposits 
of pink, gray, purple, green and rose jade, 
and also Han jade. 

The deposits have not been worked ex- 
tensively and as some of them are below 
sea level the recovery is difficult. 








Jewelers’ Gold Bars Withdrawn and 
Exchange at New York 
Week Ended Sept. 25, 1926 


The U. S. Assay Office reports: 


Gold bars exchanged- for gold coin.. $1,252,371.63 
Gold bars paid depositors.......... 67,674.58 


ROR e waka nec aeu casual aeons $1,320,046.21 


Of this the gold bars exchanged for gold 
coins are reported as follows: 





Date Exchanges 
SORE Dian hs ape rtedces censneger $393,488.68 
OOS Nee af a:iaudiser aed iwi a ee Sagar 127,838.70 

BFR aaa Sd ia kak wah ania pm aaa 111,136.34 
RF Bea ca Pemcwamcwd Hédaieee tales 147,603.01 
SQ ited ck nede nse onedede 436,734.99 
SF aicicd edict 6oenas gamed 35,569.90 
rer Tre $1,252,371.63 
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UFLAND GOES TO JAIL 





Former President of Defunct Milton Watch 
Co., Inc., Bankrupt, Sentenced to 
Atlanta Penitentiary 


In the United States District Court for 
the Southern District of New York, last 
Wednesday, Federal Judge Anderson sen- 
tenced Jacob W. Ufland, the former presi- 
dent of the Milton Watch Co., Inc., formerly 
doing business at 198 Broadway, to serve a 
term of imprisonment of one year and one 
day in the Federal Penitentiary at Atlanta. 
Ufland, a few weeks ago, had pleaded guilty 
to an indictment charging him with con- 
cealment of assets from the trustee in bank- 
ruptcy of the Milton Watch Co., Inc., and 
also charging him with conspiracy to conceal 
assets, 

It will be remembered that in November, 
1924, the Milton Watch Co., Inc., was peti- 
tioned into bankruptcy by certain creditors 
represented by Greenbaum, Wolff & Ernst. 
general counsel for the National Jewelers 
Board of Trade. Louis F. Schultz was ap- 
pointed receiver by the court, and although 
the liabilities of the bankrupt corporation 
were approximately half a million dollars. 
the assets that came into the hands of the 
receiver were almost nominal. 

A few days prior to the filing of the 
bankruptcy petition, Jacob W. Ufland, who 
had been the moving spirit in the business. 
absconded and fled to parts unknown. Ap- 
plication was promptly made to the Finance 
Committee of the National Jewelers Board 
of Trade for an appropriation from the 
Board’s Fighting Fund, and no efforts were 
spared by the Board’s counsel, Greenbaum, 
Wolff & Ernst, in thoroughly investigating 
the case and trying to locate the missing 
Ufland. Numerous examinations were con- 
ducted and detectives were employed. The 
receiver himself went abroad and was finally 
able to locate Ufland at Berlin, Germany, 
but due to the fact that no extradition treaty 
was in force between the United States and 
Germany, all efforts to bring back Ufland 
proved abortive. 

After being away for nearly two years. 
Ufland finally decided to surrender himself, 
and as stated before, pleaded guilty a few 
weeks ago to the indictments found against 
him. At the request of United States Attor- 
ney Buckner, and of Herbert A. Wolff, of 
Greenbaum, Wolff & Ernst, sentence was 
deferred, so as to give ample opportunity to 
obtain a full and complete confession from 
Ufland. It is understood that Ufland made 
such a confession to Mr. Wolff, who has 
turned the same over to the United States 
Attorney for such action as that official may 
deem advisable to take. Mr. Wolff refused 
to give out the details of the confession, but 
did state that Ufland had implicated various 
other persons, both in New York and in 
St. Louis. 

When interviewed, Mr. Wolff, who has 
devoted a great deal of time to this case for 
the past few years, made the following 
statement : 

“The sending of Jacob W. Ufland to At- 
lanta brings at least to a temporary con- 
clusion one of the most difficult cases that 
has ever been handled by the Fighting Fund 
of the National Jewelers Board of Trade. 
I will not recount the many discouragements 
with which we were confronted and which 


THE JEWELERS’ 


CIRCULAR 


were finally overcome. The failure of the 
Milton Watch Co., Inc., was one of the 
most startling ones that the jewelry trade 
has ever had, and it must at least be a 
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source of some satisfaction, not-only. to the 
creditors, but to the trade at large, that 
Ufland is now required to pay the penalty 
for his folly.” 








Canadian Imports of Jewelry, Clocks, Watches, Gems and Kindred Lines 





Toronto, Can., Sept. 26. The Monthly Report of the Trade of Canada for June gives the 
value of imports for home consumption in the jewelry and allied trades as follows: 


Articles and Countries from which Imported 


FORGET, MOG iccwncccarengeiwus 


Clocks 


WE ecavcskeeeneawnennnes 


Watch cases and parts thereof, 
finished or unfinished.......... 


Watch actions and movements and 
parts thereof, finished or un- 
finished, including winding bars 
CE 


Total Clocks and Watches....... 


Silver, manufactures of, n.o.p., 
and articles consisting wholly or 
in part of sterling or other 
silverware 


Manufactures of gold and _ silver. 
n.0.p. 


Precicus stones and_ imitations 
thereof, not mounted or set, and 
pearls and imitations thereof, 
pierced, split, strung or not, but 
not set or mounted............ 


United Kingdom 
United States .. 
Czecho-Slovakia 

France 

Germany 
Japan 
Other countries 


Total 


United Kingdom 


United States .. 


France 


Germany ....... 


Italy 
Netherlands .... 
Switzerland .... 


ther countries . 


United Kirgdom 
United States .. 
BreneO sc cccede u's 
Germany 


Switzerland .... 


Other ccuntries . 


Total 


United Kirgdom 
United States .. 
Fzance 


Switzerland ... 


Other countries 


Total 


United Kingdom 


United States . 
PPanee se iviec «ess 


Switzerland .... 
Other countries 


United Kingdom 


United States .. 
Other countries . 


United Kingdom 
United States .. 


Netherlands .... 


Other countries 


Total 


United Kingdom 
United States .. 


Other countries . 


Total 


United Kingdom 
United States 
Czecho-Slovakia 
France 


Germany ......-. 
JAPA 2 csccecess 
Switzerland .... 
Other countries . 


Total 


ee 


er 



































Month Three Months 

of June Ending June 
ae = - 

1925 1926 1924 1925 1926 

$16,259 $9,698 $50,613 $33,019 $28,732 
wralguats 46,057 55,850 153,807 144,728 168,888 
ree 6,004 9,111 43,654 22,422 28,812 
enelecs 8,894 7,821 29,639 19,081 23,050 
sie s 14,798 11,944 16,310 22,833 31,600 
aawes 517 698 1,314 1,634 1,757 
str he 2,208 962 6,064 3,374 3,679 
ens 94,737 $6,084 301,401 247,091 286,518 
3,157 3,233 2,822- 7,244 8,238 
eee coes 18,523 37,355 61,986 52,180 98,602 
jcetetata 1,721 2,901 4,698 5,436 10,653 
arbsdeai 13,994 37,916 59,098 26,812 92,791 
wrstsais 1,610 4,611 4,427 2,388 7,176 
2 aaa a 1 | ee 73 
wnaceiare 614 28 - 15368 1,199 - --1,602 
angi 14¢ 146 4,825 273 1,503 
caermia 39,758 86,193 138,843 95,532 220,638 
aaa 625 411 1,526 2,007 1,033 
ere 689 664 3,952 1,385 1,559 
einsetiers 458 628 1,256 478 1,043 
wines 12 1,651 8,469 1,953 7,193 
whee 21,564 24,409 36,495 35,791 48,974 
i aceai esas 1,257 SB iadedx:s 2,084 
wields 23,348 29,020 51,786 41,614 61,886 
171 431 454 466 1,726 
crauaners 7,328 18,613 27,242 20,379 35,453 
aeaws seein 284 yee eee 284 
4 eens 4,86S 7,824 14,343 16,122 17,034 
ere 423 136 147 430 491 
wee 12,791 27,288 42,214 37,397 54,988 
382 66 909 1,296 1,007 
ares 15,255 42,392 80,535 58,963 94,451 
wae 1 85 . 599 305 88 
asus 41.852 87,885 134,350 119,714 202,055 
oa seforc 2.7635 i gree 3,229 897 
aitewree 60,25 3 131,200 216,393 183,507 298,498 
5,409 4,680 6,195 13;225 - 13,797 
acne 52,127 110,126 212,253 156,494 266,829 
Pre 91.872 174,390 273,730 218,227 407,331 
er 149,411 289,196 492,178 378,946 687,957 
23,687 20,398 34,572 50.747 59,043 
Sateen 4,977 5,714 19,240 14,478 17,597 
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Endorse Proposed $4,000,000 Fund 


“This is a problem with which every in- 
dividual in the jewelry industry should con- 
cern himself. The solution is at hand in 








Jewelry Trade Leaders Urge Increase in the Program of Advertising of the 
National Jewelers’ Publicity Association to Double the Present Amount 


the form of the great four year national 




















TO eee dollar won’t buy two one dollar 
articles,” is the pungent statement of 
St. John Wood, of J. R. Wood & Sons, 
New York jewelry manufacturers, and one 
of the larger investors in the four year na- 
tional advertising program to teach the 
nation the way back to the jewelry store. 
Mr. Wood is one of the leaders in the in- 
dustry who is endorsing the idea of enlarg- 
ing the program to a million dollars a year. 
Mr. Wood is moved to the remark which 
prefaces this article by the decline of the 
buying power of the dollar—its failure on 





ST. JOHN WOOD 


an income basis to keep pace with the large 
number of interests which have come into 
the everyday existence of the buying public. 

He pointed to a report recently made by 
an investigating committee for the manu- 
facturers of farm fence. 

“In fact,’ said Mr. Wood, “it is this 
report which gave me the suggestion of 
speaking of the dollar’s buying power in 
this manner.”’ 

This report, not out of place in this pub- 
lication because of its direct analogy with 
the situation in the jewelry industry, says 
in part: 


“Farmers need and want fence just 
as much today as they did in our peak 
years but our investigation discloses the 
fact that other industries have, through 
aggressive advertising and merchandis- 
ing, made them want their products 
more than they wanted ours with the 
result that they have bought the other 
fellows products. We fellows in the 
fence business have been asleep. We 
didn’t recognize our real competitors. 
We must awaken. We must look the 
fact squarely in the face that our real 
competition is the automobile, radio, new 
roofing, better clothing, improved _heat- 
ing stoves, ete.” 


A Challenge! 


“Let no one of us hinder this 
program by hesitating to ‘do 
his bit. Surely no man in 
our industry wants a ‘free 
ride’; surely, every one of us 
wants to pay his way. This 


“We must look squarely at the fact 
that the farmer has just so many dollars 
to spend and that if he spends these 
dollars for automobiles, radio and other 
products, then we cannot sell him fence.” 

“Here,” declared Mr. Wood, “is the iden- 
tical situation now facing the jewelry in- 3 = ; 
dustry. We are the first to feel the seman is the time to do your bit, the 
buying power of the dollar because we have png ee forward with 
—ow ns : the investment which will 
allowed more aggressive industries, by benefit your business.” 
powerful advertising influence, to divert that St. John Wood. 
part of the dollar to which we are entitled 
away from our own industry. This is an 
age of intense competition between indus- 
tries; we must face this fact. If we do not 
take steps to make our industry impress 
itself upon the public mind, the situation 
will certainly not improve. 











advertising campaign. The objective of this 
campaign is to bring more emphatically the 
jewelry store into the consciousness of the 
buying public—and success in the fullest 





THE SATURDAY EVENING POST October 2, 1926 


___ Me. 
Sats mar vast “ 


ete Homan 
she wil remember 


ad gift SO ENTRANCING THAT IT TAKES 
THE WORDS RIGHT AWAY FROM HER 
LIPS AND SBTS THEM ALL A-SPARKLE 
IN HER EYES. 




















. . .. other presents may serve their 
day and go their way . . . but the bia he 
luring appeal of precious jewels 
lingers a lifetime. 


Sesses a 
that es is obe 
can never quite acquire! af 

Theenchanted aisles of this treas- 
ure house are to her a Land of © 
DreamsCome True....And what 
a privilege then~ what a pleasure! 
—to select from this fascinating — 
source the one gift for which she 
has longed. 


Cf be ail 
fe beyond the dusk of thes wonderful day 9 


_ The world is so full of gifts that die in'a day. But you 
can make the thrill of this day live on for her when 
withered and 


ah 











FIRST GUN. LN.THE ADVERTISING CAMPAIGN OF THE NATIONAL JEWELERS’ PUBLICITY ASSOCIATION 
The advertisement which appears in the Saturday Evening Post, Oct. 2. 
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measure is not possible unless all of us, in 
every branch of the industry, get behind 
it in a substantial financial way.” 

Mr. Wood also pointed out the material 
success which resulted from other associa- 
tion advertising campaigns—some of them. 
indeed, by their very aggressiveness and 
alertness, taking away business which should 
have come to the jewelry industry. 

“The jewelry industry has for years been 
‘waiting for the buyer,’” continued Mr. 
Wood, “while other industries have been 
‘standing in front of our stores,’ aggres- 
sively getting the customers before we had 
a chance at them. 

“This great nation wide campaign will 
thrust these competitors from our front 
steps. It will create in the mind of the man 
with a dollar to spend that from no other 
source can he get such enduring, such last- 
ing merchandise, as from the jewelry store. 
This thought, once impressed upon the mil- 
lions, is bound to result in increased jewelry 
buying in all branches. 

“And every man in the industry will get 
his share of this increase in business. That 
is why it is essential that every man come 
forward with his share of the necessary 
finances, The amounts asked are not large, 
in proportion to the benefits they will bring. 
That, too, is why a few cannot carry the 
burden for the entire industry. I am sure, 
and I speak for every far-visioned man in 
this industry, that no individual or concern 
cares to have his just share paid by his 
brother jeweler. 

“Tt will benefit me—you—all of us,” he 
said. “This great advertising campaign, the 
culminating achievement of many years of 
devotion to the well-being of the jewelry 
industry, will prove to be a marvelous 
stimulant. 

“And the industry must line up solidly 
behind it with its dollars. It is incumbent 
upon every individual in the industry to 
bear his just share of the expense.” 





National Publicity Campaign Starts With 


Bang! 

Newark, N. J., Sept. 24.—‘“‘With the ap- 
pearance of the page in two colors in the 
Saturday Evening Post on Oct. 2, the four 
year national advertising program ‘To teach 
the public the way back to the jewelry store’ 
will be definitely under way,’ says John 
Drake, executive-secretary of the National 
Jewelers’ Publicity Assn, This page marks 
a new note in advertising history as the 
National Jewelers’ Publicity Association is 
the first trade association to buy a cycle of 
thirteen pages in color in the Saturday Eve- 
nng Post. 

In addition, the schedule for the balance 
of this year includes: 


Oct. 9, 1 page, Saturday Evening Post. 
Oct. 23, 1 page, Saturday Evening Post. 
Nov. 6, 1 page, Saturday Evening Post. 
Nov. 20, 1 page, Saturday Evening Post. 


Dec. 4, 2 pages, Saturday Evening Post. 
Dec. 18, 1 page, Saturday Evening Post. 


Oct. 16, 1 page, Literary Digest. 
Nov. 13, 1 page, Literary Digest. 
Dec. 11, 1 page, Literary Digest. 
Nov. 23, 1 page, Colliers. 
Dec. 4, 2 pages, Colliers. 


November, 1 page, Cosmopolitan. 
December, 1 page, Cosmopolitan. 
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November, 1 page, American. 
December, 1 page, American. 


This advertising space is now definitely con- 
tracted for and the advertisements will run 
as per schedule. 


ALL SUBSCRIBERS GET REPRINTS 


Each subscriber will receive a beautiful 
full color reprint of each of the Saturday 
Evening Post advertisements. These re- 
prints will reach the retailer before the ad- 
vertisements appear and thus can be dis- 
played in the store window simultaneously. 
Retailers are urged by the advertising com- 
mittee to display these reprints, effectively 
tying their stores to the nation-wide cam- 
paign. Prints will only be sent to those 
jewelers who have subscribed to the Publi- 
city Fund. 

“The size of this campaign means that the 
Association must have a continuous flow of 
subscriptions to keep it going. There can 
be no stop,” said Fred G. Gruen, Chairman 
of the advertising committee, who is plan- 
ning an enlargement of the advertising 
schedule for 1927. 








ATLANTA JEWELERS MEET 





Members of Retailers’ Association Plan for 
Membership Campaign and_ Discuss 
Trade Topics 


ATLANTA, Ga., Sept. 18—With an enthusi- 
astic meeting on the roof garden of the 
Hotel Cecil, members of the Atlanta Retail 
Jewelers’ Association last night opened 
what promises to be a Winter of real ac- 
complishment for the organization and of 
real advancement to the jewelry trade in the 
city. 

The meeting was opened with an excellent 
beefsteak dinner which made it possible for 
members of the trade to go direct from their 
stores to the meeting. This was held at 
6:30 on the roof garden, and was followed 
by an informal meeting presided over by 
R. C. Schneider, president of the local asso- 
ciation. 

Various projects for the coming Fall and 
Winter season were discussed, among them 
a membership drive for Atlanta. A commit- 
tee was appointed, consisting of Nat Ullman 
as chairman, A. G. Mosel and R. C. Schnei- 
der, to draw up plans for a concerted mem- 
bership campaign, and it is believed that the 
membership in the city association can be 
doubled this Fall, making it one of the 
strongest trade organizations in Atlanta. 
With seven wholesale firms and no less than 
94 retail stores in the city, there is still 
considerable room for expansion. 

At any rate, members pledged their whole- 
hearted support to this and other projects 
of the Atlanta organization, and indications 
are that a great deal will be accomplished 
this year. 

Members were present from practically all 
ef the leading retail jewelry stores, and en- 
thusiasm for the coming year ran very high. 
One meeting will be held each month 
throughout the Winter by the association, 
and with increased membership and a steady 
array of real accomplishments the Atlanta 
Retail Jewelers’ Association promises to be 
one of the outstanding organizations of its 
kind, not only in the south, but in the 
United States. 
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Waterbury, Conn., Jeweler Asks $10,060 
Damages in Action to Restrain Another: 
Jeweler from Use of Name “Gailey” 


WaATERBURY, Conn., Sept. 23.—Damages 
of $10,000 and injunctions restraining the 
defendant from the use of the name of 
“Gailey” in connection with his business are 
asked in a suit instituted today in the local 
superior court by Myron W. Green of this 
city against George J. Galanopulos, also of 
Waterbury. The plaintiff conducts the 
jewelry store at 115 S. Main St. known 
under the trade names of “George J. Gailey” 
and the “Gailey Jewelry Company.” The 
defendant is in the jewelry business at 46 
E. Main St. under the name of “George J. 
Gailey, Jeweler.” The use of the trade 
name “Gailev” by the defendant is the basis 
of the litigation. 

According to the complaint, the original 
and legal name of the defendant is George 
John Galanopulos. His citizenship papers 
of 1901 show this to be the case. In 1907 
he went into the retail jewelry business at 
33 Grand St. under the trade names of 
“George J. Gailey” and the “Gailey Jewelry 
Co.” He continued in this business until 
August 16, 1919 

On the latter date, the complaint states 
that he sold to the plaintiff his * business 
permission to use the trade names, “George 
J. Gailey” and the “Gailey Jewelry Co.” The 
plaintiff has registered these’ trade names 
with the town clerk, in conformity with the 
law, 

The plaintiff then moved the business to 
115 S. Main St. and is now located there. 
He then began an advertising campaign and 
has expended large sums in advertising the 
name “Gailey,” with the result that the name 
became of great value in the jewelry busi- 
ness of Waterbury, it is claimed. 

In November, 1924, however, the de- 
fendant opened a store at 46 E. Main St., 
starting under the trade name of “George’s.” 
The name was registered as a trade name. 
3usiness under this name, however, was not 
successful, it is said, and, in due course the 
defendant, it is alleged, changed the name 
of his business to that of “George J. Gailey, 
Jeweler.” He has never registered this 
name, however, it is alleged. 

According to the complaint, the change 
was made to trade upon the reputation 
established by the plaintiff. Furthermore, it 
is alleged, the defendant has advertised the 
fact that he is conducting the same business 
at E. Main St. today that he had on Grand 
St. and that the E. Main St. business is 
merely a continuation of the Grand St. 
business. 

Also, it is charged, by signs displayed at 
the E. Main St. store the defendant holds 
himself out as the owner of the “original” 
jewelry store that was at 33 Grand St. with 
the result, it is charged, that the public has 
been led to trade at 46 E. Main St., thereby 
causing financial damage to the plaintiff. 

The court is asked to award damages of 
$10,000 and to issue an injunction. 








Rudolph’s, have added another link to 
their chain of stores, this one being at 217 
FE. Main St., Rochester, N. Y. It has one 
of the most beautiful stores in the city. 
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Telephone Bryant 8967 


LOUIS J. SCHOOLHOUSE 


Emerald Cut and Marquise 


DIAMONDS 


20 West 47th St. New York 
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Diamond Cutter and Importer 
Emerald Cut Diamonds 


in All Sizes and Qualities 
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The Progress of Common Honesty 





How Illegitimate Advertising of Bad Practices in the Jewelry Trade of St. Louis 
Has Been Abolished by the Work of the Better Business Bureau Backed 
by the Leading Members of Our Industry 














OMEONE has said that “the mills of the the terms are obsolete, so far as St. Louis 
Gods grind slowly but they grind ex- advertising is concerned, and apparently will 
ceedingly small.” So it is with the effort remain so. 


that has as its foundation the elimination One phase of the Bureau’s campaign was 
of misrepresentation and deception from unique. Through a_ specially conducted 
advertising and selling. campaign, known as the “Media Co-opera- 


Two years ago the Better Business Bureau tion Campaign” over 270 St. Louis advertis- 
of St. Louis requested the co-operation of ing media agreed to co-operate with the 
St. Louis jewelers in cleaning up St. Louis Bureau by informing their readers of the 
jewelry advertising and assisting in com- protective services which the Bureau ren- 
batting fraudulent sales practices which dered the public free of charge. This serv- 
were then being practiced by a few un-_ ice took the form of weekly and monthly 
scrupulous individuals. : advertisements whose total monthly lineage 

A great number of the better jewelers approximated the equivalent of 35 full 
immediately acquiesced. Others parried with "ewspaper pages each month. 
the Bureau on some of the recommendations These 270 media comprised 51 class, re- 
made taking the position that the Bureau ligious, community and suburban _publica- 
was attempting to combat trade practices, tions; 12 foreign language papers; a negro 
which, while admittedly unsound or unfair daily paper; 52 trade papers, house 
to the public, nevertheless were firmly in- organs and magazines; 124 motion pic- 
trenched in the trade. ture theatres; 4 outdoor advertising 

Others flatly refused to co-operate on the companies; 4 electric sign companies; and 
theory that “they knew how to run their gous 
own business and that no outside organiza- 
tion could tell them what they could or 
could not do. Unfortunately, the latter 
class was in the minority and comprises 3 
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seven bus companies (operating 246 buses). 

The publications reach a total circulation 
of over 1,500,000 while outdoor and electric 
signs, motion picture theatres, buses, etc., 
reach over 25,000,000 persons annually. 

Educational: advertisements informing the 
public of the co-operation of legitimate 
merchants in properly describing their mer- 
chandise inversely affected the advertising 
of those who refused to co-operate. A 
sample of one of the advertisements used 
is shown. 

No merchant, regardless of how powerful 
he may be, can withstand the power of 
public opinion. The Bureau’s media co- 
operation plan builds consumer confidence 
for those institutions who play fair with 
the public and creates sales resistance and 
skepticism towards those who refuse to 
honestly advertise and sell their merchandise. 








Burglars missed obtaining a big haul when 
they failed in an attempt to loot the vaults 
of the Kocher jewelry store, 2nd and San 
Fernando Sts., San Jose, Cal., recently. The 
safes were attacked with an acetylene torch, 
but the burglars fled ‘leaving behind them a 
complete acetylene outfit, after cutting a 
large hole through the walls of a vault. 
They were working on the last thickness of 
the wall when the torch caught fire, caus- 
ing them to flee. 





that class of jewelers to whom some mer- 





chants have unaffectionately appended the 
term “Borax.” 

The standards recommended concerned the 
following phases of jewelry advertising: 





“Blue-White” Diamonds 





Platinum Gold : 

Gold Filled Gold Plate - + +. not as plentiful as 

Oxidized Gold Engraved in Gold you might be led to believe 

White Gold Sterling Silver 

Silverware Silver Plate 

Misleading Trade - one of the —. bento 4 jewelry terms is that commonly used to 
= oa oe . . lescri A few advertisers 

Names Silver De posit that might make you pos Pos it is pore to get a fine “ “blue-white” 
Sheffield Flate or diamond “for a song”—and only 10c down. 

Ware Oxidized Silver The term “blue-white” is confusing because of its indefiniteness, and the 
Ivory-Amber-Shell Pearls lack of a definite standard in the mind of the reader by which to make 
s 3 a : \ comparison. The degree of blueness which must be present to make it 

tones Blue-White Diamonds permissible to describe a stone as “blue-white” is a matter of opinion. It is 











D, Jeic 
Perfect Cut W eight infinitesimal amount of blue to justify the use of “blue-white.” 
Steel Beads Crystal 
, Genuine * “blue-white” diamonds of perfect quality are somewhat rare and 
Watches Full Jeweled Stimtauatieetmenils ine guera eutmea quanasmee tuetese “haaaaer 
Regulated Adjusted and “perfect.” 
Fully Adjusted Fully Regulated The rules to govern advertising suggested by the Diamond Advertising 
Ic. and $1.00 Sales $1.00 Box Sale é oa, Commitee of the Good and Welfare Committee of the National Jewelers 
Thea penncehiteal. joard of Trade, are the following: 
Cuts Free vertisement in these col The + ay Mager —ae wl | be —_—- unless the stone 
a si ae “ umns is evi. actually shows a distinct blue tint. “Commercial white” should 
Comparative Prices Unqualified State pe nasa oa never be used as this term has no significance. 
; ss ments | whole-heartedly to the The use of the word.“perfect’_in senting a diamond should 
Statements to Avoid Credit Terms principles of The Better be prohibited unless the diamcnd is actually free from flaws, 
Business Bureau, and co- ,carbon spots, or blemishes of any sort. 
‘ i . a ee P opera:cs with The Burcau Inasmuch as claims of definite savings cannot be substantiated, 
Then followed months of constantly plug- H in protecting you... even ym ey eco? aa laa 
ging. Shoppers compared advertised articles to the extent of refusing to Fractional and approximate -weights should be prohibited. ‘ 
witl th ee ff 1 é accept the copy of firms When weights arc given exact decimal weights in metric carats 
1 ose offered over the counter. Moral —_ advertising and should be made compulsory and these weights be guaranteed. 
suasion was used where possible, and where a Se St. Louis’ jewelers have practically eliminated the misleading term “perfect 
: ° 1 1 on rv hl con- cat” from local advertising at the request of this Bureau. We are now 
impossible conferences between the offend- trary to the public interest. asking them to give equal consideration to the suggestions outlined above. 
— a 





ing advertiser, the Bureau, and the prose- 
cuting attorney were held for the purpose 
of convincing the advertisers that misrepre- 
sentation of an advertised article was a vio- 


but surely. Gradually the terms “nickel 
Silver,” “German Silver,” “Pearls,” “ 
(when not genuine) and other misleading 


This organization is supported 








natural that less dependable jewelers hold the opinion that it takes only an 


: , @he BETTER BUSINESS BUREAU 
lation of the State law. City Club of SAINT LOUIS, Ine. CEntral 2835 


The “mi 7 : a3 
mills of the Gods” ground slowly Building Affiliated with the Advertsing Club of St. Louis 


I oO ” by reputable business institutions, including ths newspaper, and operates, without 
Vv ry profit, to promote faw dealing and integrity m the written and spoken word. On request, we will furnish rehable 
snformanon regerding imvestment offerings. Our service is offered without charge—we have ncthing to sell, 
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CEntral 2836 








trade terms disappeared. ™ 7 
The hardest, and last ones to die, were 
- old familiar expressions “Perfect Cut,” 
” “ ’ 
ull Cut,” and “Perfectly Cut.” Today ADVERTISEMENT OF THE ST. LOUIS BETTER BUSINESS BUREAU IN THE Globe Democrat 
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SAMUEL LENKOWSKY & SONS 


Importers of 
DIAMONDS 
Marquise and Other Fancy Shapes 


Are Now Located at 


10 West 47th Street 
New York City 


Telephone Bryant 0446-0447 
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HARRY WINSTON Call On Us to Fill Your Calls 


Premier Diamond Co. 
527 Fifth Avenue, N. Y. C. 


AN UNUSUAL LINE OF 
DIAMOND AND EMERALD BRACELETS 


(UP TO ONE AND A HALF INCHES IN WIDTH) 


Our exceptionally large and 


varied stock, purchased from Diamonds ‘ Fancy Cuts 
jewel estates, enables us to sell 


below market values. Emeralds - Pearls 
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Statistics of the Swiss Watch Industry 





Figures Showing Exports to the United States, England, Japan and Germany 
for First Half of 1926, as Compared with Previous Year 




















La CHAUX-DE-Fonps, Switzerland, Sept. 
8—The financial and prosperous situation 
that even President Coolidge finds remark- 
able makes the United States an ideal market 
for the Swiss horological industry. 

During the first half year 1926, 1,386,000 
watches and movements value Swiss francs 
20,661,000 have been exported from Switzer- 
land to the United States against 1,278,000 
pieces value francs 20,035,000 for the corre- 
sponding period of 1925, which equals an in- 
crease of 108,000 pieces. 

The details of our exports during the first 
six months of 1925 are as follows: 


First Half Year 
» = 





ea cae | 
1926 1925 

OO err 1,063,000 p. 1,104,000 p. 
BEE WAICHES: 2.0 cs cccacice 273,000 142,000 
Silver watches ........--.. 11,000 9,000 
UN WRRORE: b:sn00s 5 eaneee 4,000 4,000 
Chronographs and repeaters. 6,000 5,000 
Other watches ............ 29,000 14,000 


As will be noticed, the increase is not to 
be found in the movements but in the com- 
plete watches. 


ENGLAND 


The English market shows the effects of 
the excessive imports made before the intro- 
duction of the 33 1/3 per cent. import duties 
which came into force July 1, 1925. How- 
ever, the vast stocks created are not ever- 
lasting, and with the help of time the Swiss 
manufacturers are looking forward to a 
gradual increase in their exports to this 
country. 

England, which usually ranges first or 
second in the order of importance of our 
buyers is placed, according to the statistics 
for the first half year 1926, third. 

However, one can hardly compare our ex- 
ports for the first six months of this year, 
944,000 pieces value francs 6,714,000 with 
those of the corresponding period of 1925, 
4.865,000 pieces value francs 53,040,000. As 
will be seen, these figures are exceptional 
while the figures for 1926 approach the 
normal : 


No. of Value in 
Year Pieces Swiss Francs 
Re ees woe niets 944,000 6,714,000 
DEE Geist ssen esas 1,102,000 6,771,000 
BE oe eis ane eoeiayceeie's 1,113,000 8,384,000 
Ee ee 863,000 7,784,000 


One can gather that little by little time 
will normalize the situation and with stabil- 
ity in the customs tariffs one can look for- 
ward to good business. 

Considered in detail our exports to Eng- 
land have been as follows: 


1926 
EE rt RIL toe WE og 46,000 
I a re 703,000 
Silver watches .....-2..ccccec0eNee 99,000 
renee 75,000 
a 4,000 


socal 7 ner 17,000 





Also about 55 cwt. of detached parts have 
been sent from Switzerland value francs 
352,000, compared with 143 cwt. value francs 
921,000 during the corresponding period of 
1925. 

JAPAN 


Disastrous consequences have also been 
experienced in Japan resulting from the pro- 
hibitive import duties which were imposed 
on complete watches and which hit more 
especially the gold watches. 

However, here again after the inevitable 
period following the introduction of the 
duties, Swiss exports are gradually increas- 
ing and taking steps towards normal figures 
as will be seen by the following statistics : 

Exports for first half year 1926, 718,000 
pieces value francs 10,385,000 (1925, 444,000 
pieces value francs 7,715,000), being an in- 
crease of 274,000 pieces compared with the 
corresponding period of 1925. 

Unfortunately the increase is only with the 
movements, as the importation of complete 
watches has been rendered nearly impossible 
by the import duties. 

First Half Year 
- 





a \ 
1926 1925 

RII = Se 5 ed aS si sralereie 652,000p. 290,000p. 
BECtal WEECHER oie ciiisiecscec 54,000 102,000 
Silver watches ............ 9.000 46,000 
Chronographs and repeaters... 3,000 6,000 


The exportation of gold watches in 1926 
as in 1925 is nil. 
GERMANY 


For different reasons Swiss exports to 
Germany have greatly diminished compared 
with last year. Besides the customs tariff 
which could be more favorable, one must 
not lose sight of the fact that the German 
market has always been precarious, owing te 
the bad financial situation. According to a 
report received recently from Germany, we 
are warned of the unreliable situation and 
are advised that great prudence should be 
employed in the case of credits. 

Swiss exports to Germany during the first 
half year of 1926 were 272,000 pieces value 
francs 4,985,000 against 701,000 pieces value 
francs 14,714,000 in 1925, which is a decrease 
of 429,000 pieces. 

As will be seen in the following detailed 
table, Swiss exports, both watches and 
movements, are all on the decrease: 

First Half Year 
ee 














r ~ 
1926 1925 
Movements ....... Saeed 55,000 174,000 
Metal watches... .2idecccs 127,000 202,000 
Giver WEIChes «<2 ccescce 66,006 252,000 
Gold watches ........cees. 16,000 43,000 
First Half Year 
ee oc, 
1925 1924 1923 1922 
455,000 60,000 63,000 61,000 
2,752,000 835,000 742,000 549,000 
889,000 112,000 159,000 138,000 
691,000 72,090 123,000 105,000 
7,900 2,000 2,000 2,000 
71,000 18,000 20,000 6,000 
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Chronographs, etc. ........ 4,006 24,000 
CR WENGE iodide neces 4,000 6,000 

The exportation of ébauches or unfinished 
movements equals 39 cwts. value francs 605,- 
000 against 18 cwt. value francs 168,000 dur- 
ing the first six months of 1925. 








CAREER OF LATE C. A. SCUDDER 





Former Athens, Ga., Jeweler Highly Re- 
spected in Trade and Other Circles 
ATHENS, Ga., Sept. 22.—In response to 

requests from Georgia jewelers for a brief 

résumé of the life of the late Charles A. 

Scudder, the following outline, written by a 

close friend shortly after his death on Sept. 

2, as reported in THE JEWELERS’ CIRCULAR, 

is given. ; 

Charles Alexander Scudder was born in 
Athens, Ga., on March 12, 1859, the son of 
Alexander M. Scudder and his wife, Susan 
Allen Clark. Both came of sturdy, cultured 
forbears, from whom he _ inherited the 
tenacity of purpose and the high ideals that 
characterized his daily life. 

He early developed a love for the jewelry 
business, entering the service of the late 
A. S. Mandeville at an early age. He per- 
fected his apprenticeship in New York, re- 
turning to Athens in 1879 and establishing 
himself in 1880 in a modest way by renting 
a window from a local druggist. 

_A few years later, when the name of 
Scudder began to be synonymous with in- 
tegrity, good taste and fair dealing, so in- 
dispensable in a business which is built 
largely on faith, an entire storeroom was 
rented. In 1892 Mr. Scudder married Miss 
Nina Wilkins, of Waynesboro, Ga., who, 
with three daughters and one son, survives 
him. And in 1897 the present location, con- 
sidered one of the best in Athens, was fitted 
up. 

It has been occupied uninterruptedly and 
without change of name for the nearly 39 
years that have elapsed, so that the location 
has become a community land-mark under 
the name of “Scudder’s Corner.” And in 
all these years he has held his unchallenged 
position of a leading jeweler and silversmith, 
not only in the minds of his immediate fel- 
low-citizens, but also among the _ people 
throughout the city’s trade territory, where 
his name and reputation for integrity and 
reliability were as well-known and as thor- 
oughly appreciated, as in Athens. 

Mr. Scudder was an elder in the Presby- 
terian Church, a Rotarian, and a citizen who 
evidenced in his home life and his associa- 
tion with his fellows his belief that “he 
profits most who serves best.” 








A display in the window of the Basinger 
jewelry store, 140 N. Main St., Lima, O., 
of the original wood carving by Herr Wil- 
helm Lechner, one of the famous Passion 
Players from Oberammergau, Germany, has 
attracted considerable attention of late. 
These simple peasant folk, known the world 
over for the famous Passion Play, have also 
won great distinction as wood carvers. The 
carving was made by Herr Lechner while 
on his recent tour of America with other 
Passion Players. It is entirely hand work 
and has been judged one of the finest wood 
carvings in existence in point of grace, feel- 
ing and expression. 
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HOLD-UP FOILED 


Bandits Who 
Philadelphia Jeweler in His 
Captured After Clerk’s 

Drives Them Off 


PHILADELPHIA, Pa., Sept. 28.—This city 
is fast becoming an unpopular place for 
jewelry bandits, the latest attempt at holding 
up a jeweler, resulting in the failure of the 
thugs to get any loot, and the arrest of two 
of them. Stiff sentences await them after 
conviction, for the attempted hold-up was 
accompanied by a brutal beating of the 
jeweler, who refused to yield meekly to the 
order “to stick ’em up.” Two of the three 


Attacked 
Store, 
Bravery 


Two of Three 


ISIDORE CHAIKEN, WHO FOUGHT BANDITS 
WHEN THEY TRIED TO ROB HIS STORE 


who tried the hold-up were caught in Jersey 
City, and have been identified both by Isi- 
dore Chaiken, the Passyunk Ave. jeweler, 
and by his clerk, Albert Price, who ex- 
changed bullets with the bandits after they 
had been driven from the store. The de- 
tectives are on the trail of a third man in the 
gang. One of the prisoners has been identi- 
fied by the police as a notorious Chicago 
gunman wanted in that city for a series of 
robberies, including one or more jewelry 
store hold-ups. 

Mr. Chaiken, who is recovering rapidly 
from the effects of the bandit’s blows, was 
alone in the front part of the store, which 
is near the corner of 11th and Tasker Sts., 
in South Philadelphia, when the bandits 
drove up in a touring car and entered the 
place, two with their guns drawn. As they 
ordered him to “stick ’em up,” Mr. Chaiken, 
who was standing at the end of a showcase, 
lunged at one of the men, who reversed his 
pistol and brought the butt down on_ the 
jeweler’s head. As Mr. Chaiken reeled and 
threw up his hand to protect his head the 
thug struck him again, almost breaking sev- 
eral of his fingers. 

Hearing the commotion, Albert Price, the 
clerk, ran into the store from a back room 
with a revolver kept there for such emer- 
gencies, and opened fire on the bandits, one 
of whom was bending over Chaiken and 
about to strike him. In falling the jeweler 
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had seized one of the thugs by the leg and 
attempted to drag him to the floor. One of 
the men ran to the street and took the 
wheel of the car, while the other two bat- 
tled Price, who opened fire on them. 

Meantime a crowd, attracted by the firing, 
gathered in front of the store, and as the 
two men ran out, attempted to halt them. 
The bandits, however, sent several bullets 
at random into the throng, scattering it, then 
jumped into the car, which was driven 
through the crowd, while Price emptied his 
revolver at the men. 

Despite the bullets from the bandit’s guns 
Price and several other men attempted to 
check their flight by seizing hold of one of 
the doors of the car which the bandits had 
failed to close in their haste, and although 
they failed to check the flight of the thugs, 
pulled at it so fiercely that they wrenched it 
off as the machine dashed away. Three men 
on the running board of the car were hurled 
into the street as the automobile gathered 
speed and turned into 11th St., but they held 
en to the car door and this proved the un- 
doing of the bandits. 

Price, revolver in hand, ran after the flee- 
ing robbers, who fired several bullets at 
him, some of them lodging in the door of a 
drug store, narrowly missing a group of 
people at the soda fountain; but he was soon 
outdistanced and returned to the store, where 
he found his employer being cared for. 

Telephone calls had brought a_ bandit- 
chasing car manned by several detectives, 
but the thugs’ machine had vanished. Spec- 
tators of the hold-up had taken the license 
number of the car, which proved to be one 
issued in New Jersey to the proprietor of 
an auto renting agency in Atlantic City, the 
plates having been stolen from him a couple 
of days before. 

Two of the robbers were caught in Jersey 
City by a policeman, whose attention was at- 
tracted by the fact their machine had a door 
missing, a description of the car having been 
broadcast from here. Extradition proceed- 
ings were instituted at once after Mr. Chai- 
ken and Price had gone there and identified 
both men. 

One of the prisoners, who had given his 
name as “Julius Meyers,” was identified by 
Philadelphia detectives as John Bates, for- 
merly of Chicago, who has a long police 
record in that city and is wanted for a num- 
ber of robberies and hold-ups. The other 
prisoner gave the name of Eugene Ryan, 
and detectives in both cities are trying to 
establish his identity. The third man has 
vanished, but Price is certain that one of his 
bullets struck him, and hospitals and phy- 
sicians’ offices have been combed for a trace 
of him. 

Mr. Chaiken has received many congratu- 
lations from fellow jewelers on the brave 
fight he put up, and also on the fact that ne 
narrowly escaped the fate of William Hyl- 
ton, a crippled jeweler in the Frankford 
district, who was beaten over the head in the 
same manner by bandits last year and in- 
jured so badly that he died a few months 
later. 

In speaking of the hold-up to a JEWELERS’ 
CrrcuLar reporter, Mrs. Chaiken, wife of 
the jeweler, revealed that they had feared 
a hold-up, and that whenever she was alone 
in the store, as often happened, she kept a 
heavy vase ready at hand to hurl at intruders. 
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WATCH CASES RETURNED 


Customs Court Permits Free Entry of Watch 
Cases Shipped to Canada and Returned 
to American Shipper Because 
Unsatisfactory 


Relief is granted to the Liberty Watch 
Case Co., of New York, in a decision just 
handed down by the United States Customs 
Court involving the tariff treatment of cer- 
tain watch cases of American manufacture 
shipped to Canada and returned to the 
American shipper because they were found 
upon examination not to be satisfactory as 
to quality. Judge Young, in reversing the 
collector's assessment on the cases in ques- 
tion at the rate of 45 per cent. ad valorem 
under Par. 367 of the Act of 1922, writes as 
follows: 

“Duty was assessed by the collector at 45 
per cent. ad valorem under Par. 367 of the 
Tariff Act of 1922 because the documents 
required by Article 333 of the Customs 
Regulations of 1915 were not present at the 
time of liquidation. The importer claims 
the watch cases in question to be of Ameri- 
can manufacture, that they were shipped by 
them from this country, that they had pro- 
vided the documents required by the regula- 
tions of the Secretary of the Treasury, and 
they were therefore entitled to free entry 
under paragraph 1514 of the tariff act of 
1922. 

“At the hearing the case was submitted 
on the papers which, among other docu- 
ments, contained an amended report of the 
Collector of Customs in which he states that 
the report of the Appraiser shows the mer- 
chandise at bar to be of American manufac- 
ture, that the documentary evidence received 
with the protest meets the requirements of 
the Secretary of the Treasury, and that free 
entry would have been given had not the 
sixty-day period allowed in Section 515 ex- 
pired before the protest was taken up for 
examination. 

“From a careful examination of the 
papers we find that the importer complied 
with the statutory requirements permitting 
free entry of American goods returned. The 
protest is therefore sustained and the col- 
lector is directed to reliquidate accordingly.” 








BEAT AND ROB JEWELER 


Bandits Hold Up Morris Biedeman, 
Detroit, Mich., and Escape with 


Jewelry and Cash 


Detroit, Mich., Sept. 23.—Morris Biede- 
man, a retail jeweler at 7627 Mack Ave., 
was slugged on the head with the butt of a 
revolver by one of three bandits who held 
up his store today and escaped with jewelry 
and cash valued between $3,000 and $4,000. 

The robbers parked their car in an alley 
near the store. Two entered by the back 
door and the third by the front. Biedeman, 
his watchmaker, Jacob Bohnes,-and a cus- 
tomer were the only persons in the store 
as the men entered. They were ordered to 
the rear and the safe and jewelry cases then 
looted, They also obtained about $300 in 
cash. Several diamond rings were included 


in the merchandise taken. 
It was while leaving that one of the bandits 
struck Biedeman on the head. 
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TIME SERVICE MEETING 


Prominent Watch Manufacturers and Of- 
ficials ef Baltimore and Ohio Railroad 
Discuss Problems at Gathering in 
Cincinnati 
CincinnaTI, O., Sept. 25.—A meeting 
which brought together some of the most 
prominent watch manufacturers and officials 
of the Baltimore and Ohio railroad was held 
at the Grand Hotel in this city Monday. 
Representatives of the railroad and_ its 
official watch inspectors from all parts of the 
United States attended the session. The 
meeting started Monday morning when the 
assembled delegates discussed the most 
efficient and co-operative methods of time 
service and watch inspection as applied to 
railroad transportation. They dwelt on the 
importance of running trains on time, not 
only to carry passengers and freight to their 
destination as speedily as possible but to 
avoid accidents. W. C. Donnelly, general 
supervisor of time service of the Baltimore 

and Ohio, presided at the meeting. 

In the evening a dinner was tendered the 
attending delegates and officials by the Wads- 
worth Watch Case Co., Hamilton Watch 
Co., Lancaster, Penn.; Illinois Watch Co., 
Springfield, Ill.; Ball Watch Co., Cleveland ; 
Dueber-Hampden Watch Co., Canton, O.; 
—E. Howard Watch Co., Boston; Waltham 
Watch Co., Waltham, Mass., and Elgin 
National Watch Co., Elgin, IIl. 

H. W. Stegeman, treasurer of the Wads- 
worth Co., was one of the speakers at the 
dinner. W. C. Donnelly, of Baltimore; C. 
M. Banks, Wilmington, Del., and S. W. 
Hill, assistant auditor of disbursements, also 
talked at the evening session. 

Among those present at the dinner were 
F. C. Beckwith, vice-president of the Hamil- 
ton Watch Co.; Jules Armbruster, vice- 
president of the Illinois Watch Co.; C. N. 
Cobb, superintendent of the Ball Watch Co.; 
J. Charles Becker, Keystone Watch Case 
Co.; George H. Opie, Wadsworth Watch 
Case Co., and W. J. Mulvihill, special repre- 
sentative of the Baltimore and Ohio Rail- 
road. 

Some of the watch dealers and inspectors 
who dropped in on wholesale dealers while 
here for the meeting included: J. C. Wag- 
ner, Vincennes, Ind.; M. U. Swiger, Shinton, 
W. Va.; C. M. Ivy, Lawrenceville, Ill.; H. 
B. Armstrong, Barnesville, O.; Kurt Arnold, 
Akron, O.; Raymond Tafel, Louisville, Ky. ; 
Austin Kroetsch, Chillicothe, O., and a great 
many others. There were about 125 per- 
sons seated at the dinner table. 











Buffalo Jeweler Reports Loss of Jewelry 
Case Containing Watches Valued at 
$1,350 
Osweco, N. Y., Sept. 25—James K. 
Thompson. member of the Buffalo firm of 
James K. Thompson & Son, reported to the 
local police Thursday night that he had lost 
his jewelry case containing watches valued 
at $1,350 somewhere on the road between 
Pulaski and Oswego. The case contained a 
tray of 20 Waltham watches and another 
tray of watches, together with two vanity 
cases valued at $18. Later the case was 

found. 
Thompson told Captain Ward Dalrymple 
that he had called upon a Pulaski jeweler 


THE JEWELERS’ CIRCULAR 


late in the afternoon and took several cases 
from a compartment in the rear of his car. 
He then replaced the cases and started 
toward Oswego. On arriving here he found 
the case missing. He believes that he must 
have left it upon the running board. 


Mr. Thompson telegraphed to his office in 
Buffalo and obtained a complete list and 


description of the watches missing. 


Frank Petrie, Parish, walked into the 
police station here the next day bringing 


the case which he said he found on the’ side 
of the road between Pulaski and Oswego. 
Thompson had left for Buffalo, but he later 
returned for the case. 








Imports of Platinum and Allied Metals 
During July 


Wasuincton, D. C., Sept. 23.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during July, indicate that the 
value of iridium brought in during that time 
was $7,031, while osmium and osmiridium 
imported amounted to 128 troy ounces valued 
at $7,898. The rhodium and ruthenium re- 
ceived here from other countries was worth 
$5,840, while the amount of palladium 
brought into this country reached 835 troy 
ounces worth $42,936. The value of grain, 
nugget, sponge or scrap reached $719,283. 
Ingots brought here were valued at $328,403. 

The figures showing the imports by coun- 
tries are as follows: 
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GIVES DEED OF TRUST 





J. C. Bowman, Champaign, IIl., Said to Have 
Assets Much in Excess 
of Liabilities 

Cuicaco, Sept. 22.—Louis Goldman, well 
known jewelry attorney of this city, has just 
been appointed trustee of J. C. Bowman, 
Champaign, Ill., who, though believed to be 
solvent has become financially embarrassed, 
several suits having been started and judg- 
ments entered against him. Steps were 
taken by the debtor and his creditors to 
avoid bankruptcy and before levies were 
made on these judgments, a deed of trust 
for the benefit of all creditors was made 
to Mr. Goldman, with the idea that the 
business should be placed upon a_ sound 
paying basis, expenses and overhead read- 
justed and the assets conserved for the cred- 
itors as a whole. 

In a tentative statement made to the cred- 
itors by Trustee Goldman, last week, the 
assets are placed at $38,080 and the liabili- 
ties at about $24,386. Mr. Bowman owes 
merchandise creditors about $18,886, owes 
for loans, $3,500 and owes the Citizens State 
Bank, $2,000; the last loan being secured 
with diamonds worth about $4,500. His 
assets include merchandise approximately 
worth $25,000, installment accounts receiv- 
able of $4,500, fixtures which cost $3,000 and 
watch materials and tools valued at $1,080. 




















Ores of Ingots, 
Platinum Grain Bars, Sheets Osmium Rhodium 
Metals Nuggets, or Plate, Not and and 
(Platinum Sponge Less Than Tridiiuvm Osmiridium Palladium Ruthenium 
Countries Content) or Scrap %In. Thick Os. Troy Oz. Troy Oz. Troy Oz. Troy 
ty re 642 352 ees has aia wate 
GeHMANY ...6cie ices. evens ave 36 15 
SRE WIRE ttt enlace e'se6. 6 ee 53 Ree ee oer mais 
United Kingdom.... 1 2,689 2,192 25 aga 371 120 
NOURI social 6i56).cis's 20's a2 657 Se 15 124 464 eae 
ANI, 5 Wicca Bin 4 eo0s ea 1,073 , “a . 
COIMDIA ..0..5566 80% aia 1,948 ess 
PRUBUEANA: Sccecd dierie ess Zé ee 4 
Total—Quantity .... 1 7,062 2,580 55 128 835 120 
Total—Value ...... $122 $719,283 $328,403 $7,031 $7,898 $42,936 $5,840 














Exports of Platinum During July 


WasuincTon, D. C., Sept. 23.—Figures 
just announced by the Department of Com- 
merce show that during the month of July 
platinum valued at $57,269 was sent out from 
this country. Of this amount $41,279 repre- 
sented platinum ingots, sheets, wire, alloys 
and scrap, while the remainder of $15,990 
was the value of the manufactures of plati- 
num, except jewelry, exported during the 
month. 

The figures showing the amount and the 
countries to which the metal was sent 











follow: 
Ingots, Sheets, Manufactures 
Wire, Alloys of Platinum 
and Scrap Except Jewelry 
oO K* HA * 
Countries Oz. Troy Value Os. Troy Value 
CANAGR! ss o6ka cds 70 $8,606 6 $846 
Argentina rts a oe 120 12,894 
Japan, including 
CHOGER: a5 seve os 297 32,673 30 2,250 
| ee ear 367 $41,279 156 $15,990 








Clarence S. Jorgenson has purchased the 
jewelry business formerly conducted by the 
late Douglas Farrell, at Warren, Minn: 


In addition, he has equity in the diamonds 
held by the bank and also has a reversionary 
interest in about 520 acres of land subject 
to the life estate of his grandmother and his 
mother. The equity in the land it is believed 
may run over $50,000. Mr. Bowman, it is 
said, has agreed to transfer his title to this 
property to the trustee as security for the 
ultimate payment of creditors’ accounts in 
full. 

Trustee Goldman announced that the busi- 
ness would be continued and only -merchan- 
dise necessary to replenish the stock to an 
extent to keep it well balanced, will be 
purchased. All new purchases will be made 
in the name of the trustee. 

Bowman has but few creditors but they 
are scattered through the country, in New 
York, Cincinnati, St. Louis, Chicago and 
elsewhere. It is believed, however, that 
they will sign the trust deed and the busi- 
ness will continue under the plan as out- 
lined. 








B. M. Hicks is preparing to open a jew- 
elry store in the Clark building, just south 
of the Central Repair Shop at Hamilton, 


Mo. 
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Why Not Scarf-Pins? 





By A. D. LEVERIDGE 
Illustrated with Special Designs by Leading American Jewelery Manufacturers 




















SCARF-PIN: one of the few expensive 
articles of jewelry a man can wear: Can 
wear, but does not—at least, often enough. 
Style does not ban it, custom is not against 
it, and it is not barred by good-taste. There’s 
nothing in the way on the negative side 
except “We do not boost it.” In any other 
business such indifference to an opportunity 
for much trade welfare would be the sub- 
ject of organization conferences and board 
of trade action. 
That’s the case for the negative side; now, 
for positive reasons why things can and 
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present should be a ripe time for a drive. 
Reports are that fine scarf-pins are “com- 
ing in.” Give them a big hand. 

Each retailer can make his individual drive 
by providing himself and his head men with 
tasty scarf-pins, instead of killing the na- 
tural urge in his customer by allowing him 
to feel, by his example, that the jeweler 
himself does not approve of a fine scarf-pin 
as necessary to complete the stylish man’s 
outfit, 

What we are writing here is not theory, 
nor a passing enthusiasm. The writer has 
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NEW DESIGNS IN SCARF PINS SHOWING USE OF FANCY STONES 
Designs especially made for this article by leading manufacturing jewelers 


should be done to benefit the trade by means 
of the little scarf-pin. It is an article that has 
been important to men’s dress since the days 
of shirt-pins and puff-cravats ‘over a cen- 
tury ago. 

The advance in appreciation of art has 
brought the fancy shaped diamond into its 
own for jewelry, and style has helped the 
quick boost into its proper place. Have you 
seen scarf-pins designed from one or more 
of these stones? If so you have remem- 
bered them, and they have left an impression 
of refined elegance, partly due to their more 
subdued fire. A single fancy stone is some- 
times enough design without any additional 
ornamentation. The accompanying designs 
were made especially for this article by the 
jewelers indicated. 

There is nothing that is as quickly noticed 
as the man’s scarf-pin, and the gentleman is 
rare who does not like to be complimented 
on his good taste in a small but artistic 
detail. As the fancy cut stone makes a pin 
that lends a simple dignity and a certain 
amount of prestige to the wearer, and these 
are times when the recognition of the fancy 
is so much discussed by the layman, the 


been observing this matter for years and 
trying his little bit to get jewelers to see 
what it would mean, if they would try to 
get into each affluent customer’s cravat, a 
few hundred dollars worth of business. They 
have usually said .they were really ashamed 
not to wear a pin—had several fine ones 
locked up—what great business they used to 
get in pins—wished it would come back— 
people didn’t seem to wear them—going to 
start right in—good idea—etc., etc. And 
except for a few cases, a year or two later 
found them wishing “somebody” would do 
“something” to bring back the scarf-pin; but 
they themselves had done nothing. 

Could not our own National Jewelers’ 
Publicity Campaign do something to boost? 
Tie ups with men’s furnishers, with “fashion 
experts” who tell “what the man will wear,” 
and with others. Surely we at the whole- 
sale end would co-operate with them and 
with the retailers. Figure it out in terms 
of diamonds and precious stones, platinum, 
dollars and sense. 








Beck’s new jewelry store has opened for 
business at Decatur, Tl. 
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SNEAK THIEF AT WORK 





Youthful Crooks Steals Diamond Rings 
From Boston Society of Arts and 


Crafts 


Boston, Mass., Sept. 22.—The salesroom 
of the Society of Arts and Crafts at 9 Park 
St., was entered about 10 o’clock yesterday 
by a young man about five feet four inches 
tall, weighing 125 to 135 pounds and of sal- 
low complexion, who picked up a black vel- 
vet case containing four ladies’ diamond 
rings valued at $1,000. So quickly did the 
thief move that before any of the clerks 
could give an alarm or pursue the robber 
he was out in the street and away. 

Word was telephoned at once to the Milk 
St. police station and police headquarters 
was notified. Word of the robbery was 
flashed broadcast through Greater Boston 
and all over New England. The thief was 
seen and chased along Beacon St., but he 
dodged into a building and eluded his pur- 
suers through a side or rear door. 

The Misses Eleanor Gifford and Eleanor 
Prince, who are employed at the store as 
salesgirls, went to police headquarters to 
look over the pictures in the gallery to see 
if they could identify the thief. They saw 
several pictures which they said resembled 
the thief, but would not be sure of their 
identification. 

The girls said the thief wore tortoise shell 
spectacles, but the police say this does not 
amount to anything, because a thief often 
endeavors to disguise himself by wearing 
glasses, and even a false moustache. 

Miss Gifford said the young man stepped 
up to her and asked to look at some ex- 
pensive engagement rings, and when the 
box, in which there were five, was shown 
to him he placed it in his pocket and ran. 
She said one ring dropped from its place to 
the counter. Then Misses Gifford and 
Prince yelled, but before they could get from 
behind the counter the thief was well on 
his way from the building. 

Sergt. Frank McGee of Station 2 was 
standing in a doorway near 9 Park St. at 
the time, but did not see anything unusual. 
Policeman Max Singer was also near the 
building, and didn’t see anybody running, 
but heard the outcry “Stop thief” just a 
trifle too late. 

The police think the thief must have en- 
tered a building next door and escaped by 
going into the Granary Burial Ground in 
the rear. From here the thief could effect 
escape, the police say, by going out of a gate 
or climbing over a wall, neither of which 
would occasion notice. The thief is believed 
to have worked alone. 








A checkup of the loot obtained by two men 
who robbed the Haller jewelry store, at 
Ann Arbor, Mich., recently, has revealed 
that watches and rings valued at between 
$500 and $600 were stolen. The loss in- 
cluded four watches valued at about $200, 
14 wedding rings worth about $225, and 
other rings worth between $160 and $200. 
A part of what the thieves had planned to 
take was recovered in front of the store 
where it had been dropped in their haste to 
make an escape. A reward of $100 has been 
offered for the apprehension of the thieves. 
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Jewelry and Allied Trades Show a Big Success 





Exhibits of Over Seventy Firms on Two Floors of New Jewelers’ Building—Over 700 
Jewelers Registered as Visitors During the Four Days—Three Hundred and Sixty 
Present at Dinner and Entertainment Held Wednesday Night at New Palmer 
House—New Exhibition Planned for Next Year 














Cuicaco, Sept. 25.—The Jewelry and Al- 
lied Trades Show, held on the third and 
fourth floors of the new Jewelers’ building, 
under the auspices of the Chicago Wholesale 
Jewelers, closed yesterday afternoon, and 
was a success from every angle. 

It was expected that the short time devoted 
to preparation and securing exhibitors might 
result in a rather limited exhibit, and the 
short notice and season of the year cause 
the attendance of retail jewelers to be small, 
but in both of these the expectations of 
those interested were exceeded. 

The merchandise of about 75 exhibitors 
was distributed over the entire space of the 
two floors, and more than 700 buyers visited 
the exhibits during the week, and from all 
reports purchased liberally. One wholesale 
house reported that more than 100 of their 
customers visited the show and made pur- 
chases. ; 

Having the exhibits on two floors caused 
some confusion for a day or two, but those 
in charge eliminated most of this after the 
first day. While over 1,000 permits to be 
present were issued during the week, includ- 
ing exhibitors, assistants, retailers and others 
of the trade, at no time was the place un- 
comfortably crowded. The attendance was 
well distributed over the first four days, 
though the attendance on Friday was small. 

A special entertainment was provided for 
visitors on Wednesday night. A dinner and 
dance with several high class vaudeville acts. 
About 360 were present, and after the dinner 
and entertainment the center of the Red 
Lacquer Room of the new Palmer House 
was cleared, and* those who wished danced 
until after midnight. 

Before the show closed plans were under 
way for a similar event next year, and this 
show is already being called the “first an- 
nual.” A more seasonable time will be 
selected, probably in August, and a definite 
week and place will be decided upon for 
future shows so that plans can be made far 
in advance and the trade will know that in 
any year the show will be held at a certain 
place in Chicago during a certain week. 
30th wholesalers and exhibitors are enthusi- 
astic and retail jewelers all expressed their 
approval of the show and its advantages. 
Future shows will offer greater inducements 
to every branch of the trade, according to 
plans now being made. 

The exhibit, which was under the auspices 
of the Chicago Wholesale Jewelers’ Associa- 
tion, contained only jewelry products sold 
to the trade through wholesalers. 

It would be difficult to adequately describe 
the exhibit hall or the individual exhibits, 
but a brief description of each exhibit fol- 
lows. , 


INTERNATIONAL SILVER Co. 

The International Silver Co., with its 
offices and factories at Meriden and Bridge- 
port, and with Chicago showrooms at 5 N. 
Wabash Ave., had a most gorgeous display 
of both sterling and silver plated hollow- 
ware and flatware produced by the several 
units of the company. The background of the 
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immense booth was beautiful in its turquoise 
blue, rich black and black and gold brocaded 
velvet drapes. Tables were arranged on the 
four sides of the booth and hollow and flat- 
ware in both sterling and plated were dis- 
played. In the center of the booth two 
tables were set, with entire services. One 
table was fitted in sterling and the other in 
plate. Both were admired a great deal. 
The Simpson, Hall, Miller Co., displayed a 
complete line of sterling hollow and flatware 
in the new Trianon design. The Watrous 
Mfg. Co. had a nice line of sterling and 
plated novelties and picture frames. The 
Derby Silver Co. showed an attractive line 
of silver plated hollowware. Holmes & 
Edwards, a line of super plate, inlaid flat- 
ware. The “1847 Rogers Bros.,” factory 
displayed the new Argosy pattern in both 
hollow and flatware as well as their other 
popular patterns. Wm. Rogers & Son 
showed a line of silver plated flatware. The 
Barbour Silver Co., Meriden Britannia Co., 
Meriden Silver Plate Co., Rogers & Bros., 
Wilcox Silver Plate Co., and the Wilcox & 


Evertsen lines were also shown with their 


latest patterns in hollow and flatware. C. 
P. Dungan, manager of the Chicago office, 
was in charge of the booth and he was as- 
sisted by K. G. Merrill, assistant manager: 
A. L. Zeintung, sales promotion manager of 
the “1847 Rogers Bros.,” from the home 
office at Meriden; Wm. Griffin, sales man- 
ager for Holmes & Edwards Co., Bridge- 
port; Robt. Wilson, Geo. Hughes, Harold 
Loehr, B. S. Felvey, and Louis Hoffman, 
of the Chicago office. 
W. C. Owen, INc. 


W. C. Owen, Inc., located on the third 
floor of the Shops building, 17 N. Wabash 
Ave., displayed a beautiful line of imported 
novelties, ink wells, in unique shapes; vene- 
tian glassware and Dresdens, mosaic frames, 
pre-historic copies of pottery, etchings, Bel- 
gium pottery and Austrian leather goods. 
Miss B. Heeres was always at hand to ex- 
plain the merits of their goods and _ took 
charge of the booth. 

J. W. Forsincer Co. 


J. W. Forsinger Co.. wholesale jewelers 
at 703 Columbus Memorial building, 31 No. 
State St., had display cases attractively ar- 
ranged with a nice line of imported clocks 
made by Jules Racine; a line of leather 
goods, platinum diamond bar pins and rings 
as well as mesh bags. D. A. Forsinger, 
president, of J. W. Forsinger Co., spent all 
of his time at the booth to greet the visitors. 
He was assisted by Miss Marie Chase, Ralph 
Engquist and Samuel Perry, traveling rep- 
resentative. 

RELIANCE Mre. Co. 

The Reliance Mfg. Co. at Providence, 
R. L., had a nice display of belt buckles, belt 
and buckle sets, knives and vanities, in both 
sterling and gold plated. George Dahlman, 
who has charge of their Chicago office, at 
1104 Heyworth building, 29 E. Madison St., 
and represents them in the middle west, had 
charge of the display. 

J. F. Sturpy’s Sons Cov. 

J. F. Sturdv’s Sons Co., of Attleboro Falls, 
Mass., had a very attractive display. The 
company featured the “Sturdymaid” and the 
“Sturdybilt” bracelets as well as a complete 
line of waldemar chains and cuff links. 
Frank Moran, manager of the Chicago office 
and middle west representative, had charge 
of the display. Mr. Moran makes his head- 
quarters in suite 1652 Jewelers’ building. 

GENERAL CHAIN Co. 


The General Chain Co., of Providence, 
R. I., was well represented at their booth 
by E. H. Cummings, president, and George 
A. Armstrong, Chicago and middle west 
representative. This firm had a very inter- 
esting display of their men’s bracelets, made 
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of live leather. They also showed a line of 
their Genco bracelets and a full line of gold- 
filled watch chains. Mr. Armstrong travels 
out of their Chicago office, which is located 
on the 16th floor of the Jewelers’ building. 


Capito. Crock Corp. 

The Capitol Clock Corporation, Inc., with 
general offices at 33 Union Square, New 
York city, exhibited a very beautiful line of 
boudoir clocks. The cases were decorated 
in beautiful colors of Glossnia enamel, and 
were made in various styles and sizes. The 
company also showed many designs in leather 
and ivory clocks. Herbert J. Sydney, who 
represents this firm from Pittsburgh to the 
Pacific Coast, was in charge of the display. 


Katz & Ocusu, INc. 

One of the most attractive exhibits at the 
Jewelry Show was that of Katz & Ogush, 
Inc., with factory and general offices at 32 
W. 60th St., New York city. Drapes made 
of royal blue velvet and trimmed with silver 
metal fringe and braid, were used as a back- 
ground. Their exclusive line of “certified” 
platinum mesh bracelets, rings, bracelets and 
circle pins were neatly arranged in a show 
case. They also showed the process of 
manufacturing their articles from the rough 
to the finished product. The booth was 
decorated with flowers, ferns, lamps and 
wicker furniture. Paul H. Samuels, who 
has headquarters at 31 N. State St., and 
represents this firm through the middle west 
and the Pacific Coast, was in charge of the 
booth. 


SPEIDEL CHAIN Co., AUTOMATIC CHAIN Co. 


The Speidel Chain Co. and the Automatic 
Chain Co., of Providence, R. I., had a dis- 
play of their lines of solid gold, gold filled 
chains and wrist straps. The chains were 
attractively arranged on velvet of wine color, 
and a giant waldemar chain suspended be- 
tween two polychrome iron posts attracted 
a great deal of attention. Edwin Speidel 
and Axel Johannes, both of the home office, 
looked after visitors who called at their 
booth. 

Otro Younc & Co. 

Otto Young & Co., wholesale jewelers, 
located on the sixth floor of the Heyworth 
building, 29 E. Madison St., had one of the 
largest displays at the show. Wall and 
counter cases made especially for the show 
displayed a complete Ine of gift wares, im- 
ported beaded bags, a large selection of vani- 
ties, cigarette cases, ladies’ and gents’ 
watches in both wrist and pocket styles. 
They also exhibited an extensive line of 
traveling clocks, as well as chime and grand- 
father styles. One entire case displayed arti- 
cles of silver plated flat and holloware. The 
booth was in charge of H. J. Eberle, and he 
was assisted by L. Forline. 

FILLKWIK Co. 


The Fillkwik Co., Attleboro, Mass., had 
2 very attractive display of cigarette cases, 
in both the ladies’ and men’s styles, and in 
sterling, sterling with gold stripes, and ster- 
ling with silhouette decorations. The com- 
pany also showed a line of flasks, in both 
metal and leather, with cup attachment, and 
vanities and belt buckle sets. I. B. Miller 
and his son, Melville Miller, who have 
charge of the Chicago office of this firm, 
which is located in suite 1578 Jewelers’ 
building, had charge of the booth. 
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Norris, ALISTER-BALL Co. 


The Norris, Alister-Ball Co., wholesale 
jewelers at 58 E. Washington St., Chicago, 
occupied the corner space on the southwest 
corner of the fourth floor. The display was 
very attractive. Ferns and palms were 
banked around their booth and cozy wicker 
chairs gave it a hospitable air. A large 
line of watches, both ladies’ and men’s, were 
shown, as well as diamond set rings, chime 
and grandfather clocks, pipes and umbrellas. 
The import department was well displayed, 
too. Many articles of interest were shown, 
such as floor pillows, silk bags, novelty 
jewelry, clocks and bridge prizes. The dis- 
play was in charge of Wilder C. Harris, 
vice-president of Norris, Alister-Ball Co., 
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and Charles M. Slemmons, who knows al- 
most. every retail jeweler in the country. 
George Brasch, advertising manager, spent 
a great deal of time there. The foreign de- 
partment was well looked after by Miss 
Frances MacDonald. 


THE Hap.Ley Co. 

The Hadley Co., of Providence, R. I., and 
Chicago, occupied. very popular quarters. 
This display was unique. Considerable time 
and thought was given in the making of a 
modern retail jewelry store. The front of 
the store was built in Spanish type deco- 
rated with gay colored awnings. Plants 
and a large street clock were used to give 
it the finishing touches. Two counter dis- 
play cases were used to show the Hadley 
line of expansion watch bracelets, the Duo- 
Fold watch strap, and leather straps in all 
styles and premier clasps. A large case was 
used in the back of the booth showing 
watches of prominent manufacturers who 
use Hadley attachments. C. A. Mealy, gen- 
eral manager, and J. W. Spranger, advertis- 
ing manager, both from the home office at 
Providence, and Fred Whitney, manager of 
the Chicago office, 31 N. State St., were on 
hand all of the time to meet the retail 
jewelers and to educate them in what to say 
about the Hadley product to their, custom- 
ers. One of the biggest attractions of the 
booth was the pretty girl who “Hadleyized” 
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each and everyone who visited the booth 
each day with a flower. 


Emit Brauve & Sons, INc. 

Each day visitors at the booth of Emil 
Braude & Sons, Inc., jewelry wholesaler, 
located on the third floor of the Heyworth 
building, 29 E. Madison St., Chicago, were 
welcomed with the congenial smile of the 
members of the firm, Emil Braude and his 
sons, Lester, Jacob M., Sidney and Benja- 
min Braude. This firm showed an extensive 
line of various colored ivory toilet sets, 
beaded bags and Parker pens and pencils. 
They made a special feature of the Strand 
wrist watch. A new line of mirrored 
trimmed boudoir clocks and fancy polychrome 
swinging easel clocks were also shown. The 
inventor of the clock, Theodore Schisgall, 
spent a great deal of time at the Braude 
booth explaining the clock to visitors. <A 
cartoonist was an attraction at the booth, 
making sketches of members of the trade. 


L. HELLER & Son 
L. Heller & Son Co., New York city, 
with local offices in Chicago, had a beautiful 
display of the “Deltah” pearls. Many new 
designs such as pearl necks, festoons and 
their new “Sautoir Ette”’ pearl necklace 
were shown. The “Sautoir Ette” has an 
ornament attachment with which a wrist 
watch can be converted into a sautoir. Space 
was also given to the display of Heller's 
Hope Synthetics in the newest colors and 
cuts. Each lady customer that visited the 
booth was presented with a_ beautiful 
necklace. Jake Levin, manager of their 
Chicago office, room 1111 Heyworth build- 
ing, was in charge of the display, and he 
was assisted by Ira Gastman and Sidney 
Levinson, representatives of this firm con- 

nected with the Chicago office. 


Butte Crock Corp. 

Visitors calling at the booth occupied by 
the Bulle Clock Corp., 35 E. Wacker Drive, 
Chicago, marveled at the display of a com- 
plete line of electro magnetic clocks. The 
part that attracted most attention showed 10 
clocks with pendulums swinging in rhythm, 
and attached to each pendulum was a letter 
so that the ensemble spelled “Bulle clock.” 
There were many attractive clocks. . Some 
of the cases were in marble, some in brass, 
bronze and wooden designs. J. G. Fraser, 
treasurer of the corporation, and William 
H. Lancton, general sales manager, were at 
the booth at all times demonstrating the 
clock to callers. Many of the visitors were 
also taken to the 15th floor of the Jewelers’ 
building to see their handsome new offices. 


JuerceNsS & ANDERSEN Co. 


A display that attracted a great deal of 
attention was that of Juergens & Andersen 
Co., who occupy the entire third and half 
of the fourth floor at 108 N. State St., Chi- 
cago. Two cases were used to carry out the 
idea. One was a regular counter case used 
in retail jewelry stores and the other rep- 
resented a store front with a large display 
window. The window was fitted with a 
table easel display illustrating the proper 
way to best display Add-A-Pearls. The 
counter case was fitted with the Add-A- 
Pearl counter display. These were used to 
show the better methods of displaying Add- 
A-Pearls to increase the sales of the retail 
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jeweler. The background was very beauti- 
ful and set off the booth. It was an im- 
mense curtain of rich black velvet decorated 
in patterns of silver crystal. Those in 
charge of the display were Fred M. Kline, 
William J. Juergens, Jr., Richard Kanaly 
and John Blaa. 


C. H. Knicuts-THEARLE Co. 

The C. H. Knights-Thearle Co. had a very 
beautiful exhibit of mesh bags, vanities in 
both sterling silver and silver plate, shoulder 
pins, pearl necklaces, safety waldemars in 
gold and gold filled, salt and pepper shakers 
and flasks in silver plate. C. H. Knights- 
Thearle Co. are one of the large wholesale 
jewelry houses in Chicago and occupy space 
in the Columbus Memorial building. This 
firm was well represented by Charles Gus- 
tafson, James Stewart, Charles Spears, 
George Wiedbush and Miss C. Halm, who 
were at the booth all the time. 


A. Hirscn & Co. 

\. Hirsch & Co., one of the oldest whole- 
sale watch houses in Chicago, who occupy 
space on the fifth floor of the Jewelers’ 
building, had two cases filled with watches 
in both ladies and gents, in both pocket and 
strap designs. They also displayed a com- 
plete line of Lamp Clox, a new popular line 
of illuminated floor and wall clocks. Her- 
man Hirsch and W. A. Kaufman, members 
of the firm, were in charge of the booth and 
they had: the able assistance of two of their 
road representatives, Louis Siegel and Sam 
Newman. 

ARMBRUST CHAIN Co. 

The Armbrust Chain Co., Providence, 
R. I., was well represented with a line of 
platinum, white gold, gold and_ gold-filled 
designs of waldemar chains and novelty 
bracelets. The display was well and at- 
tractively arranged. Howard D. Seebeck 
had chare of the display. Mr. Seebeck rep- 
resents this firm in Chicago and the middle 
west and makes his headquarters in Room 
1104, Heyworth building. 

Potter & BuFFINTON Co. 

Potter & Buffinton Co., Providence, R. I., 
had an attractive display of 14 Kk. white gold 
stone set rings, an exclusive line of cameo 
brooches, and emblem goods. The articles 
on display were set off nicely on an orange 
color velvet background. W. C. Bromley 
had charge of the display. Mr. Bromley 
visits the wholesale trade in Chicago and the 
middle west and makes his visit about four 
times a year. 

TaLpot Mrc. Co. 


The Talbot Mfg. Co., of Providence, R. I., 
manufacturers of the famous “Talco” ciga- 
rette case, had a display of their many 
designs in the novel automatic cigarette 
cases. They were in Sterling, gold-filled, 
and white metal. R. A. Talbot, ot the 
home office, was in charge. 

Tue R. L. GrirritH & Son Co. 

The R. L. Griffith & Son Cc., Providence 
and New York, showed a line of novelty 
jewelry in gold plate and Sterling silver. 
Earrings and stone set rigs were featured. 
Geo. C. McCormick, who has been asso- 
ciated with this firm for the past 26 years, 
looked after the interest of the firm. Mr. 
McCormick visits this territory several times 
a year and spends about thirteen weeks in 
Chicago. 
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WACHENHEIMER Bros., INc. 

Wachenheimer Bros., Inc., with factory 
at Providence, R. I., and with salesrooms 
‘at 305 Fifth Ave., New York, had a very 
attractive display of their newest product, a 
perfume rose. The rose is made in Sterling 
silver, and gold plate in yellow and green 
finish. In the back of the rose is an open- 
ing that accommodates a small piece of 
sponge. A few drops of perfume are dropped 
on the sponge and this pleasing odor lasts 
for several days. The rose may be used as 
a pin, a sautoir or a hat ornament. Sam 
Wachenheimer, of the firm, greeted the 
visitors at the booth and he was assisted by 








HARRY RADIX, WHO HAD CHARGE OF THE 
BANQUET 
Mrs. M. I. Bassett, who is employed at 


the home office. 


KESTENMAN Bros. Merc. Co. 

Kestenman Bros. Mfg. Co., Providence, 
R. I., showed a line of bracelets, lingerie 
clasps, brooches and necklets, in sterling sil- 
ver, gold filled and platinrite. A. Kestenman, 
a member of the firm, spent the week in Chi- 
cago, taking charge of the booth. 

BAER & WILDE Co. 

The Baer & Wilde Co., Providence, R. I.. 
and Chicago, had an attractively arranged 
showcase, displaying a line of Kum-A-Part 
cuff links and pearl dress sets. Ralph Seiffe 
has charge of this firm’s Chicago office, 
which is located at 29 E. Madison St., and he 
was in charge of the display during the 
week. 

Wuitinc & Co. 

Whiting & Davis Co., with factory at 
Plainville. Mass., and offices in New York 
city and Chicago, had a display which caused 
a great deal of enthusiasm. They had con- 
siderable space and along the entire length 
had tables arranged with their newest bags 
in tapestry mesh, soldered ring mesh, enam- 
cled in “Dresden Rose,” and “Blue Bird” 
effects. The company also showed compacts, 
and cigarette cases covered in colored ena- 
mel mesh. Many fancy pieces of mesh as 
table runners and centers were shown. Two 
machines orerated by C. A. Anderson of the 
factory were interesting. One machine made 
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ring mesh and the other fish scale or tapes- 
try mesh. Clifford Whiting had charge of 
the booth. Clifford Whiting is associated 
with his father, Frank Whiting, and they 
have charge of the Chicago office, 31 N. 
State St. Clifford Whiting calls on the 
wholesale trade through the west to the 
Pacific Coast, and Frank Whiting takes care 
of business in Chicago and middle 


west 
points. 
WAITE-THRESHER Co, 
The Waite-Thresher Co., Providence, 


R. L, and Chicago, had a very nice display 
of thimbles, cameos and rings. One item they 
were featuring was a new lingerie and dress 
fastener. These are made in various style 
tops and colors. Axel B. Paulsen, who has 
the Chicago office at 29 E. Madison St., was 
at hand each day to welcome jewelers. He 
was assisted by Miss Marie Maxwell, of the 
local office. 
THORNTON Bros. Co. 

The Thornton Bros, Co., Providence, R. I., 
had on display a line of emblems, charms, 
pins, cuff buttons, buttons and pin charms 
of all different lodges and orders. These 
goods are made in both gold and gold plate. 
A. H. Oakley, middle west representative, 
was in full charge. 

Evans Case Co. 

The Evans Case Co., North Attleboro, 
Mass., had a large display of merchandise. 
The company manufactures an attractive line 
of nickle-silver base, silver-plated holloware, 
and also has a line of compacts in sterling 
and plate. Leslie L. Wallace was in charge 
He represents this firm in the north and 
middle west territory. 

CHEEVER-TWEEDY & Co. 

Cheever-Tweedy & Co., North Attleboro, 
Mass., had an attractive display of products 
which created a good deal of enthusiasm. 
Ray Sturdy was in charge. 

STEIN & ELLBOGEN Co. 

Stein & Ellbogen Co., jewelry wholesalers, 
who occupy the entire fourth floor of the 
Columbus Memorial building, had a_ nice 
display of imported novelties, ladies beaded 
bags, Italian filigree necklaces, leather and 
novelty boudoir clocks and a few pieces of 
white gold jewelry. Charles Brown had 
charge of the display and he was busy all 
of the time greeting retail jewelers. He 
was assisted by Walter Kaufman. 

W. G. Crark & Co. 

W. G. Clark & Co., North Attleboro, 
Mass., showed a line of cuff links, waldemar 
chains and their new pocket lighter made 
in 37 different styles, for both ladies and 
men. Jos. E. Mader was in charge and 
Charles R. Drucker was a valuable assistant. 

3UGBEE & Nites Co. 

Bughee & Niles Co., with factory and gen- 
eral offices at North Attleboro, Mass., dis- 
played a complete line of “Expando” brace- 
lets made in gold, white gold, gold filled, 
platinum top and platinum. C. S. Bliss. 
eastern and middle west representative, had 
charge of the display. 

Harvey & OTIs 

A complete line of emblems, pins, buttons. 
charms, jewels and gavels in gold and plat!- 
num front were here shown. Harvey & Otis 
are located at Providence, R. I., and Chi- 
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cago. E. L. Badgley has charge of their 
local office at 29 E. Madison St. 


Benjy. ALLEN & Co. 


Benj. Allen & Co., one of the best known 
wholesale houses in the country, located at 
10 S. Wabash Ave., had an attractive dis- 
play of silver-plated hollow and flat ware, 
boudoir clocks, gift wares, flasks, toiletware, 
needlepoint bags, stationery in gift boxes, 
atomizers, cigar lighters, and glass stem- 
ware. Ed. Filholm had charge of the booth 
and he was assisted by Emil Rennord, city 
salesman. 

WHITING CHAIN Co. 

Whiting Chain Co., with factory and 
offices at Plainville, Mass., exhibited a line 
of gold and gold-filled waldemar chains, fes- 
toons, gold and sterling metal and pear! 
bracelets, and mesh bag rosary cases. The 
display was attractively arranged and was 
shown to its best advantage. A. L. Clark has 
charge of the western territory and he 
looked after the interests of their display. 


Henry Pautson & Co. 

Henry Paulson & Co., material jobbers, 
located in the Champaign building, at Wa- 
bash Ave. and Monroe St., had a very popu- 
lar booth. All during the day jewelers were 
entertained by a special nine-tube radio set. 
This firm showed a variety of material sup- 
plies, as well as gift wares. Roy Wile had 
charge of the booth and he was assisted by 
Wm. B. Geldert, L. R. Douglas and Leonard 
Raybein. 

Sinnock & SHERRILL 

Sinnock & Sherrill, 15 Maiden Lane, New 
York. and 10 S. Wabash Ave., Chicago, 
were showing a full line of “Princess” initial 
rings in white, green and yellow gold with 
their patented interchangeable initials in 
onyx and colored gold. They also featured 
their line of 10K. and 14K. gold knives and 
emblem rings and charms. The display was 
in charge of H. W. Sherrill, of New York, 
assisted by Phil Noel. 


NATIONAL JEWELERS’ MuTUAL Fire Ins, Co, 

The National Jewelers’ Mutual Fire Ins. 
Co., sponsored by the American National 
Retail Jewelers’ Association, had headquar- 
ters on the third floor. Policyholders in this 
company, while having the utmost safety and 
surety, enjoy a saving of about 40 per cent 
in cost of annual premiums. 


Dayton DispLAy FIXTUEE Co. 

The Dayton Display Fixture Co., at Day- 
ton, had many metal display cases in the 
booth of Henry Paulson & Co., whose goods 
were displayed by the Dayton method. Ben- 
jamin Schneewind, who has charge of their 
Chicago office, which is located at 419 W. 
18th St., was in charge of the exhibit. 

Dousie-A ALARM Co. 

The Double-A Alarm Co., of Oshkosh, 
Wis., showed a protective feature for safes 
in connection with the National Jewelers’ 
Mutual Fire Ins. Co. display. This com- 
pany manufactures a time-clock system for 
safes, similar to that used on bank vaults, 
but very much simplified, and can be attached 
to any safe. The clock mechanism may be 
set to protect the safe against opening for 
any length of time from one hour to 72 
hours, 

W. S. Nott Co. 


The W. S. Nott Co., office and factory in 
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Minneapolis and sales offices at 17 N. State 
St., Chicago, showed a very complete line of 
leather luggage and featured a leather sam- 
ple case made to order. The company was 
represented at the show by the Chicago 
manager, M. K. Bitterman, and his son 
B. K. Bitterman. 


GoLDsTEIN Mrc. Co., Lt. 


The Goldstein Mfg. Co., Ltd., of Buffalo, 
N. Y., and Toronto, featured its Sta-Lokt 
leather- watch straps in various plain colors 
and fancy leathers in all standard widths. 
A. A. Goldstein, Buffalo, vice-president and 
general manager, explained the merits of the 
products and was assisted by their local 
representative, Jas. D. Fox. 

KARPELES Co. 

The Karpeles Co., Providence, and Chi- 
cago, had a very attractive display featuring 
“La Tausca” pearls. The well-known pearls 
were shown in the regulation style of single, 
double and three-strand models of different 
lengths and shades, and also in twisted rope 
and festoon effects. Another very attractive 
display consisted of two small cases in which 
was shown their new line of shoe buckles set 
with La Tausca pearls and white stones. 
The counters were covered with white and 
the pearl necklaces were in jeweled boxes 
on rose-shade satin pads. The booth was 
decorated with oriental rugs, cut flowers, 
palms and ferns. The display was in charge 
of Hiram Long, vice-president and manager 
for Chicago and the middle west. 

NELSON & NELSON 

Nelson & Nelson, Minneapolis, Muinn., 
showed a large line of white gold mount- 
ings, and white gold mountings trimmed with 
yellow or green gold, all products of their 
factory. Hugo Nelson was present for the 
show and he was assisted at the exhibit by 
Ek. W. Lindstrom, of the Israel-Lessig Sales 
Co., of Chicago, who represent Nelson & 
Nelson in this territory. 


S. Lazarus & Sons 

S. Lazarus & Sons, with factory and gen- 
eral offices on the 8th floor of the Jewelers’ 
building, had a display showing their com- 
plete line of mountines and stone set rings. 
They were also showing a line of Swiss and 
American watches. The exhibit was pre- 
sided over by Bertram Lazarus, Stanley 
Lazarus and B. B. Tuckler. 

S. O. BicngEy Co. 

S. O. Bigney Co., Attleboro, had one of 
the very attractive and entertaining spaces 
at the show. The attractive feature was the 
shivering, shimmering curtain of Bigney 
chains and the entertaining feature was Col. 
S. O. Bigney, who was present during the 
entire week. On the counters and in the 
cases were shown the products of this com- 
pany, consisting of cigarette cases, gold filled 
and sterling. compacts with Persian inlav, 
gold and gold-flled waldemars. knives, per- 
fumers and “Stay-Snug” watch straps, belt 
buckles and belt chain sets. Chains in vari- 
ous stages of manufacture were also shown. 
The booth was nicely decorated but the cur- 
tain of chains that hung and shivered in the 
hack, made of the celebrated Bigney Boston 
Links attracted most attention. Mr. Bigney 
was assisted bv Robert C. Sherman, manager 
of Chicago office, and representative in cen- 
tral and southern territory. 
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R. F. Stmmons Co, 


The R. F. Simmons Co., of Attleboro, 
Mass., had an interesting exhibit of its 
chains and bracelets, in charge of F. A. 
Rydstrom, of the New York office. This 
company is represented in Chicago and the 
west by E. C. Moore, who was not able to 
be present on account of a business trip to 
the Pacific Coast at this time. The center 
of this exhibit was a large crucible from 
which melted gold was flowing. In addition 
to a complete line of their products, a very 
interesting display was made of a rare col- 
lection of chains and bracelets worn years 
ago, illustrating side by side the modern 
styles with those of a generation or two 
ago. 

ILLINoIs WatTcH Co. 

The Illinois Watch Co., of Springfield, I11.. 
showed a complete line of the watches manu- 
factured by this company and were featur- 
ing the new 60-hour “Bunn Special.” Large 
models of watches were shown and one of 
the attractive features of this exhibit was 
the semi-automatic jewel setting and truing 
machine, operated by a young lady from the 
factory. Another interesting feature was a 
projecting picture machine that illustrated 
the process of manufacturing of a watch, 
showing the various stages from raw ma- 
terial to finished product. The exhibit was 
under the supervision of M. B. Southwick. 
assisted by F. T. Burnett and C. F. Buck, 
representatives. Julius Armbruster, asso- 
ciated with the company for many years, 
was also present part of the time. 


WattHAM WatcH Co. 

The Waltham Watch Co., Waltham, 
Mass., exhibited a complete line of their 
watches and traveling clocks and several de- 
signs of banjo wall clocks. Watches were 
shown in both pocket and wrist designs and 
sport models for both ladies and men. Trav- 
eling clocks were shown in various styles 
and colors of leather cases. H. L. Schroeder, 
of Waltham, and nan Bagge, manager of 
the Chicago office, were present to explain 
the merits of Waltham products. H. R 
Williams, general sales manager, who his 
been in California for several weeks, reached 
Chicago in time to be present at the show. 

WAHL Co, 


The Wahl Co., Chicago, manufacturers of 
the Eversharp pencils and Wahl fountain 
pens, had all the latest models of these on 
disrlay. The concern featured and showed 
for the first time its latest product, the Ever- 
Smart manicure set. This consists of a com- 
plete manicure set cased in silver and gold- 
filled cases, about 3 inches long by three- 
quarter of an inch square. W. H. Chappell. 
assisted by Mrs. L. F. Heap, demonstrated 
the merits of the Wahl products. 

Irons & RusseELt Co. 

The Irons & Russell Co., Providence, had 
a complete display of its well-known secret 
order emblems, consisting of pins, buttons, 
and rings with emblems for all fraternal or- 
ganizations. The back of the booth was 
decorated with large plaque emblems of the 
best known organizations. C. A. Rogers, of 
the Chicago office, at 10 S. Wabash Ave., 
presided over the display. 

WIGHTMAN & HovucuH Co. 


The Wightman & Hough Co., Providence, 
R. I., had on display flasks, compacts and 
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cigarette cases. These were shown in ster- 
ling and silver-plated in engine-turned and 
fancy engraved. A. Hauser, Chicago repre- 
sentative, was featuring their well-known 
“Cap-Kup” flask in both sterling silver and 
plated. 
Sykes & STRANDBERG 

Sykes & Strandberg, Attleboro, Mass., 
displayed their well known line of cuff but- 
tons, knives, pin sets, buckles and buckle 
sets in gold and gold filled, engraved and 
decorated. Augustus W. Preble, representa- 
tive, was present for demonstrating the 
merits of this line. 


Dunn Bros. 

Dunn Bros., Providence, were represented 
by Frank J. Dunn. Mr. Dunn showed a 
large line of their products and featured 
gold filled knives and sterling belt buckle 
sets. Their line of knives proved very 
popular on account of attractive designs, and 
good quality—yet moderately priced. 


HAMILTON WATCH Co. 

The Hamilton Watch Co., Lancaster, Pa., 
had a very interesting display of the well 
known Hamilton models in all grades, both 
pocket and strap designs. These were at- 
tractively arranged in cases decorated in 
burnt orange velvet. On the walls of this 
booth were frames in which were mounted 
in various designs the parts used in the 
Hamilton watch. A show case containing 
a giant watch movement in motion attracted 
considerable attention. W. R. Atkinson was 
in charge oi the exhibit. Frank Beckwith, 
vice-president, was also present at the booth 
one or two days. 


NorTtTH AMERICAN WATCH Co. 

The North American Watch Co., Mans- 
field, Ohio, was represented at the show 
by J. J. Bivona, manager of the Chicago 
office. In several show cases attractively 
arranged he displayed the complete line of 
gold filled cases made by this company. A 
feature of this exhibit was models illustrat- 
ing the various operations in the manufacture 
of the heavy duty cases. The company also 
displayed several cases showing enameled 
monograms made to order. 


J. J. Sommer & Co. 

The J. J. Sommer & Co., line of platinum 
top on 14-K gold filigree brooches, scarf 
pins, ring mountings, bar pins, stone set 
rings, and cameos. E. T. Sommer was in 
charge of the exhibit. 

LEUBUSHER-SCHUMANN Co. 

The Leubusher-Schumann Co., wholesale 
jewelers, located on the 14th floor of the 
Jewelers’ building, had a booth in which 
was featured a specially designed window 
display of diamond rings. This display stand 
which shows a large assortment is designed 
for each dealer and shows diamond rings in 
a very attractive way. The line of ring 
mountings and emblem rings were also 
shown. Albert Bruckner, sales manager, 
and Erving Moore were in charge of the 
exhibit, assisted by Edward Gerken, city 
salesman. 

JosepH FAuys & Co. 

Joseph Fahys & Co., New York, displayed 
very attractive watch cases in both pocket 
and wrist designs. Cases were shown in 
plain and fancy engraved but Clarence 
Thompson of the Chicago office called par- 
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ticular attention to the cases in two color 
designs of engraved and enameled in men’s 
strap watches. 

Atvin SILver Co. 

The Alvin Silver Co, displayed several 
designs of table ware but featured two, the 
“Della Robbia” in sterling and ‘Louisiana” 
in plate. A feature of the exhibit was a 
plated tray fitted with a velvet covered form, 
holding 26 pieces of silver. Each visitor 
received a “mixie” in the form of a silver 
plated golf stick. W. E. Hayward, eastern 
sales manager, greeted visitors to this 
booth. 

WapswortH WatcH CASE Co. 

The Wadsworth Watch Case Co., of Day- 
ton, Ky., booth was very pleasantly presided 
over by George D. Cullis, Chicago manager, 
assisted by George Fleming, representative. 
On two tables and in two show cases were 
displayed a complete showing of the watch 
cases made by this company, the “Ben Hur” 
bracelets for ladies’ and men’s watches and 
the Wadsworth belt buckles and belt sets. 


LANDERS, FRARY & CLARK 

Landers, Frary & Clark, New Britain, 
Conn., had a very complete display in nickel 
and silver plated percolators, toasters, waffle 
irons, grills, cutlery, etc. The exhibit was 
in charge of E. O. Gschwind, of the Chicago 
office, and C. L. Lynch, of the home office 
at New Britain. 

WATERBURY CLOCK Co. 

The Waterbury Clock Co. and the Inger- 
soll Watch Co., of Waterbury, Conn., and 
Chicago, had a joint display of clocks and 
watches. <A _ beautiful line of the newest 
styles of Waterbury mantel clocks were 
shown, as well as grandfather clocks. The 
Ingersoll Watch Co. had a case of the 
watches they manufacture. H. P. Haynes, 
of the Chicago office, was in charge of the 
display and he was assisted by Louis Holz, 
Otto Graff and Wm. Burns, all traveling 
salesmen, with headquarters at the Chicago 
office. These concerns occupy an entire 
floor of the Clock building, 215 W. Randolph 
St. 

C. & E. MARSHALL Co., INC. 

The C. & E. Marshall Co., with general 
offices at 1445 W. Jackson Blvd., and with 
a loop office in the Mallers building, 5 S. 
Wabash Ave., had an immense display. The 
concern featured its own exclusive window 
display service with a monthly rental system. 
In using this display the retail jeweler has 
the advantage of having an entire new dis- 
play each month. Also displayed were 
Marco Mi-Chevee watch crystals, fancy 
shape watch crystals, various made-to-order 
decorating materials, and labor saving ideas 
for repair departments. Louis DeHart was 
in charge of the display and he was assisted 
by R. C. Wolf, their credit manager. Earl 
E., Chas. L., and J. K. Marshall, members 
of this firm were at hand a great part of the 
time to greet the retail jewelers and to show 
them through their display. 


ELcin NATIONAL WATCH Co. 


The Elgin National Watch Co., with fac- 
tory and home offices at Elgin, Ill., and 
Chicago quarters at 35 E. Wacker Drive, 
featured in their exhibit 1926 advertising 
using an automatic stereopticon machine in 


-colors. The title of the series was “Turning 


the Gift Seekers Footsteps into the Jewelry 
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Store.” The company also had an automatic 
book on the famous “Elgineer” series which 
appeared in 1925, in all of the national maga- 
zines. It had an attractive display of Elgin 
watches and a case of material. Three 
beautiful original paintings used in national 
advertising were suspended in the back- 
ground. L. W. Lewis, material man from 
the home office at Elgin, and J. P. Middel- 
man, Jr., also from Elgin, and Charles R, 
Hennix, Jr., from the advertising depart- 
ment of the Chicago office, had charge of 
the booth. During the week many retail 
jewelers visiting the show called at the 
beautiful new offices of the Elgin National 
\Watch Co., on the 16th floor of the Jewelers’ 
building. 
ELGIN WATCHMAKERS’ COLLEGE 

The Elgin Watchmakers’ College, of Elgin, 
Ill., had an extremely interesting display of 
watches, made by the students. A clock that 
created a great deal of interest was made by 
Leslie L. Link, and an escapement model by 
Robt. Janz. W. H. Samelius, director of 
the college, spent a great deal of time at 
the booth. He was assisted by students. 

SwarTcHILp & Co. 

Swartchild & Co. material 
occupying the entire fourth floor of the 
Heyworth building, 29 E. Madison St., had 
a very good looking display. They 
featured solid walnut window displays, 
jewelry boxes, findings and materials. A 
beautiful line of velours for window 
decorating was used for drapes as a back- 
ground to their exhibit. T. E. Bartle was in 
charge of the display and he was assisted 
by W. H. Bright and George Swartz. Ed, 
Jake and Will Swartchild, members of the 
firm, took turns on being at the show and 
met many of their friends. 

Tues. J. DEE & Co. 

Thos. J. Dee & Co., assayers, smelters and 
refiners, on the 10th floor of the Mallers 
building, 5 S. Wabash Ave., had a most 
interesting display of nuggets. The par- 
ticular pieces of interest were that of a 
virgin gold nugget as found in the Cripple 
Creek district, in Colorado; a virgin 
platinum nugget in both chrome-iron and 
Placier from the Urals in Russia. There 
were gold and silver quartz specimens. They 
also described the methods and process of 
refinings from the receipt of old scrap to 
various stages of sponge, chloride, granular 
and plate form. O. H. Radix was in charge 
of the display and was also ready to de- 
scribe and talk about the articles on dis- 
play. 

Hart JEWELRy Co. 

The Hart Jewelry Co., wholesale jewelers, 
at 27 E. Monroe St., had a nice display of 
their general line of jewelry, such as 
watches for both men and women, cigarette 
cases in sterling and silver plate, and 
colored ivory toilet sets. Nat H. Pittle, a 
representative for this firm was in charge. 
Jack Friedland and Dave Felsenthal, officers 
of the company, spent a great deal of time 
at the show meeting retail jewelers and their 
friends. 

CHRISTIAN BECKER, INC. 

Christian Becker, Inc., with factory at 
Jersey City, N. J., and main offices at New 
York, also a Chicago office at 31 W. Lake 
St., had a display of diamond ‘“Chainomatic” 
balances, diamond rider bean _ balances, 
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platinum and gold scales, also troy and karat 
weights. Daniel Taylor, of the New York 
office, spent a few days at Chicago during 
the show and R. L. Stewart of the Chicago 
office had charge. 

C. E. Barrett & Co. 

c. E. Barrett & Co., located at 315 S. 
Peoria St., Chicago, showed a line of their 
gold metal pencils and pens, and _ they 
featured the new Lincoln line. George L. 
Hicks operated a machine and demonstrated 
how pen points are ground. E. Fieg and 
Emil Maron, assisted retail jewelers in 
jooking over their line of pencils and pens. 


P. SCHARSIG 

P. Scharsig is United States representative 
and distributor of clocks from the factories 
of Gustav Becker, Freiburg, Germany ; 
Gebr. Lehnis and Gebr. Horz of Hornberg, 
Germany, and Schild & Co., La Chaux de 
onds, Switzerland. Mr. Scharsig had a 
display of clocks made by these factories 
which consisted of chime clocks, grandfather 
clocks, 400-day clocks, regulator and kitchen 
clocks, Cuckoo and travelling clocks. Mr. 
Scharsiz has large offices in 1588 Jewelers’ 
building. He devoted all of his time at the 
show. 

E. INGRAHAM Co. 

The E. Ingraham Co., Bristol, Conn., and 
with offices at Chicago, had an interesting 
display of mantel clocks, in gong and chime 
tone rod style, two chime tone rod, one 
and eight-day alarms, gents’ watches, cor- 
ridor, school, office and banjo clocks. C. P. 
Perry, middle west representative, with 
offices at 307 N. Michigan Ave., had charge 
of the display. 

Bates & Bacon 


Bates & Bacon, Attleboro, Mass., manu- 
facturers of gold plated waldemars, knives, 
cigar cutters, claspet bracelets, in both men’s 
and ladies’ sizes, had a complete display of 
their line. They also showed the making of 
their bracelets and chains from the rough to 
the finished product. George S. Semple, who 
calls on the trade in Chicago and the middle 
west, had charge of the display and was at 
hand at all times. 


Ostspy & BARTON Co. 

The Ostby & Barton Co., of Providence, 
R. I., and Chicago, had an attractive and 
popular booth. They displayed a complete 
line of stone set rings in both sterling and 
gold, also a line of brooches, cameo pins, and 
knives. To each lady that visited the booth 
a “three-in-one” French puzzle ring was 
given and also a colored stone set sterling 
silver finger ring. Fred A. Haller, manager 
of the Chicago office, had charge of the dis- 
play and he was assisted by Tom Noonan, 
middle west representative. Mr. Haller and 
Mr. Noonan make their headquarters on the 
seventh floor of the Columbus Memorial 
building, 31 N. State St. 


ELtcin AMERICAN Co. 
ILLINoIs Watcu Case Co. 

The Illinois Watch Case Co. and the 
Elgin American Mfg. Co., with factory and 
general offices at Elgin, Ill., and a Chicago 
office at 35 E. Wacker Drive, had a joint 
display of their products. The Illinois Watch 
Case Co. had an entire case filled with the 
latest designs of their wrist and pocket 
Watch cases. The Elgin American Mfg. Co. 
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showed an attractive line of solid gold, gold 
filled and sterling silver cigarette cases, 
vanities, compacts, buckles, knives, boudoir 
clocks and flasks. The booth was decorated 
beautifully with Dresden lamps and fresh cut 
flowers. Walter C. Taylor and H. M. Purdy 
were in charge of the display. 


Buiss Bros. Co. 

The Bliss Bros. Co., Attleboro, Mass., 
had a neatly arranged display of high grade 
gold filled ‘“Surefit’ metal watch straps, 
vanities and knives, in both sterling and 
plated ware, cigarette holders in amber and 
cloisonné. J. H. Rioux, president of the 
company, was in charge of the display and 
he was assisted by their New York manager, 
W. E. Gray, and Wm. H. Lowe, Chicago 
and middle west representative, with offices 
in the Columbus Memorial Vaults. 


F. C. Jorceson & Co. 


F. C. Jorgeson & Co., with factory and 
offices at 159 N. Ann St., Chicago, IIl., was 
well represented at the show by C. M. 
Jorgeson. This firm made a nice display of 
mahogany wall cases with counter cases to 
match. They featured the new flat silver- 
ware case, which was approved by many of 
the retail visiting jewelers. 


A. C. BEcKEN & Co. 


A. C. Becken & Co., wholesale jewelers, 
occupying the entire fourth floor of the Le 
Moyne building, 180 N. Wabash Ave., Chi- 
cago., had a big display of clocks, in all 
styles—mantel, chime, grandfather, boudoir 
and traveling. They also showed the three- 
piece French clocks. They showed a line of 
gold plated toilet sets, ivory goods and 
Ansco cameras. A. C. Becken, Jr., president 
of the firm, was present all of the time and 
he was assisted by Albert F. Long, Joseph 
Hilfer, S. C. Lund, E. W. Owen, their Ohio 
representative, and C. K. Pauer, Wisconsin 
representative. 


HELBEIN-STONE Co., INC. 


The Helbein-Stone Co., Inc., New York 
and Chicago, displayed a nice line of ladies’ 
“Helbros” watches, which are now being 
nationally advertised, also “Soror” 15 jewel 
watches and Fontain 6 jewel watches. 
Samuel J. Baril, general advertising and 
sales manager with headquarters at New 
York city, announced the use of a national 
campaign of 26 leading national magazines 
with circulations running over 6,000,000 and 
reaching 30,000,000 people. James J. O’Grady 
had charge of the booth. He is Chicago 
manager for their new offices in suite 1648, 
Jewelers’ building, and he was assisted by 
Benj. Furman, who represents them in the 
territory east of Chicago. 


THE DUEBER-HAMPDEN WATCH Co. 


The Dueber-Hampden Watch Co., Can- 
ton, O., had an attractive display of men’s 
pocket and strap watches. The company 
featured a new case known as the “Man of 
Fashion.” H. A. Bercu, Chicago and middle 
west representative, had charge of the dis- 
play. Walter Vretman, president of the 
Dueber-Hampden Watch Co., was present 
at the booth on Thursday and was very 
much pleased with the show. He stated 
that Saturday of this week marked the first 
anniversary of his management of the busi- 
ness, and reported that the company made 
larger shipments within the current year 
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than it made any other year. He also stated 
that commencing on Wednesday, Sept. 29, 
the Dueber-Hampden Watch Co., would 
broadcast over station WJZ, New York, 
between the hour of 830 and 9.30 Pp. M. 
This will be done every Wednesday eve- 
ning and will be known as the Dueber- 
Hampden Watch Co. dinner hour. 


Star WatTcH CASE Co. 


The Star Watch Case Co., with home 
offices and factory at Ludington, Mich., had 
a display case filled with its new style watch 
cases. R. C. Hardy, Chicago representa- 
tive traveling through the middle west was 
in charge of the booth, and called special 
attention to the new line of watch cases in 
special style, 10 K white gold-filled, strap 
effect. A. W. Levy, manager of the Chi- 
cago office, 1688 Jewelers’ building, spent 
some time at the booth, and Edwin J. 
Shelby, general factory superintendent, spent 
a day in Chicago looking at the displays and 
Visiting at the booth. 








CONTESTS ORDINANCE 





Covington, Ky., Auction Regulation to Be 
Tested by Jeweler of That City 


Cincinnati, Sept. 25.—The ordinances 
governing auction sales in jewelry stores will 
be tested in the injunction proceedings that 
were instituted by Coleman Harris, jeweler 
at number 2 Pike St., Covington, Ky., against 
officials of that city, Friday. Harris filed 
suit to enjoin the officials from interfering 
with the auction sale he is contemplating 
and also to enjoin the authorities from 
causing his citation for a violation of a city 
ordinance regulating the business. 

Commissioners of Covington recently 
passed an ordinance requiring persons con- 
ducting jewelry auction sales to obtain a 
license and conduct such sales between the 
hours of 7.30 a. M. and 630 p. mM. The 
enforcement of this ordinance, Harris alleges, 
would be confiscatory and prohibitive as such 
auction sales cannot be profitably conducted 
between the designated hours as a majority 
of patrons are engaged in employment during 
the day. They cannot attend except during 
the evening hours when they are at leisure. 

The courts of Kenton County were asked 
by Harris to declare null and void the 
measure as passed by the Board of Commis- 
sioners. The plaintiff asserts that he has 
obtained a license in accordance with the law. 








STOLEN MONEY ORDERS 





Post Office Department Warns Against 
Payment of Missing Blanks 


Wasuincton, D. C.—R. S. Regar, Third 
Assistant Postmaster General, has just an- 
nounced that blank domestic money order 
forms printed for the use of the offices at 
Esbon, Kans., and Joplin, Mo., station 4, 
have been reported stolen. 

The forms for the Esbon office were num- 
bered from 69601 to 69800, and those for 
the Joplin office were numbered from 71737 
to 71800. 

Mr. Regar issued a statement cautioning 
postmasters against. payment of the forms. 
Jewelers also should watch for them: 
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TAKES HIS OWN LIFE 


Richmond, Va., Jeweler Commits Suicide in 
a St. Louis Hotel 


RICHMOND, Va., Sept. 28.—Edward Gray, 
president of Gray’s, Inc., retail jewelers, 118 
E. Broad St., committed suicide in a hotel 
in St. Louis, Mo., Sunday night, by taking 
poison. He left here last Thursday, saying 
that he was going to New York on a busi- 
ness trip, members of the family said. 
Nothing further had been heard from him. 

He left a note to his wife, Mrs. Bessie 
Gray, in which he stated that he “had been 
riding two nights and days through Hell a 
million times.” He went on to say that he 
had made a terrible mess of his life but he 
did not explain just what he meant by this 
statement. 

“Tt’s all my fault,” he added. “I didn’t see 
things straight. My thoughts have always 
been with you and the children. Raise them 
to be fine men and women and let them 
have a kindly thought for their dad.” 

Gray registered at the St. Louis hotel 
under the fictitious name of Edward Gochon, 
Norfolk, Va. 

Besides his widow he is survived by three 
children, a boy and two girls. 

Morris Lutto, manager of Gray’s, Inc., 
said, upon learning of his death, that the 
affairs of this store were in excellent shape. 
Mr. Gray was also interested in a retail 
clothing store here and in other business 
enterprises. He was active in social and 
club life. 

His body was brought to Richmond for 
burial. 








Death of Morris Goldberg 


PorTLAND, Ore., Sept. 22—Morris Gold- 
berg, jeweler in the Morgan building, died 
suddenly on Sept. 19, at his apartment in 
the Sovereign Hotel. He was 52 years old, 
and had been for some time engaged in 
business, his shop being called the Diamond 
Shop, and located on one of the upper floors 
of the Morgan building. 

He specialized in the selling and mount- 
ing of diamonds, and for the size of his 
business, was a large user of newspaper 
space. 

Just recently Mr. Goldberg had won a 
suit against an eastern insurance company, 
to compel them to pay him the amount due 
for the theft of scme rings stolen from his 
person one night about two years ago. 

Service was held at Finley’s on Tuesday, 
Sept. 21, and commitment was in the 
Jewish cemetery. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars .in London and New York as reported 


Selling Price 


London U. S. Gov't New York 

Date Official Assay Bars Official 
ee 2733 62% 60% 

© Bibi ccxcos 2733 62% 60% 

wen Toe 271% 62% 60 

ah. See 27% 61% 591% 

eee eee 27% 61% 59% 

FB onccnn Se 6014 581% 








Robert Snider has purchased the jewelry 
store of Emmett Pinnell, Waldron, Ark. 
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The Purpose of Decoration 


N illuminating and original expression 

of the above purpose is that given in 
R. G. Hatton’s “PrincipLes oF DECORATION.” 
He tells us: 

“Decoration is the elaboration, for certain 
artistic and social reasons, of the appearance 
of an object of use. The primary artistic 
purpose is to produce a sense of vitality. The 
simplest way to do this is by a Revel of 
Color, which may be no more than splashes 
of red on black or white. The second artistic 
purpose of decoration is to make something 
interesting. There are two ways of doing 
this . . . One of them is to present 
forms which we recognize, as a ship, or 
which have meaning, as words, symbols, her- 
aldry. The other way is to present forms 
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A Window Display That Creates [p. 


terest in Watches and Rings 





HE public likes information. It likes to 

know how things are done and how 
things are made. Of course too much tech- 
nical information would hardly be relished 
by the average man or woman, nor would 
it be very acceptable, but when information 
is given in a popular, easily understandable 
manner, it is always appreciated. 

Here is a window display which gives in- 
formation and which will certainly make 
many people stop and look, and perhaps it 
will bring many into the store, because of 
its tendency to inspire confidence in the re- 
tailer’s technical ability. The display shows 
a large frame on which are exhibited the 
various parts of a watch as well as complete 
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JEWELER’S WINECW DISPLAY SHOWING PROGRESSIVE STEPS IN CONSTRUCTION CF A WATCH 


which are intellectually interesting, but which 
have no meaning, or, at least, no suggestion 
of reality—these are geometric elements. 
“The social purpose of decoration is to 
connect the world of our needs to the wor! 
of our thoughts. At different times men 
have differently assessed the relative import- 
ance of the economic life on the one hand 
and the world of thought on the other, but 
to however small a place they have, in times 
of great activity, reduced the expression of 
the economic side, they have yet retained it, 
and by retaining it have set their seal of 
approval, and, indeed, of reverence, upon it. 
“Thus does decoration not only interpret 
man’s conception of his life, and disclose his 
conviction that now thought and fancy, now 
ways and means, are the more important ele- 
ments in it, but it confirms his contentment. 
If we color the decoration for a bag with 
red, so as to make a glad effect—using, say, 
two or three different hues of red—as scar- 
let, crimson and orange—we have an ex- 
ample of these several purposes in one.”— 
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Jewelry valued at $700 was stolen by a 
thief who broke a window in the Duval 
Jewelry Co., 15 W. Bay St., Jacksonville, 
Fla., one night recently, according to a re- 
port made to the police. The thief broke 
the window by hurling a half brick through 
the plate glass window and then scooped 
up a handful of watches and rings. 


watches. The parts are numbered and a 
plainly printed card above the frame gives 
the names of the parts and corresponding 
numbers. 

The display was made by W. K. Willis, 
who conducts a jewelry store in Waltham, 
Mass. Mr. Willis was formerly New Eng- 
land sales representative of the Waltham 
Watch Co. Ly his personal contact with 
the jewelry trade, he realized the great need 
of more and better watchmakers, and can 
also sec the increasing opportunities open to 
capable watch repairers. 

The parts shown in the frame indicate 
the progressive steps in the construction of 
a watch. This is all part of the campaign 
of the New England Jewelers’ Institute of 
Milford, Mass., to raise its yearly budget 
of $6,000—the necessary amount to carry on 
its activities. A. E. Garnsey, of Sandford, 
Me., president of the Institute, and H. L. 
Beehler, are to address the Annual Meeting 
of the American Clock Manufacturers 
Association in September on the necessity 
of making more and better watch and clock 
repairers. The Institute will reopen for the 
‘Fall term October 4 instead of September / 
as hitherto announced, owing to changes 
the faculty and to repairs in the school and 
dormitory buildings. 








Mrs. F. W. Zilmer, Monroe, Wis.. has 
sold out to Melvin L. Notbohm. 
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Jewelers Suffer in Florida Hurricane 





Store Fronts Blown In and Considerable Damage Done by Water to Several 
Miami Stores but No Deaths Reported—Reconstruction Work Started as 
Debris is Cleared Away—Martial Law Prevents Spread of Looting 














MramM1, Fra., Sept. 24.—The Miami dis- 
trict is rapidly recovering from one of the 
worst disasters that has visited this country 
in years. Two hurricanes, the second being 
the worst and being more severe than the 
first, struck this section late Friday night 
and Saturday morning, causing a heavy loss 
of life and immense property damage. The 
loss of life is not as great as at first reports 
would seem to indicate, but property damage 














MEYER-KISER BANK BUILDING 


will far exceed any estimate yet published. 
Store fronts in the shops of the Duval Jew- 
elry Co., 20 W. Flagler St.; Julius Damen- 
stein, 10 W. Flagler St., and some of the 
smaller stores which were blown in by the 
terrific force of the gale and damaged by 
water, was heavy in the store of Oscar May- 
nard, 55 E. Flagler St. The stores of Sutton 
& Gibson, Greenleaf & Crosby Co., and 
Hess & Slager, located on E. Flagler St., 
also suffered considerable damage. Earle L. 
Middletown, who has a store in the Seybold 
building Arcade, suffered no loss to his store 
Property, but Mr. Middletown suffered a 
$25,000 loss to home property, garage and 
filling station which he owned, 

Several of the jewelers here suffered losses 
from looters, but the city is now under 
martial law, in the hands of State troopers 
under the command of Major R. N. Ward. 
_ The debris is rapidly being cleared up and 
m- every direction construction of buildings 
is being started, 


Shortly after news of the Florida disaster 
reached New York last week, the National 
Jewelers Board of Trade organized a com- 
mittee to solicit funds for the relief of the 
unfortunate victims. Almost at the same 
time that the campaign was being launched, 
several New York jewelers having branches 
in Florida received telegrams informing 
them that while the damage to the cities was 
enormous, their particular establishments 
suffered little or no loss. It is understood, 
however, that while the stocks of many 
jewelers were not extensively damaged, that 
many suffered losses when the hurricane 
smashed store windows and the rain added 
to the damage. 

The I. Scheuer Co., wholesale jewelers, 
180 Broadway, with an office in Miami, Fla., 
received a telegram which took more than 
24 hours to reach the metropolis. This tele- 
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just going out of the room when one window 
broke and after that two more. 

“At 7 a. M. Saturday the wind and storm 
died down and we all thought it was over. 
I sent the boys (meaning his two sons) out 
to get something to eat and some “Sternau” 
as the electric power was shut off. The 
boys were hardly back in the house when 
the storm came back stronger than the first 
time. Our house rocked. We boarded up 
an opening in the hall which kept the wind 
from coming in the house and this I think 
saved us. 

“The conditions in this place cannot be 
described. The finest of homes on the beach 
are wrecked. Hollywood, Hailah and Fort 
Lauderdale, I understand are wiped out. 
The towns of Miami and Miami Beach are 
under martial law and no one is allowed on 
the streets after 6 P. M. 


“Harold and I went to the office and found 
everything O. K. Some of the other offices 
in the building were badly damaged. 

“While things look bad here now, business 
will be good as millions of dollars must be 
spent to re-build. The debris is being 
cleared away and this town will surely be 
re-built.” 

Morse Bros., 11 John St., were also in 














DAMAGE DONE TO BUILDING OPPOSITE POST OFFICE 


eram stated that the concern’s stock was 
intact and that they had suffered no damage. 
Further information arrived in New York 
the latter part of last week, when I. Scheuer, 
of the Scheuer concern, received a letter 
from his brother Charles, who is in charge 
of the Miami office, located in the Ralston 
building, 44 E. First Ave. Mr. Scheuer de- 
scribed some of the damage done and how 
he and his wife and two sons were driven 
from their apartment at Miami Beach. In 
his letter, Mr. Scheuer said in part: 

“The storm started about 11 p. m. Friday, 
with very high winds, traveling between 80 
and 100 miles an hour. This kept up all 
night and until about 4 o’clock the following 
morning, when everyone living above the 
ground in the same apartment house with 
us went to the lobby of the building. We 
expected the roof and walls to fall but the 
house got through all right. The only thing 
that happened was that some windows were 
broken in our apartment. Luckily we were 


receipt of a telegram which came from a 
customer, Oscar W. Maynard, Miami. In 
his message received Tuesday, Sept. 21, Mr. 
Maynard said: “Most severe storm in his- 
tory. Slight loss of material and boxes. No 
loss at all of stock or fixtures. Consider 
ourselves most fortunate.” 

This telegram was sent on Monday and 
did not arrive in New York until the fol- 
lowing day, just 24 hours and 10 minutes 
after it had been filed in Miami. They re- 
ceived other telegrams later in the week 
from customers describing conditions. 

Betteridge & Co., Fifth Ave. jewelers, re- 
ceived no direct communication from their 
place in Miami, but expressed the belief that 
their branch establishment suffered little or 
no damage. 

The first appeal sent out for funds by the 
National Jewelers Board of Trade was 
mailed to members last Wednesday, and on 
Friday the subscriptions received totaled 
$1,600. Since then the Board reports that 
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additional funds have come to their office 
bringing the total up to $3,570. 

The letter sent to the members of the 
Board asking for relief for Florida victims 
reads as follows: 


To tHE MEmreERS oF THE NATIONAL JEWELERS’ 
Boarp oF TRADE. 

Gentlemen: 

The hurricane which swept through Florida killed 
hundreds of the inhabitants and left thousands 
destitute of food, water, clothing and shelter. Re- 
perts indicate that the disaster is one of the most 
appalling hat has occurred in this country. The 
property loss is at present incalculable. 

The most urgent need fer relief exists. 

The American Red Crcss has been put in charge 
of this werk and it has notified its branches through- 
cut the country, including its New York County 
Chapter, to receive and forward contributions. 

We heave been informed that the most pressing 
need is for money with which supplies and material 
may he purchased at points as near as possible to 
the stricken regions. 

The jewelry industry keenly sympathizes with 
the sufferers in Florida. It has never failed to 
respond generously to appeals for aid in similar 
disasters, 

We earnestiy urge the members of our Association 
to send checks immediately, and to give as much 
as they can spare. 

Checks should be made to the order of the 
American Red Cress and forwarded to the 
NATIONAL JEWFLERS Boarp oF TRADE 

22 West 48th Street 
New York City. 
The emergency is acute. Please act promptly 
Very truly yours, 
NATIONAL JEWELERS BoaRp OF TRADE 
By P. J. CoFFey, 
President. 
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ATLANTA, Ga., Sept. 24.—Reports begin- 
ning to come in from Miami to local whole- 
sale and retail firms indicate that consider- 
able damage has been done to jewelry shops 
in Miami and other east coast cities. 

One Miami jeweler wired that consid- 
erable damage had been done by wind and 
water to his stock, the plate-glass window 
of his store having been blown in, and his 
shop literally flooded during a 120-mile gale. 

So far as is known, no Miami jewelers 
lost their lives or were seriously injured by 
the storm. 

Roy Moore, Ewing Bros., wholesale jew- 
elers, who was visiting Panama City, Fla., 
when the hurricane struck, is one of the 
first Atlantans to return home since the 
catastrophe. He made the trip to Atlanta 
by automobile—a trip covered under almost 
impossible conditions, making it necessary 
to drive through water for considerable dis- 
tances, cut away trees that had been blown 
across the road, take long detours through 
tangled wreckage and do general trail-break- 
ing over a large part of the route. Accord- 
ing to Mr. Moore, there is no way of esti- 
mating the property damage sustained at 
present, but it runs into unbelievable figures. 








A $100,000 real estate deal has been con- 
summated with the transfer of title of prop- 
erty at 37 Main St. E. to Small’s, Inc., 
jewelers. The property, with a frontage of 
17 feet on Main St. and a depth of 54 feet 
and consisting of a four and a half story 
stone structure, was sold by John F. Weis, 
secretary-treasurer of the Rochester Cart- 
ing Co., acting for the Charles W. Weis 
estate. The jewelry concern now located 
at Main St. E. and Franklin St., will move 
to its new home about Oct. 15, and will 
occupy the ground floor which is being 
extensively remodeled. An optical depart- 
ment is planned. 
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DEATH OF E. B. SWEETSER 





Former Pacific Coast Jeweler Passes Away 
After a Long Illness 

Word reached New York several days ago 
that Emery B. Sweetser, formerly a well- 
known Pacific Coast jeweler, died on Sept. 
23 at Oakland, Cal. Mr. Sweetser was 59 
years old at the time of his death, and until 
a year ago, when he was taken sick, repre- 
sented the International Silver Co. 

Mr. Sweetser devoted practically his entire 
life to the silver business, having been asso- 
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until his health broke down a year or s0 
ago. Since the time he was taken sick Mr. 
Sweetser had lived in California with his 
son, 

Deceased is survived by a son and two 
sisters. 








National Jewelers Publicity Association 
Adopts Resolutions of Respect Upon 
Death of George J. Hess 


The handsome set of engrossed resoly- 
tions, pictured herewith, was adopted by 


Industry havcheard | 


eer vier arsenite and associate 
GEORGE JUDSON HEss_ | 
from this world, to everlasting peace,cternal inthe heavens.and | 


WHEREAS: The members of the National Jewelers Publicity 
Association deeply feel the loss sustained; therefore, be it 


RESOLVED. That the officers and members of this Association do bear 
icstimony of their sorrow at the departure of MrHess, whose sterling 


qualities, kind deeds and simple acts of charity commended him to 
the love and affection of his friends and assodates, aud be it further 


IES OLVED: That these resolutions, be engrossed and forwarded to 
the family of Mir Hess, and that they also be spread upon the Minutes 
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of this Association, and a page set apart tohis memory 
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ENGRAVED RESOLUTIONS ON THE DEATH OF GEORGE J. HESS, ADOPTED BY THE NATIONAL 
JEWELERS’ PUBLICITY ASSOCIATION 


ciated with several silver houses before and 
after going into business for himself. 

He started in as a boy with Tiffany & 
Co. when that concern was located on 14th 
St. Later he went with the Gorham Co., 
where he held several positions, being sales 
manager in charge of the New England dis- 
trict when he went in business for himself. 

In 1906 Mr. Sweetser organized the Sweet- 
ser Co. and remained in business until 1921. 
During part of this time he was associated 
with the late Charles Osborne. In 1921, 
after he went out of business, Mr. Sweetser 
joined the salesforce of the International 
Silver Co. and remained with that concern 


the Executive Committee of the National 
Jewelers Publicity Association, on the death 
of George Judson Hess, who until his death 
on March 25 last, was head of the Hess & 
Culbertson Jewelry Co., St. Louis. Mr. 
Hess served as treasurer of the publicity 
association from the time of its inception 
until the latter part of 1924 and was always 
an active worker and ardent supporter of 
the movement. 

The resolutions of regret were adopted at 
a meeting held June 16 at the Hotel Reose- 
velt, New York. They have now been en- 
grossed and will be forwarded to the family 
of the late Mr. Hess. 
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Allentown, Pa. 





Robert Beitel, Jr., son of Robert j. 
Beitel, the Catasauqua jeweler, has left for 
Philadelphia to resume his studies at the 
Pennsylvania State College of Optometry. 

The following traveling men are calling 
on the trade in this locality over the week- 
end: William G. Mayer, Powers & Mayer; 
Karl Hatch, Oneida Community, Ltd., and 
G. W. Schaefer, Enos Richardson & Co. 

Matthew Sorrentino, who conducted a 
jewelry store on Ridge Ave., near Gordon, 
has moved to 6th and Gordon Sts., where 
he has opened a new store in the building 
formerly occupied by Gehringer’s Plumbing 
Shop. Mr. Sorrentino and his family will 
reside at the same address. 

The Allentown fair is attracting attention 
this week, and thousands of visitors from 
surrounding cities and towns are here for 
a good time. Local jewelers, however, com- 
plain that the fair tends to retard rather 
than promote sales of jewelry, since most 
people are on pleasure bent this week, and 
give little or no thought to the buying of 
jewelry. 

The following traveling men are calling on 
the trade in this locality: Arthur B. Veit, 
B. & L. Veit, Inc.; Mr. Schiff, M. Schiff; 
George J. Duprey, the Homan Mfg. Co.; 
Earl Haas, the Gorham Co.; Lewis S. Cas- 
sel, the E. Ingraham Co.; Henry G. Edin- 
ger, Irons & Russell Co.; K. G. Hallock, 
W. A. Sheaffer Pen Co.; H. R. Barnett, 
Wolfsheim & Sachs, Inc. 

Allentown is holding its First Annual 
Radio Exposition this week, and from pres- 
ent indications the venture promises to be a 
huge success. Three local jewelers, A. C. 
Hoover & Bros., A. A. Peters and I. Phil- 
lips, have radio departments in their stores 
and are using large space in the daily papers 
advertising the merits of their respective 
makes of radio outfits. 

A disastrous fire on Wednesday night 
completely destroyed the Field building, 411 
to 419 Northampton St., Easton, Pa., the 
first floor of which was. occupied by Wool- 
worth’s 5 and 10 Cent store. The Fox & 
Fulmer Co.’s jewelry store at 421 North- 
ampton St., adjoins the fire-gutted building, 
and this firm suffered from smoke and water 
during the heighth of the blaze. The extent 
of the damage, however, has not as yet been 
ascertained. The apartment of James F. 
Kuhns, secretary and treasurer of the Fox 
& Fulmer Co., is located directly over the 
jewelry store, and that, too, suffered from 
smoke and water. During the progress of 
the fire and all day Thursday that portion of 
Northampton St. within the fire zone was 
closed to traffic, so that this firm of jewelers 
was handicapped in more ways than one. 

Drs. Jesse C. Strauss and C. D. Parnell, 
local optometrists, returned from a week 
spent in Philadelphia, attending the 30th an- 
nual convention of the Pennsylvania Opto- 
metric Association. Dr. Strauss read a paper 
before that body on “Eyesight Conserva- 
tion.” He stressed the importance of an in- 
dustrial survey among workers and_ the 
necessity of educating industrial workers to 
take greater care of their sight, adding that 
increased production and decrease in indus- 
trial accidents invariably follow the correc- 
tion of eye faults among workers. Dr. 
Strauss is enthusiastic over the fact of the 
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association having voted for the extension 
of public clinics for free correction of the 
eyesight of the poor, to be established in 18 
important centers throughout the State. 
Seventeen hundred and six licensed optome- 
trists in Pennsylvania will support the 
clinics. 














D. D. Davis, of Burnett & Johnson, has 
recently returned from a 10 days’ vacation 
spent on the southern coast. He reports a 
fine time fishing and swimming, 

Business remains very good in Birming- 
ham, a number of the retail jewelers say. 
The Fall trade in all lines is now opening 
up fairly brisk. The Alabama State Fair 
will bring many visitors to Birmingham 
from all sections of the country in October. 
Officers of the fair say this will be the great- 
est State fair ever held in Birmingham. 

James A. Nelson, leading jeweler of De- 
catur, and one of the oldest jewelers in 
Alabama, has been re-elected mayor of his 
home city for another two years’ term. Mr. 
Nelson has served as mayor of his city for 
the past 12 years, or six terms consecutively. 
Mr. Nelson has been engaged in the retail 
jewelry business at Decatur for 40 years. 

The Birmingham Jewelry Co. has recently 
installed a handsome new showcase in its 
place of business on 14th St. This firm 
has recently employed an additional man in 
its manufacturing department and will em- 
ploy another soon. “Business with us is 
good and we expect an unusual Fall and 
Winter business,” said Mr. Brombley, 
manager. 

P. H. Tyler, president of the Tyler Jew- 
elry Co., Ensley, was the principal speaker 
at the annual banquet of the Ensley Mer- 
chants and Associated Business men for 
the entertainment of their employes. Several 
hundred guests were present. Mr. Tyler 
outlined a plan for boosting Fall and Winter 
trade by all the merchants co-operating. All 
of the Ensley jewelers are members of this 
organization of merchants. 








Reading, Pa. 


In the suit of the Wittman Jewelry Co. 
against Joseph B. Shenberger, Attorney 
David Sharman filed the plaintiff’s statement 
of claim, seeking to recover $45 alleged to 
be due on a diamond ring. 

The Hebrew Day of Atonement or Yom 
Kippur was observed by a number of local 
jewelers, who closed their stores Friday eve- 
ning at 6 o’clock and did not open for busi- 
ness Saturday until 6 Pp. M. 

Drs. S. A. Brown, Arthur Schwemmer 
and H. M. Clunk, jewelers and optometrists, 
returned from the 30th annual convention 
of the Pennsylvania Optometric Association, 
which was held under the auspices of the 
Philadelphia Society of Optometrists. Local 
optometrists are pleased as a result of the 
association voting for the extension of pub- 
lic clinics for free correction of the eyesight 
of the poor to be established in 18 important 
centers throughout the State. 





Miss Dorothy Stein, daughter of Dr. E. J. 
Stein, entertained at a dance several nights 
ago. 

Allen Dove, traveling salesman for Saul 
L. Solomon, has gone south on a business 
trip. 

Theodore B. Appel, Jr., son of Dr. Appel, 
has entered the Boston School of Tech- 
nology. 

Drs. T. C. Shookers and C. R. Farmer 
spent last week at the Mayo Clinic, Roches- 
ter, Minn. 

Harry P. Utz, formerly engaged in busi- 
ness in Hanover, Pa., will soon reopen a 
repair shop there. 

W. W. Appel, of W. W. Appel & Son, 
with his wife, have returned from a motor 
trip to Scranton and Allentown, Pa. 

The automobile of Charles A. Frailey, 
watchmaker, was damaged in an automobile 
crash on Sept. 17, but the owner escaped. 

The silver cup presented to Charles R. 
Appel as a prize in the recent tennis contest 
was furnished by W. W. Appel & Son. 

William H. Bailey, Beauport, N. C., 
visited his old home in Williamsport last 
week, stopping to see Lancaster friends on 
his way home. 

These persons connected with the trade 
were recent visitors in Lancaster: R. A. 
Dietz, Hanover, Pa.; C. A. Lundquist, of 
George H. Fuller Sons Co., Chicago; Louis 
Glick, of Hammel-Riglander & Co., New 
York; Earl K. Boyer, Shamokin, Pa. 

John H. Baker, York, Pa., jeweler, won 
out in court in a suit brought by Clarence 
Hurst, Columbia, Fa., who alleged that 
Baker’s automobile collided with his in East 
Petersburg and that Baker drove on with- 
out stopping to render aid, as required by 
law. It was shown that Baker had stopped, 
so the court ordered the acquittal of the 
jeweler. 

Last week was observed as the 33rd anni- 
versary of the S. Kurtz Zook store, a 
feature being the display of a $10,000 silver 
mesh dress from the Whiting & Davis Co., 
Plainfield, Mass., the creation of 30 persons 
working three months. In one of the show 
windows was a display of “Blue Bird” pearl 
necklaces, among them being a string of 
genuine pearls. 

These persons have enrolled as students 
of the Bowman Technical School: Leslie 
Mowen, Ravenna, O.; Herbert Troxler, 
Uniontown, Pa.; Robert Nutter, Bainbridge, 
N. C.; Nelson J. Forney, jeweler, of Dover, 
Del., a former student, visited the school last 
week, as did Robert Hillas, Philadelphia, 
also a former student. The school held a 
corn roast the evening of Sept. 22 at Wil- 
liamson Park. 

Eighteen-year-old Beatrice Diffenderfer. 
Reading, Pa., who was a star witness in 
sending Henry, alias “Chick” Trematter and 
Ralph Emerson to prison for long terms for 
robberies in Chester county, was released 
and sent home on Sept. 21. The girl was, 
it was alleged, an as$ociate of these crimi- 
nals, who, it is alleged, robbed some months 
ago Lancaster city and county jewelry 
stores, for which they will stand trial when 
Chester county is through with them. 
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COURTESY METROPOLITAN MUSEUM OF ART 


Early American silver in the Metropolitan Museum of Art, New York 


Probably the most complete collection of Genuine Early American silver in the ccuntry 


The EARLY AMERICAN Sigh 


é [= is directly to the two most famous col- 
"1 lections of early American Silver—in the 
Nak Metropolitan Museum of Art, in New York, 





and the Boston Art Museum—that we have 
gone for the inspiration of our new pattern, \ 


the EARLY AMERICAN STYLE. 


a Faithfully reproducing the delightful and dis- 
tinctive features of the spoons made by our early 
silversmiths, this modern pattern provides the ideal 
Table Silver for the country-wide demand for 
house-furnishings of Early American traditions. 
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Sales prove its timeliness and its attractiveness of 
design, and point to a very remarkable success. 


Fall stock orders are now being placed 


ROGERS. Lunt & BowLEN 
oo. G SULVER SMITHS 2 Bi. $2. 
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HE sympathy of 

the entire country 
goes out to the inhabi- 
tants of the stricken 
area of Florida who suffered such terrific 
losses of life and property by the recent 
hurricanes, and the big hearted American 
people are showing this sympathy in a prac- 
tical way as was manifest by the relief 
trains rushed to the devastated towns and 
cities and the large funds collected for the 
benefit of the sufferers, funds to which the 
jewelry trade of many sections of the coun- 
try, we are happy to say, are contributing 
most generously. Unfortunately, no effort 
of our people will bring back the lives of 
those who died in the, catastrophe or heal 
quickly those injured, but the business and 
economic loss, large as it is, will soon be 
absorbed by the country as a whole, Florida 
cities and towns will be rebuilt and normal 
conditions will soon prevail again. 

In a statement made Sept. 23, Secretary 
of Commerce Herbert Hoover predicted 
Florida’s economic come-back within a 
year, expressing his faith in the energy 
and character of the people of that State 
and seeing in the hurricane disaster only a 
momentary interruption in Florida’s prog- 
ress. The losses, said Secretary Hoover, 
will be severe locally but will be spread over 
the whole country in the form of insurance. 
He estimated the loss at the most at 
$2,000,000 and called attention to the fact 
that when reckoned mathematically against 
a national wealth of $380,000,000,000, the 
ratio was only as one to 19,000—not a very 
great fraction, according to the secretary. 
It would not surprise him, he said, to see 
“Florida cover the trail of these losses 
within 12 months and it will be hard to find 
traces of the disaster in from 12 to 18 
months.” 


While the jewelers of the stricken dis- 
trict in many instances suffered severe per- 
sonal losses, the jewelry trade as a whole 
seems to have been more fortunate than 
many other industries. Damage was done 
to many of the jewelers’ stores and to some 
of the inexpensive stocks but the great bulk 
of the valuable stocks of the dealers was in 
the safes and remained protected through- 
out the storm and thereafter. While there 
will be losses to the industry through the 
effects on business generally, losses through 
the destruction of stock will probably be 
less than in any other industry which 
flourished in the State. 


As far as we have yet been able to learn, 
there are no losses of life among the jewel- 
ers in the stricken area nor have we heard 
of any that were injured at all seriously, a 
condition for which the entire trade is to be 
devoutly thankful. 

We have no doubt that the sympathy 
already expressed to the members of our 
industry in the stricken State will continue 
to be manifest not only in the continued 
subscriptions toward the relief which is so 
urgently needed but as well in giving proper 
consideration to the handicap which the 
dealers have suffered in connection with the 
settlement of accounts and the supplying of 
merchandise. Members of the trade who 
have not already contributed toward the 
financial relief of the sufferers should do so 
promptly. Checks should be made to the 
order of the American Red Cross and may 


Help to the Suf- 
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be forwarded to the various agencies, among 
them the National Jewelers Board of Trade, 
22 W. 48th St., New York, which has 
already received contributions from the 
jewelry industry amounting to $3,570. 





Retailing by "OR many years 
Manufacturers and . the unwritten code 
Wiliateiateie of ethics supposed to 
govern business has 
included the principle summed up in the 
phrase, “it is not proper to sell a man and 
the man’s customer at the same time” and 
the far sighted business man has realized 
that the practice banned by this principle, 
is not only unethical but is very “bad busi- 
ness” in the long run. As time goes on, 
more and more dealers are watching the 
practice as well as the merchandise of those 
from whom they buy and are ignoring if 
not actually blacklisting those firms whom 
they feel are seeking their customers’ trade 
as well as their own. However, the prac- 
tice still goes on and there is hardly a week 
that passes*that THE JEWELERS’ CIRCULAR 
does not receive complaints from retailers 
against either manufacturers or wholesalers 
to the effect that the latter are selling di- 
rectly to the consumer as well as to the 
jeweler. 

The complaints of this kind against manu- 
facturers we are glad to say have dropped 
considerably in recent years. They were 
principally confined to the larger cities or 
manufacturing jewelry centers and in most 
cases, resulted in the fact that employes of 
jewelry concerns were permitted to pur- 
chase at wholesale and did this for their 
friends as well as themselves, and the 
practice grew to such proportions that retail 
jewelers in those sections felt that they 
were losing a vast amount of business. 
Though this condition has changed material- 
ly in: the past few years, the abuse has not 
been wholly eliminated. 

On the other hand, the complaint of 
jobbers or wholesalers selling at retail con- 
tinues without abatement and apply to no 
one locality but to all sections of the coun- 
try. These complaints against wholesalers 
may be divided into two classes: (1) busi- 
ness done directly by the firm at its quar- 
ters with the people of the vicinity, and (2) 
business done hy the wholesaler with con- 
sumers in various parts of the country who 
have obtained possession of the jobber’s 
catalogs and order directly therefrom. The 
complaints in the first mentioned instance, 
while relating to few localities, are of a 
serious nature as the retailers, in many 
instances, charge the wholesale firms with 
soliciting the retail trade to an extent that 
a great part of their sales are to the con- 
sumer. Naturally, the retailers feel that 
this is more than unfair competition and is 
in no way accidental. But the largest num- 
ber of complaints result from the fact that 
the wholesalers’ catalogs come into the hands 
of the consumer cither accidentally or with 
knowledge of the firms issuing them and 
the jewelers who suffer in such cases are 
dealers in the smaller towns, or in the 
sparsely settled sections. Complaint against 
the improper circulation of wholesalers’ 
catalogs is not only based on the fact that 
the wholesaler is taking away business from 
his own customer but also on the fact that 
even in cases where no business results, the 
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catalog has disclosed the prices at which the 
locai dealer purchases his goods and often 
prevents him from getting a fair profit even 
from those who would deal through him, 

It is true this condition has existed jor 
many years but there is no reason why 4t 
cannot be remedied and it is as much to tie 
interest of the wholesale jewelry trade to 
eliminate this abuse as it is to the retailers 
who complain of it. The amount of busgj- 
ness obtained by any wholesale firm know- 
ingly doing business with consumers cannot 
be commensurate with the odium attached 
to the practice and the bad will it engenders 
among their own legitimate customers and 
possible customers. The practice also casts 
a stigma on the wholesale trade from which 
even the men who do not retail (and who 
form the great mass of the legitimate job- 
bers of the country) suffer to some extent. 
It is up to these people to co-operate with 
their retail customers in the latter's fight 
against the retailing jobber. 


New Law Govern. ‘J HE publicity which 


< , has been given to 
ing Use of Certain |, law passed at the 


Firm Names last session of Con- 
gress, forbidding the use of firm or com- 
pany names which might create the impres- 
sion that the Federal government or its 
agencies had some connection with the con- 
cern, has caused a number of inquiries from 
jewelers who were confused by the various 
explanations as to the scope of the act. 
One of our subscribers had even obtained 
the impression that it would be illegal to 
use products bearing the name “American,” 
“U. S.,” or “Federal” or to state that they 
were made by a concern in which these 
words appeared in the corporate title. Some 
were in doubt as to whether the law had 
yet been passed by Congress and others 
inquired generally as to how it affected the 
jewelry business. 

To all such inquirers, we would say that 
the new law to which they refer was passed 
and approved May 24, last, and, briefly, 
seeks to regulate the use by private cor- 
porations in their titles, all words which 
might indicate to the public that the concern 
is operating under governmental ownership 
or supervision or is in some way an official 
or semi-official branch of a government de- 
partment. The law prohibits the use of 
such words as “United States,” “Federal,” 
“Reserve” or a combination of such words 
or any other word or words implying gov- 
ernment ownership, obligation or  super- 
vision, as a portion of a trade name or title 
or a name under which the concern does 
business. The act does not apply to com- 
panies organized prior to the passage of the 
new law or to organizations under govern- 
ment supervision or control. Penalty for 
the violation of the law is a fine not exceed- 
ing $1,000 or imprisonment not exceeding a 
year or both. 

As we understand it, the law was not 
directed particularly against abuses in the 
jewelry trade though there have been con- 
cerns that have used the name “U. S.,” oF 
“Federal” in such a way as to make the 
unthinking or ignorant. consumer believe 
that the government was connected with the 
loan office, smelting business or other kind 








(Continued on page 93) 
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R. A. Kenna, a jeweler of the Lawndale 
section of Philadelphia, was in New York 
last week, and while here enjoyed the hos- 
pitality of Langsdorf & Co., this city. 

Edward C. Harris, of Flournoy & Harris, 
519 Marshall St., Shreveport, La. was 
among the out-of-town jewelers who called 
at the offices of THE JEWELERS’ CIRCULAR 
during the past week. 

The Finance Committee of the National 
Jewelers’ Board of Trade held a meeting last 
Friday at which regular business was trans- 
acted. The meeting took place at the 
executive offices of the Board, 22 W. 48th 
st 

Herbert M. Kohn, for many years con- 
nected with the New York jewelry trade, 
has again started in business for himself as 
a general engraver on jewelry and silver- 
ware and has opened offices at 20 W. 47th 
St., suite 702. 

The National Jewelers Board of Trade is 
planning to hire a field secretary capable 
of carrying on work which the organization 
has in mind. The secretary will not be 
placed in the field until the properly equipped 
man can be found. 

Samuel Miller, manufacturer of bags, an- 
nounced last week that his firm will here- 
after be known as the Miller-Peck Cor- 
poration, 36 W. 47th St. Murry Miller has 
established an additional factory at 7 Rue 
de Metz, Paris, France. 


The Jewelers’ Square Club will hold its 
opening meeting of the Fall season on Mon- 
day evening, Oct. 4, in the *Elks’ Club, 
W. 43rd St. at 6.30 p. m. Chairman Silver- 
berg, of the social committee, promises a 
fine entertainment for the ‘evening. 

George W. Korper, pearl and precious 
stone importer, 527 Fifth Ave., returned 
from Europe last Friday on the Mauretania. 
Mr. Korper was abroad on a_ purchasing 
trip and (visited the various pearl and 
precious stone markets in Europe. 

The furnishings in the downtown offices 
and showrooms of Wolfsheim & Sachs, 
Inc., 37 Maiden Lane, have recently been 
augmented by the addition of extra furni- 
ture, and a complete rearrangement of the 
stock and equipment. Louis Grabow is in 
charge of the Maiden Lane branch of the 
concern. 


Barnett Berger, president of-Pendleton & 
Berger, Inc., insurance brokers, 15 William 
St, has gone on an extended trip to the 
Pacific Coast in the interest of jewelers’ 
block insurance. Mr. Berger will visit Chi- 
cago, St. Louis, San Francisco and Los 
mg and return the latter part of Oc- 
ober 


Paul Meodow, diamond importer, this 
city, and wife, announced last week that their 
daughter, Molly Selma, will be married on 
Saturday, Oct. 2, to Benjamin Fialkow. The 
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wedding will take place at the New Terrace 
Garden in the Bronx. At the wedding, Mr. 
and Mrs. Meodow will announce the engage- 
ment of their son, Leon E., to Miss Roslyn 
H. Roberts. 

The famous Von Stephanitz world prizes 
for Shepherd dogs were on display last week 
in one of the windows at the store of Black, 
Starr & Frost, Fifth Ave. and 48th St. 
These prizes were awarded last Saturday 
and Sunday at the 104th Field Artillery 
Armory. There were four cups in the col- 
lection, all of urn shape and surmounted 
with the figure of a dog. 

A. Ehrlich, a manufacturer of jewelry 
and diamond mountings, at 99 Canal St., 
who purchased the interest of his former 
partner, Morris Snow, on Oct. 24, 1925, at 
which time the partnership was dissolved, 
reports that he has completed payments on 
his partner’s interest in accordance with the 
contract which was drawn at that time, and 
is now conducting business under his own 
name. 


B. M. Strauss, of Strauss & Lerner, Meri- 
den, Miss., is an out-of-town visitor in this 
city and is stopping at the Pennsylvania 
Hotel. Among other visitors to New York 
are Paul Feldenheimer, of A. & C. Felden- 
heimer, Portland, Ore. Mr. Frank, of the 
Crescent Jewelry Co., Helena, Ark.; Mr. 
Hager, of Hager Bros., Hartsville, Tenn., 
and Mr. Gordon, of the Yale Jewelry Co., 
Stamford, Conn. 


The platinum maiket experienced a slight 
drop in prices since last week, but despite 
the change trading is reported fairly good. 
Soft platinum is demanding $115 an ounce 
and that hardened with five per cent. 
iridium is selling for $117 an ounce. Plati- 
num containing 10 per cent. iridium is 
quoted at $119 an ounce. These prices show 
a $3 drop over last week’s quotations. 
Palladium is selling for about $70 an ounce 
while the iridium market is very inactive 
and as a result there has been no change 
in price for some time. 


Nat Hirschhorn, representing J. Gottlieb, 
Swiss watch importer, 66 Nassau St., has 
just returned from an extended trip through 
the middle western States. Mr. Hirschhorn 
reports that a feeling of considerable opti- 
mism for the Fall prevails throughout the 
trade, and this admirable feeling should be 
productive of an unusually interesting sea- 
son. Mr. Hirschhorn will remain in New 
York several weeks before making his final 
trip through the middle western territory. 

Aisenstein-Woronock & Sons, Inc., 20 
Eldridge St., are calling the trade’s atten- 
tion to the fact that on Sept. 13 they ac- 
cepted four checks from a man formerly 
located at Petersburg, Va., totaling about 
$1,000 which have been returned marked “no 
account.” The checks were drawn on the 
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Central Savings and Trust Co. of Akron, O. 
The matter has been placed in the hands of 
the police, and the trade at the same time 
is being cautioned to be careful in dealing 
with this man. 

The stock of diamonds, watches, jewelry, 
silverware, fancy clocks, novelties, etc., the 
estate of A. B. Gradwohle and also the 
stocks of M. Hodes and A. Gilden, will be 
sold at public auction on Tuesday morning, 
Oct. 12 by the Brooklyn Purchasing Syndi- 
cate, 610 Broadway, Brooklyn. The sale 
will be started at 10:30 a. mM. and will be 
conducted by Frank Walker, auctioneer. 
The trade is invited to inspect this stock on 
Saturday and Monday, Oct. 9 and 11, from 
10 A. M. to 4 P. M. 

The fifth annual exhibition of interior 
decorative art was opened yesterday (Tues- 
day) by the Art-in-Trade Club of New 
York at the Waldorf-Astoria Hotel. The 
exhibit will continue until Wednesday, Oct. 
27, and will be opened for the public from 
10 a. M. to 6 p. M. and from 8 p. o. to 10:30 
p. M. each day, except Sundays. This ex- 
hibition will comprise 23 rooms in which 
expert craftsmen, decorators and designers 
have collaborated to show their imaginative 
power and technical skill. Silverware will 
be shown in proper settings and to its best 
advantage. 

When extradition papers are completed a 
New York detective will journey to Spring- 
field, Ill., where he will ask the governor 
for his consent to have Robert Burke, alias 
“Bourke,” alias “Benson” sent to New York 
where he is wanted on a charge of taking 
part in the hold-up and robbery of Abraham 
W. Faigin, diamond dealer, 15 Maiden Lane. 
That Burke will fight extradition is evi- 
denced by the fact that he has retained 
Attorney Nash, one of the foremost legal 
lights in Chicago, who has already arranged 
for a governor’s hearing on the extradition. 
Burke was arrested in Chicago last week 
through the efforts of the Chicago and New 
York police and Pinkerton National Detec- 
tive Agency. A photograph of Burke was 
brought to New York and according to the 
police has been positively identified by sev- 
eral witnesses as the likeness of the third 
man in the Faigin robbery. Sol Brofman 
and George Cohen, the latter a Chicago 
underworld character, are in the custody 
of the New York police and have admitted 
their parts in the Faigin hold-up. Pending 
the arrival of extradition papers from New 
York, Burke is out on $20,000 bail, his at- 
torney having succeeded in having his bond 
reduced last week from $150,000. Burke is 
said to have a record of previous arrests in 
Chicago. 

James McDermott, head of the rating 
department of the National Jewelers Board 


(Continued on page 93) 





yore eT 


ns Ss rm et 





92 THE JEWELERS’ CIRCULAR September 29, 1926 


Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
. = Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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Capital, Surplus and 
Undivided Profits over 




















Twenty-five one 
Million Dollars Resources Over a Quarter of a Billion Dollars 
slciaes seca ee line FOR THE JEWELRY TRADE 
We carry a full line of Sample Cases, 
- - Portfolios, Trunks and Special Cases for 
JEWELERS in steadily increasing Jewelers’ Samples. 
Special Sizes and Styles Made to Order 


numbers are finding our location 
most convenient and our serv- 
ice very satisfactory. 
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ComMPANY 

t of New York Our Wholesale Discount of 25% Allowed to the Jewelry Trade. 

f Our Repair Department being located in the jewelers’ 

| 110 William St., cor. John St. — po gua your trunk and sample case repairs 

i} New York 

| CHAS.W. WOLF 

ij . © co 

| Safe Deposit Waults LUGGAGE Est. 183 NEW YORK 

1 17 Dey St. 22 Cortlandt Se. 50 Broadway 
1 58 Cortlandt St. NEW YORK 102 Nassau St. 


Banking Service for the Jewelry Trade 


\ \ JE offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


| MARKET AND FULTON OFFICE 


| IRVING BANK AND TRUST COMPANY 
a no) _ 81 Fulton Rereet, saaeall York 
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of Trade, is enjoying a rest and will return 
to the office Oct. 4. 

Louis Goldman, of Goldman & Frier, 15 
Maiden Lane, attorneys for the Manufac- 
turing Jewelers Board of Trade, is here from 
Chicago. 

Robert S. Tipping, secretary of the 
Jewelry Craits Association, has returned to 
his office at 45 W. 45th St., after enjoying 
a few weeks of rest. 

Alexander Vincent, secretary of the 
Sterling Silversmiths’ Guild of America, 20 
W. 47th St., is enjoying a much needed rest 
after a strenuous Summer spent addressing 
retail jewelers’ conventions. 

Reginald Reichman, of Reichman Bros., 
diamond importers, 20 W. 47th St., accom- 
panied by his wife, is still abroad and will 
probably not return to this country until 
some time next month. 

Friends of Captain “Matt” Stratton are 
receiving cards from Wachapreague, Va., 
where he is spending some time pursuing 
members of the “finny” tribe. He expects 
to return to the city next week. 
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business at 155 Atwells Ave., under the name 
of the Artwell Co. 

Clarence J. Roehr, of the Bassett Jewelry 
Co, has returned from a_ business trip 
through the middle west. 

George Kissick, of the H. W. K. Co., and 
Edward Nearny, of the Bay State Optical 
Co., are on a hunting trip in Maine. 

George Boergerhoff, manager of the Chi- 
cago office of the George Kollstede Co., was 
a visitor at the factory recently. On his 
way home he will stop at several of the 
larger cities. 

In a suit in assumptsit brought by the 
Brown & Dean Co. against Henry B. Lewis, 
by agreement of the parties concerned, the 
plaintiff was given a judgment in the sum 
of $296.58 and costs. 

The Rhode Island School of Design 
opened on Monday for its 50th year of in- 
struction in art and allied sciences with ex- 
pansion of its quarters to include dormitories 
for out-of-town girl students. Other new 
features will be incorporated in the school 
program for 1926, according to Director 
Louis Earl Rowe. 

The door of an oven in the Gold and 
Silver Refining Company’s plant at 44 
Borden St., came open during the night of 
Sept. 23, and flying sparks set fire to the 
rafters above. The fire was discovered by 
the night watchman at the Tower Iron 
Works nearby, who turned in an alarm. The 
fire was extinguished with but slight loss. 


Artillio R. P. Pascucci has started in 








Maneck’s jewelry store, Wausau, Wis., 
has been moved inte the new Albars building, 
314 Washington St. 
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of establishment using the title, But in 
some cases in our industry where the word 
“National,” “U. S.,” or similar term has 
been used in the name, the use -has been 
harmless and afforded no opportunity for 
fraud though sometimes it created an im- 
pression of size or importance that was not 
borne out by the facts. 

This is not the first time that the govern- 
ment has legislated along these lines. Just 
prior to the enactment of the National 
Stamping Law, about 21 years ago, Con- 
gress passed an act which forbade the 
stamping of such words, as “U. S. Assay” 
in connection with the karat quality mark 
on gold or silver, the act penalizing any 
attempt to create the impression that the 
government had certified to the weight or 
fineness or the quality of precious metals 
where it had not done so. This act was 
clearly directed at practices in the jewelry 
and precious metal trade that had gone on 
for some years, but the present act about 
which inquiries have come in seems to have 
‘een directed more particularly at practices 
of banking, bonding or other companies that 
sought to create the impression that they 
were backed by the United States or were 
part of the Federal Reserve System. 

The act, however, is of such general 
character that we would advise jewelry con- 
cerns who seek to adopt a corporate name 
or business title to avoid the use of the 
words, “Federal,” “U. S.,” “Reserve” or 
similar words unless they have competent 
legal advice that in so doing the statute 
approved last May will not be transgressed. 











The Fawcett School of Sisdiiataited poe 
opened Monday night, Sept. 27, with a large 
enrollment in the reorganized jewelry de- 
partment. 

Henry Aurnhammer, Sr., who is asso- 
ciated in business with his son at 225 Spring- 
field Ave., has returned from a vacation of 
several weeks at Atlantic City. 

Sigmund Shoenholz, who had dealt in 
jewelry for the last eight years, with a 
small store at 300 Market St., died Friday 
at the family home, 212 Chadwick Ave., after 
an illness of several months. He was 46 
years old and had been ill for several months. 
Surviving him are his widow and four chil- 
dren—Roslyn, Jack, Milton and Franklin 
Shoenholz. 

Among the New Jersey men who are 
taking an active part in the national publi- 
city campaign which starts this week, are 
the following: P. J. Coffey, of J. A. & S. 
W. Granbery; G. H. Niemeyer, East 
Orange, of Handy & Harmon (New York) ; 
Herbert L. Farrow, Carter Gough & Co.; 
Carl Lester, Krementz & Co.; Harry C. 
Larter, Larter & Sons, manufacturers; 
Conrad J. Brotherly, president of the 
A.N.R.J.A.; Jerome B. Wiss, State chair- 
man; Jean R. Tack, Newark; William P. 
Walsh, Passaic; Carl A. Lund, East Orange; 
and William Baird, Jersey City. 





Pittsburgh jéweler-optometrists | were 
much pleased with the outcome of the re- 
cent election of officers of the Pennsylvania 
Optometric Association, and especially the 
signal honor which was conferred on Ed- 
ward T. Meyer of Pittsburgh. 

A. W. Heeren, of the Heeren Bros. Co., 
last week spent the week-end in Ohio on 
business and pleasure for his company. Sec- 
retary George W. Best of the firm says that 
the road salesmen are sending in at this time 
some splendid orders, and that the trade out- 
look is decidedly good. 

Some of Pittsburgh’s jewelers went to 
Philadelphia last week to witness the Demp- 
sey-Tunney bout and, like thousands of 
others, were drenched in the heavy down- 
pour of rain which set in before the fes- 
tivities ended. Among those who went east 
were George C. Kelty, of the M. J. Smit 
Co., and Gustave Basthein, of the Henry 
Wilkins Co. Mr. Kelty was soaked to the 
skin, but took the affair good naturedly, as 
did everybody who could not manage to get 
under cover. 

A young foreigner who made an attempt to 
steal some goods belonging to J. Diamond, 
dealer in jewelry and optical goods, 557 
Penn Ave., one day last week, was caught by 
several detectives who blocked the man’s 
path and locked him up. In any event, de- 
tectives expressed the belief that the man 
may have been implicated in other robberies, 
among members of the trade, and he is being 
held here, pending investigation. The young 
man under arrest rushed from the store, 
when he saw he was caught in the act of 
trying to take what did not belong to him, 
but did not get very far. 

The plans for organizing the Pittsburgh 
Credit Bureau were presented to the retail 
merchants of Pittsburgh last week by Irvin 
D. Wolf, secretary of Kaufman’s Depart- 
ment Stores, Inc., at a meeting of the Retail 
Credit Men’s Association in the Hotel 
Henry. Every credit grantor is to be priv- 
ileged to have a voice in the bureau, which 
is to be incorporated with a capital of 
$50,000. The leading department stores 
have pledged $38,000 a year for five years 
and agree to make up a certain amount of a 
deficit, in case there should be one. Fifteen 
directors will be chosen. The entire purpose 
is to increase the service rendered in get- 
ting a line on persons who are granted 
credit. It is held that the Pittsburgh Bu- 
reau should have 1,000 members, as St. Louis 
has 872, Detroit 814 and Dayton 600, these 
cities operating in accordance with a similar 
system. It is claimed that the organization 
of these bureaus has already eliminated 
credit losses in the cities named. The bu- 
reau will be run on a co-operative basis, and 
the subscribers will pay 1634 cents for each 
account of 100 accounts per year. Every 
stockholder will have the right to repre- 
sentation on the board. It is desired to en- 
list the small merchants as well as the large 
ones, as it is claimed that to make it suc- 
cessful, the small merchant is needed. 








Young Bros. jewelry store will be discon- 
tinued at Abington, III. 
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Service Developed From 
Service Performed 





Established 


The banking service of The ice founded upon experience 
National Park Bank is a and achievement, one that 
development of many years’ _js practical, comprehensive, 


usefulness to commercial and well adapted to the 
institutions in all parts of requirements of merchants 
the country. and manufacturers in the 
Consequently, it is a serv- jewelry trade. 


THE 
NATIONAL PARK BANK 


OF NEW YORK 
214 Broadway 
































Park Avenue Office: 240 Park Ave. at 46th St. 


Capital, Surplus and 
Undivided Profits $34,000,000 7th Avenue Office: 7th Ave. and 32nd St. 








A NEW JEWELRY SAMPLE CASE 


in the Style of a Kit Bag 


THE CAMOUFLAGE SAMPLE CASE FOR THE 
VALUABLE LINE 
THESE CASES HAVE 
The New “Sesamee” Keyless Lock 
THE PERFECT LOCK 














No. 2354 Kit Bag Enlarged View of Lock No. 2354 Kit Bag Open Showing Trays 


these Gases Sent ontowet RUECKERT MANUFACTURING CO., Providence, R. I. 




















these Cases Sent on Request 
Fairchild & Company, Inc. 
49 EAST 21st STREET 
NEW YORK CITY 


We Are Manufacturing 


Pencils and Kindred Articles in Gold and Silver in New and 
Exclusive Designs, and the “Fairchild’’ Gold Pens 











With a If someone has been stringing you along 
Young Spirit it’s time to try LA VIE Stringing Service. 
a Restringing of Pearls, Beads, and Novelties 25¢ and 35c 
Mauran Watch Co. LA VIE PEARL Co. 











12 John St., New York, N. Y. 65 Nassau St. Tel. Cortlandt 0650 New York 
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Marriage intentions have been filed at City 
Hall by Harry Fine, 524 Warren St., and 
Ida Rosen, 551 Beach St., Revere, teacher. 

Matthew Novak, who was formerly asso- 
ciated with the Sherra Co., has started in 
business for himself in the Jewelers’ building. 

Max Elkon is out of the hospital where 
he had been for the removal of his tonsils. 
He had been suffering from throat trouble 
for some time, but is now restored to good 
health. 

Julius Prince Co., Inc., jobbers and im- 
porters, have moved into 333 Washington St., 
the Province building, from Harrison Ave., 
where the concern had been for more than 
20 years. 

Eli Siegel, president of the Washington 
Jewelry Co., with his wife, has gone on an 
extended visit to the Sesqui-Centennial Ex- 
position, Philadelphia, and plans to make a 
special inspection of the jewelry. 

A charter of incorporation has been grant- 
ed to G. A. Peters & Co., Inc., Boston. The 
capital is $25,000 and the incorporators are 
Mary E. Peters, George A. Peters, Ralph C. 
Lewis and Carl E. Benson, all of Boston. 

Among the buyers in town last week were 
Leon R. Hapgood, Orange; E. D. Disdale, 
Taunton: Mrs. H. S. Graves, Winchendon ; 
Harry Varney, Brunswick, Me., and Mr. 
Reed, silver buyer for Gurney Bros. Co., 
Brockton. 

The Boston Jewelers Club will have a 
beef steak dinner for members only, to be 
held at the American House, Boston, on 
Wednesday evening, Oct. 20. The annual 
banquet of the club will be held at the 
Copley Plaza Hotel, Wednesday, Feb. 9, 
1927. 

John Quigley, watchman at the Waltham 
watch factory, early the morning of Sept. 21 
saw two youths near an automobile on 
Crescent St., near the factory. He caught 
one of the pair, but the other got away. The 
captured youth was locked up pending an 
investigation by the police. 

Isidor Rosencrantz, an old-time figure 
familiar in jewelry and optical circles in 
Boston, died suddenly from cerebral hemor- 
rhage, in Dock Square last week. He had 
been in business for more than 50 years and 
was 70 years of age at the time of his death. 
Burial took place in Wakefield Cemetery. 

Displays of ostrich goods made by C. F. 
Rumpp & Sons, Philadelphia, and. of Chanel 
Red by Maltz & Sims, New York, attracted 
much admiration last week in a front window 
of the Smith, Patterson Co. The exhibitions 
were most tastefully arranged by Miss Ethel 
Hastings who is in charge of the leather 
goods department, 

Henry F. Weiler, of Sanger & Co., past 
commander of the Sons of Veterans, attend- 
ed the national encampment of the G. A. R. 
in Des Moines last week. Afterwards he 
went to Chicago, calling on the leading mem- 
bers of the trade, and then visited the Sesqui- 
Centennial Exposition in Philadelphia for a 
few days, winding up the tour by taking in 
New York. 

Russel & Sime have on display a remark- 
ably fine canary diamond weighing 4.46 
carats which has been greatly admired by 
all who have seen it. A notable thing is 
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that the stone, though yellow when examined 
by the naked eye, has a decided orange tint 
under a strong magnifying glass. This stone 
is said to be extremely rare on that account. 

Traveling salesmen, local wholesalers and 
retailers report a remarkable spurt in busi- 
ness during the last two months. There has 
been a brisk demand for general merchandise 
with watches, signet rings and novelties of 
all kinds featuring the market. There is no 
certain explanation of this upward trend, al- 
though it is thought that the increased trade 
in the mill towns, the return of many thou- 
sands of persons from vacations and the 
opening up of the Fall season are regarded 
as dominating factors. 

The business of Birmingham Co., corner 
of Avon and Washington Sts., has been 
bought by Frank N. Nathan & Co., who 
will take possession about the middle of Oc- 
tober. The Birmingham company’s business 
was originally that of J. W. Crosby & Co., 
which for upwards of 80 years was one of 
the leading jewelry houses in this city. 
The optical business conducted by a brother 
of Mr. Birmingham is not included in the 
transaction but will be carried on at its 
present location in the same building as the 
jewelry business. The Frank N. Nathan Co. 
has been in business in Boston for many 
years, and under the personal direction of 
Mr. Nathan has grown to be one of the 
largest jewelry houses hereabouts. 











J. B. Avery, Amherst, O., is holding an 
auction sale. 

Ben Glasser, the Merit Co., is taking a 
trip through Ohio territory this week. 

Al Ficken, president of the A. H. Ficken 
Co., is back from a business trip to Chicago. 

Carl Loehr and his bride have returned 
from California. George Loehr and _ his 
mother are also back, after a very enjoyable 
trip. 

P. A. Thayer and Mrs. Thayer, who have 
been away on an extended trip through the 
west during the Summer, are back home 
again. 

S. M. Akers, jewelry auctioneer of this 
city, has associated with him John J. Per- 
kins and established offices at 279 The 
Arcade. 

C. F. Keim, treasurer of the Scribner & 
Loehr Co., is feeling happy these days as 
his wife and daughter are back home again 
after an extended trip through Europe. 

Erik Magnussen, celebrated Danish artist 
and craftsman in silver, will exhibit and 
discuss the newer tendencies in American 
silverware design at the store of Cowell & 
Hubbard Co., on Sept. 30, Oct. 1 and 2. 

John Burri, New Philadelphia, is holding 
an auction sale for the purpose of closing 
out his business. He has been in ill health 
for some time and plans on retiring. Benny 
Glickman and I. Bernon are the auctioneers. 

Due to the stormy weather last Friday 
evening the executive meeting of the 24 
Karat Club was postponed, and it will be 
held at 9 a. M. in the buying room of the 
Webb C. Ball Co. on Friday morning, 
Oct. 1. 

The Webb C. Ball Co. has a special dis- 
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play of silverware in the lobby of the Hol- 
lenden Hotel. The big exhibit that lasted 
throughout last week has created a great 
deal of interest, many famous pieces being 
shown. 

Ed Leidner, Wagner, Gilger, Cohn Co., 
will be married on Oct. 3 and with his wife 
will leave immediately after the ceremony 
for a trip through the east which will in- 
clude the cities of Boston, New York, Phila- 
delphia and Washington. 

Among out-of-town jewelers in Cleveland 
last week were Jack Draham and J. Beno- 
witz, of the Basch Co. branch, Toledo; Mrs. 
MacCarthy, Amherst; Mrs. Chas. McCar- 
vel, Elyria; Chas. Meyers, Warren, and H. 
T. Charles, Meadville, Pa. 

Judge Jones, of the United States Dis- 
trict Court, has ordered the composition 
offer made by the estate of Edward Klein, 
bankrupt, accepted. This amounts to 50 per 
cent, and creditors have already received 
cheques covering their claims. The first 
offer made in this case was 25 cents. 

Nathan Wolkov, of St. Clair Ave., suf- 
fered a double misfortune last week when a 
truck jumped the sidewalk and crashed into 
his store front smashing the plate glass win- 
dow. Immediately afterwards some light 
fingered person came along and helped him- 
self to about $50 worth of merchandise from 
the broken window. 

The annual clambake of the Cowell & 
Hubbard Co. was held on Tuesday evening, 
Sept. 21 at Miller’s on Broadview Road. 
There was a big attendance and an excellent 
meal was served. Short talks were made by 
Harvey Hahn and Herbert Roxbury, of the 
company. The remainder of the evening 
was passed in dancing. 

It was recently reported that Block Bros., 
345 Euclid Ave., have been incorporated 
under the name of Block Bros., but it has 
since been learned that no such action is in 
force. An application for incorporation was 
made to become effective Jan. 1, 1927, but 
following a conference among the members 
of the proposed firm it has been determined 
that they do not care to incorporate the busi- 
ness at this time. The Secretary of State 
has been asked to take such steps as neces- 
sary to nullify the application. 

The Jewelry Crafts Association held its 
first meeting this season at the Hotel Statler 
on Monday evening, Sept. 20. There was a 
very good attendance and President Samuel 
Zwee presided. The meeting was devoted 
to a discussion of the 10th anniversary of 
the association which takes place on Oct. 13. 
There will be an executive committee meet- 
ing on Monday evening to make arrange- 
ments. A number of out-of-town concerns 
have signified their intention of being present 
and the affair promises to be one of the 
largest and most successful ever held. 








The new catalogue of the A. F. Smith 
Co., Omaha, Neb., is expected to be ready 
for distribution within two weeks. Mr. 
Smith says it will doubtless be one of the 
handsomest catalogues ever put out by a 
jewelry wholesaler anywhere, as" it contains 
nothing but color work and half-tones on 
highly glossed paper, and contains most of 
the important color inserts extant. This 
will be the 23rd annual catalogue issued by 
the company. 


THE 


THE WHAT, WHEN AND HOW 
OF REMEMBRANCES ... DON’T 
GUESS — ASK YOUR JEWELER 


IFT selection has become one of the 
fine social arts, a precise social science. 


He who would put it into perfect prac- 
tice must be able to meet many delicate gift 
situations with an intimate knowledge of 
gift etiquette. 


He must know, for example, how to 
honor a valued yet recent friendship with- 
out appearing presumptuous—how to ac- 
knowledge a kindly service without com- 
mercializing his gratitude—how to atone 
for an unintentional socia! slight without 
magnifying the oversight. 


Then there are gift problems of Time, 
Place and Person. What to give to the 
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What should the bride give to her bridesmaids? 


bridesmaids at one’s wedding, or to an old 
and valued employee retiring from service; 
the proper anniversary and seasonal gifts to 
friends and relatives. 


When you have a delicate gift problem 
to solve, don’t guess; go to an expert for 
authoritative counsel. See your jeweler. 
He is past-master in the science of gift selec- 
tion. His consultations are free. 


And, today, send the coupon below for 
the Tiny Treasure Book, an alluring com- 
pendium of useful gift facts, a pocket bro 
chure that treats of the What, When and 
How of remembrances—the Blue Book of 
Gift Etiquette. It’s yours for the asking. 


ELGIN 


THE WATCH WORD FOR ELEGANCE AND EFFICIENCY 


September 29, 1926 














FR ‘NAME ADDRESS 
Send for the TINY TREASURE BOOK, 4 aengatzul little brochure of Gift Facts and Gift Suggestions. Sent free...... Elgin National Watch Company, Dept. 9, Elgin, II. 





{ Tus advertisement appeared in 4 colors in the Saturday Evening Post, September 11th, and Ladies’ Home Journal, September, 1926, issues. } 
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Chicago Notes 





Leo Bauman, of the Bauman-Massa 
Jewelry Co., St. Louis, Mo., was a visitor in 
Chicago last week for a few days. 

H. H. Hering, vice-president of the North 
American Watch Co., Mansfield, O., spent 
several days of last week in Chicago visiting 
with friends. 

D. J. B. Prins, of Son & Prins, diamond 
dealers and importers, at 31 N. State St., 
left last week on a business trip through 
the middle west and east, and will be gone 
for two weeks. 

Ernest Maxwell, of “Maxwell’s,” at 705 
Felix Ave., was in Chicago last week for 
a few days visiting with friends on his way 
to New York and the east, where he will 
spend a couple of weeks enjoying a rest. 

William E, Staiger, of Staiger & Sons, 
New York, left Chicago last Wednesday 
night after being here for about 10 days. 
Mr. Staiger went to St. Louis and from 
there will go to Cincinnati and then home. 

Donald LeStage, of the LeStage Mfg. Co., 
North Attleboro,’ Mass., was a visitor in 
Chicago during the past week calling on 
Allen Pinero, manager of the Chicago office, 
and looking over the displays at the jewelry 
show. 

H. D. Vognild, retail jeweler, at 1564 Mil- 
waukee Ave., returned last week with Mrs. 
Vognild, from a three weeks’ trip to Canada 
and cities in the east. They spent about a 
week in New York city looking over the 
Fall markets. 

William Chalson, of Chalson, Osborne Co., 
Inc., New York city, manufacturers of fine 
platinum jewelry, was a visitor in Chicago 
during the past week, visiting with Ernest 
Block, who represents the mounting line, and 
L. M. Heymann & Son, who carries the 
line of bracelets. 


Ira Gastman is now associated with the 
Chicago office of L. Heller & Son, Inc. Mr. 
Gastman does missionary work and works in 
Chicago and vicinity. He is well known in 
the trade, having formerly been associated 
with his father the late Adolph Gastman in 
his retail jewelry store. 

B. Furman, eastern representative for the 
Helbein-Stone Co., Inc., traveling out of the 
New York office, spent the past week at 
Chicago assisting at the booth at the show 
of the Wholesale Jewelers of Chicago. He 
left here to make a trip through his territory 
and will arrive home in about 10 days. 

H. E. Adams, Parkersburg, Va., and Mrs. 
Adams, spent the past week in Chicago look- 
ing over the markets and attending the show 
of the Wholesale Jewelers of Chicago. Mr. 


Adams makes a business trip to Chicago 
each year about this time and does his holi- 
day shopping. While here they spent some 
time in visiting the larger parks, other places 
of interest and the theaters. 

Paul H. Samuels, manager of the Chicago 
office of Katz & Ogush, Inc., with head- 
quarters in the Columbus Memorial building, 
will leave this week for his regular business 
trip through the west as far as the Pacific 
Coast. Mr. Samuels will call on the whole- 
sale trade and expects to be gone for at 
least four weeks. 


H. R. Williams, general sales manager for 
the Waltham Watch Co., Waltham, Mass., 
stopped off in Chicago last week and will 
spend a week here visiting with Einar Bagge, 
the Chicago representative. Mr. Williams 
is on his way home from a business trip to 
the Pacific Coast where he spent six weeks 
calling on the .trade. 


George Goldman, prominent retail jeweler 
and politician of Kansas City, spent a day 
in Chicago last week, and spent his time in 
visiting with his many friends en route to 
Philadelphia, where he attended the big 
Dempsey-Tunney fight. From there he went 
to New York city and other eastern points 
to look over the markets. 


T. Howard Craig, retail jeweler, Cham- 
paign, Ill., and Mrs. Craig, were visitors in 
Chicago last week, looking over the displays 
exhibited in the Jewelers’ building. Mr. and 
Mrs. Craig returned home about a week ago 
from an extended trip through the Canadian 
Rockies and to the Pacific Coast. They 
reported having had a splendid time and 
are now prepared for the Fall rush business, 

Sam Newman, Wisconsin, representative 
for A. Hirsch & Co., wholesale jewelers, 
with offices on the fifth floor of the Jewelers’ 
building, spent the past week in Chicago at- 
tending the jewelry show and visiting with 
old friends. Mr. Newman has been asso- 
ciated with this firm for over 30 years, and 
the past 25 years has represented them in 
Wisconsin, with headquarters in Milwaukee. 

At the annual meeting of the officers and 
directors of the Bulle Clock Corp., with 
offices in the Jewelers’ building, the follow- 
ing officers and directors were elected for 
the coming vear: Prince Jacques De Broglie, 
president; M. Favre Bulle, vice-president ; 
M. Michelon, secretary; J. T. Fraser, treas- 
urer, and W. H. Lancton, general sales 
manager. The directors are: Prince Jacques 
De Broglie, M. Michelon, J. T. Fraser and 
W. H. Lancton. 

Samuel J. Baril, general advertising and 
sales manager for the Helbein-Stone Co.. 
Inc., New York city, spent the past week in 


Chicago attending the jewelry show and 
visiting with members of the trade. Mr. 
Baril left Chicago on Sunday night for 
Denver, Colo., where he will meet William 
E. Phillips, the western representative. - To- 
gether they will journey to California and 
will visit at the Los Angeles office. Mr. 
Baril will return home by way of the south- 
ern circuit and will arrive there about 
Nov. 10. 

John T. Sponder has opened a retail jew- 
elry store at 31 N. Dearborn St. He has 
installed new fixtures in the store and has 
put in a complete stock of watches and 
jewelry. He celebrated the grand opening 
of his store on Monday of last week and 
was kept busy receiving the well wishes of 
his many friends. Mr. Sponder has been 
associated with the jewelry business for 
many years. He formerly was connected 
with the watch repair department of Lewy 
Bros. Co., and prior to that was in the watch 
repair business for himself in the Browning 
building. 

Frederick M. Gottlieb & Co., diamond im- 
porters, kept open house last week, and sev- 
eral hundred friends who received invita- 
tions to attend the formal opening of the 
new quarters in the Jewelers’ building, at 
Walker Drive and Wabash Ave., enjoyed 
their hospitality and inspected the beautiful 
offices. Others sent floral pieces, letters, 
telegrams and cable messages of congratula- 
tion. This company now has one of the 
most beautiful offices in the country. They 
occupy suite 1536 of the Jewelers’ building. 
The foyer or waiting-room is finished in 
Spanish style with marble effect rubber tile 
and walls of ivory-tinted craftex. From this 
room doors lead to the general offices and 
reception room. The west half of the suite 
is devoted to office and salesroom. The 
floors of these rooms are of mottled rubber 
tile with tinted hard-finished walls. The 
window into the foyer is fitted with steel 
bars and bullet-broof glass door. The re- 
ception room is between the waiting-room 
and the private office of Mr. Gottlieb. These 
two rooms carry out harmonious wall deco- 
rations and the floors are covered with rich 
raisin-colored carpet and furnished with 
seats, tables, chairs and desks in walnut and 
leather. The reception room is panelled in 
American walnut. The entire woodwork is 
of selected American walnut and the partition 
glass is heavy plate sandblasted in special 
designs. 

John W. Sherwood, president of the 
Solidarity Watch Co., New York City, spent 
the past week in Chicago visiting with his 
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many friends in the trade and attending the 
jewelry trade show renewing old acquaint- 
ances among both the retail and wholesale 
trade. 

J. B. Lipsker, representing Goldsmith 
Bros. Smelting & Refining Co., is leaving 
this week on a 10 weeks’ trip through the 
southwest. 

Frank Beckwith, vice-president of the 
Hamilton Watch Co., Lancaster, Pa., spent 
the past week in Chicago attending to busi- 
ness and visiting with friends. 

Ernest Block, of Louis Stern & Co., left 
Chicago last Friday for New York City, 
where he will spend about three weeks visit- 
ing with members of the trade and his 
family. 

A. C. Possin, of the Boszhardt-Possin Co., 
Milwaukee, Wis., wholesale jewelers, spent 
a couple of days in Chicago last week visit- 
ing the markets and looking over the dis- 
plays at the jewelry show. 

Mrs. Stephen Bridges, wife of Stephen 
Bridges, of Despres, Bridges & Noel, sailed 
from New York this week for a three 
months’ travel in Europe. She expects to 
return about Christmas time. 

S. O. Perry, representing J. W. Forsinger 
Co., wholesale jewelers at 31 N. State St., 
just completed a business trip through the 
northwest and, after remaining in Chicago 
for a week replenishing his stock, left on 
another trip through the east and will be 
gone for several weeks. 

W. G. Lancton, sales manager of the Bulle 
Clock Co., 35 E. Wacker Drive, returned 
last week from a trip to New York, where 
he made purchases of cases for their clocks. 
The clocks are now being assembled in Chi- 
cago at their stock rooms, which is tempo- 
rarily located at 440 S. Dearborn St. 

Oscar Lessing and Sidney Israel, of the 
Israel-Lessing Sales Co., completed an ex- 
tended business trip through the middle west 
and east. Mr. Israel, accompanied by his 
wife, left last week for Philadelphia to at- 
tend the fight, and from there went to At- 
lantic City and New York. He expects to 
be gone for about two weeks. 

M. Bugenstein, of the Star Jewelry -Co., 
at 112 S. Second Ave., Cedar Rapids, Ia., 
accompanied by his wife, spent a few days 
last week in Chicago attending the jewelry 
trade show. Mr. and Mrs. Bugenstein have 
been away from home since the first part of 
August. They spent some time in Philadel- 
phia attending the A. N. R. J. A. convention 
and the Sesqui-Centennial. From there they 
went to New York City and other cities in 
the east. They are now on their way home. 

A diamond dealer, with offices in the Co- 
lumbus Memorial building, was arrested last 
week ona charge of receiving stolen property. 
He waived examination at the police court, 
and is bound over to the grand jury. A 
ring that he had sold to a customer had been 
reported to the pawnshop detail as one that 
had been stolen. The Good and Welfare 
committee of the Chicago Jewelers’ Associa- 
tion traced the ring to the accused, who re- 
fused to discuss where he secured the ring. 

Robert Burg, also known as “Burke” and 
“Bennett,” was arrested one day last week 
by the Town Hall police in his flat at 5201 
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Winthrop Ave., as being the third man in 
the hold-up of the office of Abraham W. 
Faigin, diamond dealer, 15 Maiden Lane, 
New York City, on July 19. Officer Kalb- 
fleish, from the New York police depart- 
ment, spent some time in Chicago assisting 
the Pinkerton detectives, operating for the 
Jewelers’ Protective Union and the Jewelers’ 
Security Alliance. G. F. McGann, from 
the New York police department, arrived 
in Chicago last Thursday, and is now ar- 
ranging for the extradition of Burg. Robert 
Burg is a brother of Ollie Burg, who was 
arrested at Buckley, IIl., as one of the ban- 
dits who robbed the three diamond salesmen 
on the Illinois Central train a couple of 
weeks ago. Ollie Burg is now at Cham- 
paign, Ill., in jail awaiting trial. 











Walter A. Coffman, 44 years old, well- 
known watchmaker of Indianapolis, died re- 


cently at his residence. Mr. Coffman had 
been employed in various jewelry stores in 
Indianapolis during the past few years. He 
had been ill for several weeks, and his death 
is believed to have been caused by heart 
trouble. He is survived by his mother, who 
lives at Columbus, O. 

Word has been received in Indiana of the 
death of Walter D. Armstrong, 33 years old, 
of Philadelphia, Pa., formerly of South 
Bend, Ind. Mr. Armstrong was well known 
in Indiana through his association at one 
time with the South Bend Watch Co. He 
was born in Ohio and lived in South Bend 
until eight years ago, going to Philadelphia, 
where he was eastern sales manager for the 
Schaeffer Pen & Pencil Co. He married 
Miss Violet Johnson in South Bend in 1915. 
In addition to the widow, he is survived by 
three sons. His parents, Mr. and Mrs. W. 
H. Armstrong live in South Bend. 

Walter M. Smith, Princeton, Ind., 
charged with defrauding the Julius C. Walk 
& Son Co., Indianapolis jewelers, of ap- 
proximately $4,725, pleaded not guilty when 
arraigned before Judge Robert C. Baltzell 
in United States District Court in Indian- 
apolis. Smith was charged in a_ federal 
grand jury indictment returned the week 
before with using the mails in furtherance 
of a scheme to defraud. The maximum pen- 
alty that may be imposed if he is found 
guilty is imprisonment for five years or a 
fine of $10,000, or both. Smith’s bond was 
reduced from $25,000 to $18,000 by the court 
on petition of the defendant’s attorney. The 
case was ordered transferred from the 
Evansville division to the Indianapolis divi- 
sion of federal court on motion of the de- 
fendant’s counsel. The trial will be held in 
Indianapolis early in November, it was said. 
Judge Baltzell, who said he had known 
Smith for almost 20 years, having come 
from the same town, volunteered to dis- 
qualify himself to try the case and let an- 
other district judge hear it, but the defend- 
ant’s counsel did not wish to have another 
judge, he said. Smith is alleged to have de- 
frauded several persons in different parts of 
the United States as well as several jewelry 
stores in large cities. It is alleged that his 
scheme was to win the confidence of his 
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victims and buy jewelry on credit from the 
stores, or obtain jewelry from individuals on 
various pretexts. He also is under bond in 
the Indianapolis criminal court on a like 
charge. 











Rudolph Hendrickson, of the John Hen- 
drickson jewelry store, Omaha, is in Colo- 
rado. 

The Brodkey Jewelry Co. of Omaha had 
a formal opening of its new jewelry store 
here Sept. 25. 

Alfred Brodegaard, of Brodegaard Bros, 
Co., is taking a rest in Minnesota. This is 
his first vacation in years. 

M. D. Crossett, formerly in the jewelry 
business at Ponca, Neb., has opened a new 
store at Battle Creek, Neb. 

H. G. Anderson, Fremont, Neb., has just 
moved into his fine new store at that place. 
He now owns the building in which he 
operates. 

The Swartz Jewelry Co., 1514 Dodge St, 
plans soon to open a new store at 14th and 
Douglas St. The company will still retain 
the jewelry store long operated on Dodge 
st 

O. C. Larson, formerly in the jewelry 
business at Burwell, Neb., has bought the 
store of R. E. Smith at Kimball, Neb. Mr. 
Smith intends to take a course in optometry 
and engage in the optometry business. 

Charles Duff, of the Byrne-Duff Jewelry 
Co., Omaha wholesale house, returning 
from a personal trip made recently out in 
the State, said business is showing an in- 
crease in September, and that things are 
looking brighter. 

Among the out-of-town jewelers who were 
in Omaha recently were L. S. Ross, Crofton, 
Neb.; Harle Williams, Tabor, Ia.; Glenn 
Fennel, Fremont, Neb.; Harry Stone, Mal- 
vern, Ia.; M. J. Klevjord, Logan, Ia.; L. C. 
Klopp, Blair, Neb.; Banks LaRue, Gretna, 
Neb.; L. C. Freeman, Oakland, Ia. 

According to A. F. Smith, Omaha whole- 
sale jeweler, business in this territory is 
picking up, and he now foresees difficulty 
for the manufacturers to supply the demand 
a little later on certain items. “The time 
is not far off again,” said Mr. Smith, “when 
everybody will want goods of a certain kind 
and the manufacturers will have difficulty 
in supplying the demand.” 

The T. L. Combs Jewelry Co., and J. J. 
Richter, jeweler, were among the Harney 
St. merchants in Omaha, who recently staged 
a big formal opening, the occasion being the 
development of some new stores in new 
buildings on that street. One of the local 
daily newspapers was instrumental in help- 
ing put over the publicity for the formal 
opening of this string of stores, and these 
two jewelers belonged in the list. Special 
features in the way of window displays and 
contests were used to attract the public. Spe- 
cial lighting effects were procured for the 
evening crowds that visited Harney St. as a 
result of the publicity. Mr. Combs con- 
ducted a contest in which a string of pearls 
was the prize, and this gained a lot of pub- 
licity and drew a lot of people to his win- 
dows. Mr. Richter also conducted a contest. 
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TRADE CONDITIONS 


Retail and wholesale jewelers report that the 
leading item in the current sales is the man’s strap 
watch. Increasing action is reported in the 16 
size, particularly the railroad grade. The 12 size 
pocket watch is said to be showing a decline. 
Electrical pieces of all kinds are reported active 
as is silver plated flatware, which is said to be 
more than holding its own. New styles in clocks 
of desk and wall style, boudoir and many others, 
have given new impetus to the clock business, it 
is reported, and sales in these lines are showing 
a decided increase. Brisk business in pens and 
pencils has characterized the last few weeks with 
the opening of schools and colleges. A bright out- 
look for the holiday business is expressed by the 
majority of retail and wholesale merchants, who 
feel that novelties of the better grades will be in 
very good demand. 





R. H. Leach, Bellingham, Wash., retail 
jeweler, is holding an auction sale in his 
store this week. 

Joseph Freeman and Charles Soderman, 
jewelers and opticians, have opened a shop 
at 1203 Third Ave. 

Emil Pfund, retail jeweler of Aberdeen, 
Wash., is in the city buying new merchandise 
for the holiday business. 

Frank Bristol, Los Angeles retail jeweler, 
spent several days in the city last week visit- 
ing friends and seeing the sights. 

Arthur Morse has taken the place of Max 
Markow as city salesman for the Seattle 
wholesale office of A. I. Hall & Son. 

Charles Hall has opened a new retail 
jewelry store at Monroe, Wash. He was 
formerly in business in Stayton, Ore. 

Carl Domes is at present making the 
Washington territory by automobile for the 
A. I. Hall & Son, wholesale firm, and finds 
it much more convenient, he reports. 

The Eastern Importing Co. has moved 
from a first floor location on Third Ave. to 
more spacious quarters at Sixth Ave. and 
Union St. on the second floor of a new 
structure there. 


Albert Hansen has returned to his town 
home after spending the Summer at his 
Summer home on Bainbridge Island. Mr. 
Hansen is the head of Hansen & Co., Second 
Ave. retail jewelers. 

Maurice Green is holding a closing out 
sale preparatory to moving to larger quar- 
ters in a Second Ave. location. His present 
store is located on Union St., and is one of 
the artistic small jewelry stores of the city. 

F, C. Weatherwax has closed out his re- 
tail jewelry business in Williston, N. Dak., 
and came to Seattle by motor with his fam- 
ily. He is looking for a location here for 
a new store and with several locations in 
mind is quite certain of locating here. 

_ Work continues on the Second Ave. loca- 
tion of Burnett Bros., and that firm will 
move there shortly from a location further 
south on the same avenue. The new store is 
being entirely rebuilt with large display win- 
dows and interior remodeling and decoration. 

Thomas J. Cassutt moved recently to his 
new store on Fifth Ave. in the new Skinner 
building from a lower Third Ave. location. 
The new store is unusual in design, and is 
one of the exclusive and luxurious retail 
stores in the newest and smartest shopping 
district of the city. 

Weisfield & Goldberg, jewelers at 308 Pike 


St. have taken a lease in a new six-story 
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building which is being erected at Fifth Ave. 
and Pike St. The building will be com- 
pleted about the first of the year. Storage 
space will be occupied by the firm in addi- 
tion to the sales quarters in the new 
building. 

Mr. and Mrs. George Davis returned re- 
cently from a vacation spent in California, 
where they motored with A. L. Duncan, 
of the Dennison Mfg. Co. Mrs. Davis on 
her return resumed her duties in the whole- 
sale offices of A. I. Hall & Son’s Seattle 
office, where her husband is manager, and 
from which she had been absent for several 
months. She is in charge of the office work 
there. 

G. Rue, representative of the International 
Silver Co., whose headquarters are in 
San Francisco, has been in the city recently. 
E. M. Bernard, of the same company, has 
also been in Seattle during the last week. 
Other out of town salesmen and representa- 
tives of wholesale firms who have visited the 
trade here recently include T. Paul Steffan, 
representing Manning Bowman & Co., 
Meriden, Conn.; Al. G. Benard of San 
Francisco, manufacturers’ representative, and 
Arthur Bennett, also a manufacturers’ rep- 
resentative from San Francisco. 

Mrs. Helen Dahlstrom, secretary to A. L. 
Duncan, district manager of the Dennison 
Manufacturing Co., in the local office, has 
resigned her position there. She was re- 
cently given a farewell party by members 
of the Dennison force and the A. I. Hall & 
Son wholesale office. Miss Frances Payne 
will fill the position left vacant by Mrs. 
Dahlstrom. W. G. King, salesman for the 
concern, has just completed a sales trip 
through Washington towns and reports busi- 
ness among the retail jewelers fair. Mount 
Vernon jewelers are said to report the busi- 
ness very quiet and in the Grays Harbor 
country it is reported very good. 








Consular Notes 





A firm in Hawkesbury, Canada, is in the 
market for cheap jewelry and novelties, ac- 
cording to an announcement made by the 
Department of Foreign and Domestic Com- 
merce. Further information will be given 
by the Department at Washington, D. C., or 
any of its branches if reference is made to 
File No. 22003. 

* * * 

There is a market in Durango, Mexico, 
for fountain pens and pencils, according to 
the Department of Foreign and Domestic 
Commerce. The file number is 22185, and 
further information will be furnished by the 
Department at Washington, D. C., or any 
of its branches if reference is made to the 
file number given above. 








New Enterprises 





Charles Yingling has opened a jewelry 
store at Hanover, Pa. 

W. T. Teetham is opening a jewelry store 
at Sault Ste Marie, Mich. 

The Murray Jewelry Co. has opened a 
jewelry store at Mayfield, Ky. 








Herman B. Huesgen has disposed of his 
jewelry business at Cando, N. Dak. 





TRADE CONDITIONS 

Retail jewelers in Evansville and other towns in 
this section report trade during all of September 
has been very good, and in fact has shown some 
improvement over the corresponding month of last 
year. Dealers generally are expecting a good volume 
of business the balance of the year. Industrial 
plants in this city as a whole are being operated 
cn full time and a recent survey of the city shows 
that there are fewer men out of employment now 
than there has been at any season of the present 
year. Collecticns are fairly good. Wholesale jewel- 
ers report a fair state of trade. 





T. C. Basye, leading retail jeweler at 
Rockport, Ind., was in Evansville on busi- 
ness a few days ago. 

Fred Heinzle, retail jeweler at Tell City, 
Ind., was at Boonville, Ind., the other day, 
visiting relatives and friends. 

Local dealers in glassware report a fair 
trade during the past month with indications 
of continued good business all year. 

A camp of Sons of Veterans has been 
organized at Petersburgh, Ind., and Hovey 
H. Tislow, well-known retail jeweler of that 
city, has been made a charter member. 

Mr. and Mrs. Floyd Nester, of Heinzle & 
Nester, retail jewelers at Boonville, Ind., 
went to Chicago a few days ago, accom- 
panied by their daughter, Miss Elizabeth 
Heinzle, who entered the Art Institute. 

C. E. Sanders, who recently accepted a 
position in Basye’s retail jewelry store, at 
Rockport, Ind., has moved his family to that 
place from Evansville. The Basye store 
is one of the finest in this part of the 
State. 

Ray Sisson, buyer of pearls, living at 
Decker, Ind., was a business visitor in 
Evansville a few days ago and reported that 
the recent overflow of the White and 
Wabash rivers did a good deal of damage 
to growing corn in the lowlands. 

E. J. Welp, retail jeweler at Hunting- 
burg, Ind., will attend the State Kiwanis 
Club convention at Marion, Ind., during the 
first week in October, and will take along a 
number of friends. Floyd Nester, of Heinzle 
& Nester, Boonville, Ind., also will attend. 

Many of the retail and wholesale jewelers 
of this city will take a leading part in the 
Community Chest Drive in this city dur- 
ing the month of October, when it is ex- 
pected enough money will be raised to meet 
the requirements of the chest during the 
coming year. 

Clarence Schlomer, retail jeweler at Mt. 
Vernon, Ind., has been appointed on a nums 
ber of committees of merchants and business 
men of that city to help arrange trade or 
bargain days during the Fall and Winter 
months. Floyd Nester, of Heinzle & Nester, 
and Charles Hebner, of the Hebner Jewelry 
Co., Boonville, Ind., have been named on a 
committee of the Boonville Business Men’s 
Association to help arrange plans for a boost 
day once a month for that town. Similar 
towns and cities in southern Indiana are 
working similar schemes to bring more trade 
to the home merchant and to in fact create 
a better feeling between the farmers and 
business men. During the past year many 
of the towns in this section of the State 
report that these booster trade days have 
been arranged quite successfully. 











F. K. Randall, Monrovia, is opening a fine 
store in a new location in that city. 

Garret F. Van Sickle, Tucson, Ariz., has 
been spending a few days in Los Angeles on 
business. 

Charles Lavine, representing J. Gottlieb, 
New York, importer of watches, is here call- 
ing on the trade. 

E. C. Randolph, formerly in business in 
Batavia, Ill., has bought out the business of 
O. A. Dockham, Burbank. 

The office of A, J. Davis, manager of the 
Jewelers building on S. Hill St. has been 
moved from room 3]3 to room 422. 

Harry N. Wolfe, of the I. Behrstock Co., 
is in bed seriously ill with pneumonia. He 
is slowly recovering, however, but will be 
late in starting upon his intended trip through 
Arizona. 

The stationery department of Campbell & 
Ginder, 707 W. 7th St., has been taken over 
by Chryson’s, Inc., as a concession. Chry- 
son’s conduct an extensive stationery business 
in Hollywood. 

C. F. Sischo, of C. F. Sischo & Sons, 
dealers in jewelers’ supplies, has returned 
from his latest trip, during which he visited 
Arizona. He went mainly for pleasure and 
health, and enjoyed both. 

George D. Davidson, of the G. D. David- 
son Co., accompanied by his wife, is on his 
way to New York by railroad, intending to 
visit Bryce Canyon, Utah, and the Yellow- 
stone Park en route. It is to be mainly a 
vacation trip. 

C. A. Murphy, representative of the 
Evan’s Case Co., Attleboro, whose home is in 
Los Angeles, has just returned from an 
extensive trip up the Pacific Coast. He 
reports having had good business and found 
the outlook for the Fall optimistic. 

Al W. Walker, manager of the Los 
Angeles office of A. I. Hall & Son, is back 
after a brief trip to the home office in San 
Francisco, where he selected a fine lot of 
merchandise which is now being received 
here. A. P. Klingele, of the local office, 
has started for Arizona on a business trip. 

James A. Montgomery and Chester Mont- 
gomery, of Montgomery Bros., have gone 
for a short trip to Soboba Hot Springs, near 
San Jacinto, about 100 miles from Los 
Angeles. Mr. Wright, of the manufacturing 
department of Montgomery Bros., has just 
returned from a six weeks’ motor trip to 
Washington, D. C. 

Hubert A. Wood, of Koke, Slaudt & Co., 
has started on a four-week trip, intending 
to visit Denver, Salt Lake and El Paso. H. 
W. Slaudt, of the same concern, is back 


after an eight weeks’ trip to Portland, 
Seattle, Tacoma, Denver and Salt Lake 
City. His trip was a very successful one 


from the business point of view. 

F. C. Plate, of the International Silver 
Co.’s local office, has gone on a business trip 
through Arizona and as far east as El 
Paso. F. M. Baldwin, of the hotel depart- 
ment of the same company has gone on a 
short trip to Santa Barbara. E. M. Shaw, 
with headquarters at Chicago, made a brief 
visit at the Los Angeles office recently. 

The Dayton Clock Co. has in its shop for 
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repair a clock that was manufactured in the 
year 1715, and bears the inscription “Eardley 
Norton, London,” together with the date. It 
chimes every 15 minutes, and shows the day 
of the month. It is owned by a citizen of 
Pasadena and has been an excellent time- 
keeper. It was repaired two years ago by 
Mr. Dayton. 

Herbert L. Gruber, diamond merchant in 
the Title Guarantee building, is back again 
from a trip of about 10 days during which 
le visited San Francisco and from there 
motored with friends to Trinidad, about 30 
miles beyond Eureka and 300 miles north of 
San Francisco. He passed over the famous 
Redwood Highway, one of the most scenic 
routes in California. 

A local newspaper states that, to protect 
the trade of established all-year merchants, 
no permits for auctions or auctioneers’ 
licenses will be issued until after Jan. 1, 
according to a resolution passed by the 
Police Commission. One application has 
been denied, and all others which might 
interfere with the Christmas trade of estab- 
lished merchants will be accorded the same 
treatment, it is declared. 

Miss West, assistant buyer of the jewelry 
department of the May Co., has resigned 
her position and is taking a trip to Dayton, 
O. She expects to be gone about two 
months. George L. Bannister, of the watch 
and clock department of the May Co., has 
returned to his position in the store after 
six weeks absence on vacation. He spent a 
portion of the time on a trip to Balboa 
Beach and the near-by mountains. 

Among the out-of-town jewelers who have 
been in this city recently are the following: 
C. E. Goldsmith, Riverside; C. W. Middle- 
ton, Pomona; Glenn L. Box, Monrovia; M. 
A. Stalmer, Fullerton; E. C. Kendrick, 
Anaheim; R. W. Steere, Redondo; E. B. 
Lang, Venice; J. H. Blanchard, Ocean 
Park; C. W. Clark, Van Nuys; C. W. 
Wallace, Chino; L. J. Tindall, Owensmouth; 
T. S. Lailey, El Monte; O. A. Dockham, 
Burbank; Mrs. E. Gareau, Glendale. 

H. E. Royston, associated with Ray 
Vercler in the smelting and refining works, 
is at work in the office again after a vaca- 
tion trip of two months, on which he was 
accompanied by his wife and family and 
visited Seattle, Diamond Lake, Crater Lake, 
Klamath Falls, and a number of resorts in 
the north. He spent much of his time in 
fishing at Diamond Lake and elsewhere. He 
reports that he was very successful in his 
fishing. He traveled something over 3,600 
miles. This is his third trip over practically 
the same territory. 

The first meeting of the Jewelry Crafts 
Association following the mid-Summer va- 
cation was held at the Elks Club on Tues- 
day evening, Sept. 14. There was a good 
attendance, and those present were enthusi- 
astic about work for the coming year. The 
annual election of officers will be held at 
the next meeting, the second Tuesday in 
October. It is probable that the wives and 
daughters of members will be invited to be 
present, and that a supper and dance will be 
held. About 20 members were present at 
the recent meeting, which was presided over 
by Ray Vercler, the president. The time 
was mainly devoted to general discussion of 
the work which came up before the asso- 
ciation. 
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Arthur Kuesel, of the Kuesel Bros. Co,, 
wholesale jewelers, called in Racine on 
business. 

Henry Oddy, Fred J. Theleman Co, 
manufacturing jeweler, spent the week-end 
with his parents at Davenport, Ia. 

Visitors at Milwaukee wholesale jewelry 
houses last week included J. O. Cox, Fort 
Atkinson, W. O. Wedyck, Waukesha; Mrs. 
Eesberg, Waukesha; and B. Panik, Cudahy. 

Anton Molle, of the Molle jewelry store, 
Antigo, has purchased a burglar and fire 
alarm from the Double Alarm Co., Oshkosh. 
The alarm is said to be most efficient and 
protective. 

Gene Sieckert, salesman for the M. B. 
Barkan Co., wholesale jewelry house, has 
started out with the holiday line. Mr. 
Sieckert is in the northeastern part of the 
State at present. 

Adolph Possin, of the Bozhardt-Possin 
wholesale jewelry company, has gone to 
Chicago on business. H. Hammersmith and 
E. J. Metzke, of the same company, were 
in Chicago last week. 

Milwaukee wholesale and retail jewelry 
houses note a general increase of business 
during the past week. Salesmen for the 
wholesale houses report very optimistically 
cn sales, and see a very good outlook for 
the holiday line. 

W. Dummer, Oconomowoc; Wm. Liule- 
vich, Racine; Scott Hilton, New Glarus; 
M. Schneider, of Schneider Bros., Burling- 
ton; F. P. Hewes, Beloit; Irving A. John- 
son, Racine; and J. Brehley, Cudahy, were 
callers at Milwaukee wholesale houses last 
week. 

L. R. Bunde, of the Bunde & Upmeyer Co., 
retail jewelry firm, has returned to his home 
after a five weeks’ vacation. Mr. Bunde 
spent one week at Mackinac after which he 
sailed on a yachting trip around Mackinac 
and Jackson Bay to Muskegon, Mich., then 
across to Milwaukee. 

John R. Montgomery, president of the 
Reliance Silver Co., who has been traveling 
in Iowa for the past six weeks, is working 
homeward. Mr. Montgomery reports this 
as the most successful trip of his career. 
Jack T. Montgomery, Reliance Silver Co., 
who has been working in western Wiscon- 
sin and northern Michigan is also on his 
home trip. 

Arthur B. Meyers, jeweler located at 460 
Eleventh Ave., was the means of recovering 
a watch purchased from him by a customer, 
when a man who had stolen it from a 
locker in the Greenfield natatorium, brought 
the watch to him for a new crystal. Meyers 
recognized the watch as one he had sold 
recently, and called the customer. The man 
was arrested on a charge of larceny and 
fined $25. 








Jewelry reported to be valued at about 
$5,000 was stolen from the Elwin More 
store at Blue Earth, Minn., early one morn- 
ing recently by burglars who gained en- 
trance by breaking through a door. A re- 
ward of $100 is offered for information 
leading to the arrest and conviction of per- 
son or persons who aided in the jewelry 
store robbery. 
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Sydney Weinshenk is still covering the 
northwest for Mayer & Weinshenk. 

James L. Collan is now covering the 
northern California territory for Kielty & 
Beard of the Howard building. 

J. E. Summers, Pacific Coast representa- 
tive of the Jabel Ring Mfg. Co, of 
California, has left for his northern Fall 
trip. The factory has been very busy. 

The list of visiting jewelers includes: A. 
G. Prouty, Napa.; H. Harger, of H. T. 
Harger Co., Sacramento; M. F. Noack, 
Santa Rosa and Carl Noack, Sacramento. 

Much gratified at conditions which he 
found prevailing in the northwest, Al. 
Benard, manufacturers’ representative, has 
returned from what he says was a satisfac- 
tory trip. 

Harry Wachenheimer, of Wachenheimer 
Bros., manufacturing jewelers of Providence, 
R. I., has just been in San Francisco with 
his wife, on a combined business and 
pleasure trip. 

Arthur W. Bennett, Coast representative 
of Rogers, Lunt & Bowlen Co., is sending 
back good accounts from the northwest to 
his headquarters in the Bankers’ Investment 
building here. 

The trade in the northwest is very op- 
timistic, according to E. C. McKeen, Coast 
representative of the Waltham Watch Co., 
who has just returned to his office here. He 
is leaving for the south for his Fall trip and 
feels encouraged at the reports he is receiv- 
ing from that territory. 

Harley H. Noyes, of the sales department, 
from the home office of the Oneida Com- 
munity, Ltd., after spending some time here 
and making his headquarters with Horace 
H. Allen, Coast manager, in the Jewelers’ 
building, has left to continue his trip home, 
via the Pacific northwest. 

Leonard H. Railsback, of Railsback & 
Doble, manufacturers’ representatives of the 
Bankers’ Investment building, has returned 
from a trip to Seattle and reports that he 
found business conditions very satisfactory. 
Word has just been received from Roy 
Doble, who is in Spokane, that business is 
good there. 

William Davidson returned home a few 
days ago from Chicago. Joseph Riskin, of 
522 Fifth Ave., New York city, diamond 
broker, who was with Mr. Davidson in the 
hold-up, out of Chicago, is here and is mak- 
ing his headquarters at Mr. Davidson’s 
office, 704 Market St. He is leaving shortly 
for the south. Both men are suffering from 
severe colds as a result of exposure. 

William E. Phillips, representing L. 
Heller & Son and the Helbein-Stone Co., 
is here, visiting his friends in the trade. 
E. A. Moore, representing R. F. Simmons 
Co., Attleboro, Mass., is a visitor, and among 
other manufacturers’ travelers are: Walter 
G. Moon, of Walter E. Hayward Co., 
Attleboro, Mass., and Alfred Moss, of the 
J. H. White Mfg. Co., Providence, R. I. 
A. I. Hall & Son received in the first 
flight, on the Seattle-Los Angeles Air Mail 
Route, a letter from Lance H. Smith, man- 
ager of their Portland branch. This letter 


left Portland at 5:15 a. M., arriving at the 
San Francisco Post Office at 1:30 P. M., and 
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was ‘delivered by 2 o'clock in the regular 
mail delivery. This is the fore-runner of 
better inter-coast service and is very gratify- 
ing to the firm, as it brings their Seattle and 
Portland offices in closer touch with the 
home office. 

Leon Van Vliet is back at his offices, 704 
Market St., still with a crippled arm. Five 
weeks ago, as he stepped from a street car 
to the “Safety” station outside the Palace 
Hotel, a jitney driver dashed over the sta- 
tion, ran the wholesale jeweler down, and 
dragged him five feet before he could stop. 
A broken collar-bone necessitated a plaster 
cast and one eye was injured. The driver 
is insured, but, as usual, any attempt at 
compensation is hedged about with such 
technicalities that Mr. Van Vliet, after pay- 
ing heavy doctors’ bills and bearing a dis- 
abled arm, says he is at least thankful that 
the driver stopped, thereby saving his life. 











John Flattau has opened his retail store 
at 530 S. Main St. 

C. W. Brown is now head watchmaker at 
the retail store of Ben Polskee, S. Main St. 
between Beale and Linden Aves. He comes 
to the store from Savannah, Tenn. Mr. 
Polskee is back home from a trip to some 
of the northern centers. 

Ed Imhoff, of the R. & G. Co. and the 
Lindol Mfg. Co.; Wm. Penfold, F. H. 
Sadler Co., Attleboro, Mass.; Doc Dober, 
representing Riley & French, Attleboro, 
Mass.;: and Nelson McCormick, ‘Plainville 
Stock Co., Plainville, Mass., were recent 
visitors in Memphis. 

Julius Goodman, Memphis merchant who 
has developed much fine down town realty, 
will, it is announced, erect a building to 
cover the entire distance from Union Ave. 
to Eastmoreland Ave., and fronting 105 feet 
on Union Ave., to be leased for 12 years 
to the Studebaker Sales Corporation. The 
building site approximates 105 by 420 feet. 

In connection with the Tri-State Fair and 
automobile show, the jewelry stores on Main 
St. showed interesting displays. At the 
Graves-Dix, Inc., store, 9 S. Main St., were 
shown cups for the Memphis Kennel Club 
dog show. At the store of Julius Goodman, 
3 S. Main St., 15 or more fine cups, pitchers, 
and silver trappings for bridles appeared in 
connection with the Horse Show trophies. 
Many of the society people of Memphis are 
sponsoring this event and the cups repre- 
sented donations from various citizens of 
Memphis and from some of the store people 
interested in this sort of thing. Another cup 
appeared Saturday in the window of Geo, T. 
Brodnax, Inc., S. Main and Monroe Sts., to 
be awarded Oct. 1, at Loew’s State Theater, 
in the Buster Keaton Boxing contest of the 
Memphis Press “Newsies.” 

A. W. Johnson, formerly with Benj. Allen 
& Co., Chicago, is with the wholesale jewel- 
ry house of J. H. Mednikow & Co., 83 S. 
2nd St., as traveling salesman. He left 
Sunday for a trip through the small cities 
in Arkansas, Mississippi, Louisiana and the 
southwest. Chas. Mednikow, traveler for the 
same house, left Tuesday for Oklahoma and 
Texas. J. H. Mednikow leaves the last of 
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this week for Kansas City, Omaha, Minne- 
apolis and St. Louis, his old territory that he 
has traveled for years. A. I. Hirsch, for- 
merly at Memphis, but more recently at 
New Orleans, is back as assistant manager 
of the Memphis store. A. C. Rainey will 
be in charge of the accounting department. 
Oliver Rystrom, formerly with Joseph & 
Co., Memphis, is now with the firm and 
will be active manager while Mr. Mednikow 
is on his trip. 
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Jewelry stolen from the Bowers store at 
Vancouver, Wash. was’ recovered at 
Veronia, Ore., this last week. It had been 
taken the first day of August. The property 
was recovered by the Chief of Police and 
the Sheriff of Clark county, Wash., after 
being identified by Mrs. Bowers. She re- 
fused to prosecute the woman in whose pos- 
session the articles were found. A man 
named Boyd, with two companions, is said 
to have stolen the property, and sent them 
to Mrs. Johnson of Veronia to sell. Two 
rings had already been sold, but Mrs. Bow- 
ers has been reimbursed. 

Alfred Keller, concertmaster of the Port- 
land Symphony Orchestra, has just returned 
from New York, where he played in the 
first violin section of the New York Phil- 
harmonic, under direction of Wilhelm von 
Hoogstraten, director of the Portland or- 
chestra. Mr. Keller will appear in concert 
at the Pythian Temple, Portland, Oct. 11. 
Mr. Keller is the son of J. B. Keller, jeweler 
at 289 Washington St., and last year re- 
turned from several years’ study in Europe 
with three eminent teachers, Sevcik, Hubay 
and Flesch. This is Mr. Keller’s second 
public concert in Portland. He will be as- 
sisted at the piano by Edgar F. Coursen. 








Pacific Coast Notes 





A permit has been granted to the Noble 
Jewelry Co., Yakima, Wash., to make im- 
provements on its store at 208 E. Yakima 
Ave. 

The new store occupied by W. G. Young 
in the San Marcos building, Santa Barbara, 
is considered one of the handsomest retail 
stores in the city. On the opening day it 
was filled with floral offerings from the 
many friends of the proprietor. 

Believing that business conditions in the 
jewelry business have improved recently in 
New York, G. Noyes Talcott, of Talcott 
Bros., Olympia, Wash., has returned home 
from a visit to Philadelphia and New York 
where he bought considerable Fall merchan- 
dise. He is a former president of the Wash- 
ington State Jewelry Association and a 
member of the board of directors and he 
went east as a delegate to the National Re- 
tail Jewelers’ Convention at Philadelphia. 








L. Macker, Denver, Colo., auctioneer, has 
been conducting an auction sale at the store 
of the La Junta Music & Jewelry Co., La 
Junta, Colo. The sale has been widely ad- 
vertised in local papers. 
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Ed Bauerle, Waco, Tex., and A. J. Bryan, 
Bellaire, O., were visitors in Cincinnati last 
week. 

J. Harvey Phillips, Richter & Phillips, is 
making one of his regular trips through the 
Virginias. 

Austin Kroetsch, of the firm of Henn & 
Henn, Chillicothe, O., was in Cincinnati to 
attend the meeting of watch inspectors of 
the Baltimore and Ohio railroad, held at the 
Grand Hotel, Monday night. He dropped in 
to see Edgar and Roland Noterman, of 
Joseph Noterman & Co. 

Mrs. Ed H. Croninger, invalid wife of a 
prominent manufacturing jeweler in Cincin- 
nati, was moved from the Summer home at 
Bethel Grove, Ky., to that of her daughter, 
Mrs. C. A. Schroeder, in Crest View Hills. 
Mrs. Croninger has been ill for a long time 
and has undergone several operations. 

John Gerwin, of Frohman & Co., was re- 
ported to have been in Pensacola, Fla., on 
Saturday when the hurricane broke over that 
State causing the loss of many lives and a 
great deal of damage and members of the 
firm in Cincinnati anxiously await word from 
him. Late dispatches say Pensacola was not 
touched by the storm. 

Albert Wallenstein, of the Wallenstein- 
Mayer Co., is on the road and during his 
absence the family will move from a home 
on Northern Ave. to a new domicile located 
on Burton Woods Lane in the same suburb. 
The Wallenstein family obtained a new 
house under a long lease and will move in 
while the jeweler is traveling. 

Jacob Litwin, of Litwin & Sons, is on the 
way home from an extended diamond buy- 
ing trip. He visited Amsterdam, Berlin and 
Paris where he forgot about business for a 
little while. According to Mr. Litwin in let- 
ters to friends, he says the diamond market 
is fairly active and it is reported that labor 
will undergo an increase of 10 per cent. very 
soon. 

The American Swiss Watch & Supply 
Co., which was incorporated during the early 
part of the Summer to supply parts and 
materials for Swiss watches, is located on 
the 10th or top floor of the Reakirt building, 
E. 6th and Bowen Sts. The firm obtained 
a three-year lease on rooms 1003-04 in the 
structure which will give them 1,050 square 
feet of floor space. The lease calls for 
$4,320 for the term and was obtained from 
the Seton Realty Co. through the Frederick 
A. Schmidt Co. 

After a three months’ tour of Europe 
Louis Lange, A. G. Schwab & Sons, is back 
at his desk in the Duttenhofer building. He 
returned to the city last week accompanied 
by his wife and daughter together with Mr. 
and Mrs. A. G. Schwab, who left Atlantic 
City to meet them at the New York pier. 
The Lange’s returned on the Berengaria on 
which ship Andrew Mellon, Secretary of 
the Treasury, returned from Europe. Robert 
Lange, a son, also met them at the pier and 
accompanied the party to the “Queen City.” 

Beginning Monday stores of members of 
the Cincinnati Retail Merchants’ Association 
will be opened at 9 o’clock instead of 8 and 
8.30. This will be done because Cincinnati 
goes on eastern standard time in conformity 
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of a vote held during the August primaries. 
Clocks will not be changed over Sunday be- 
cause the city advanced the clocks one hour 
early in April which placed the city on 
eastern standard time. Edward Herschede, 
secretary of the association, pointed out that 
stores opened as early as 7 A. M. years ago 
but the greater part of the public now shops 
between later hours. 
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Miss Beatrice Horton, daughter of W. H. 
Horton, Flint retail jeweler, was in Detroit 
last week buying new stock for the Fall and 
Winter trade. 

Edward A. Hirsch, manufacturing jeweler 
at 111 Nassau St., New York, was in De- 
troit last week calling on friends and the 
trade in general. 

Miss Camille Paradzinski, daughter of the 
head of Paradzinski & Co., prominent jewel- 
ers at 10023 Jos Campau Ave., left last week 
for St. Mary’s College at Monroe, Mich. 

Melms & Tanslau, wholesale jewelers, 
have moved from 501 Metropolitan building 
to 1209 in the same structure. The new ad- 
dress gives the firm considerably more space. 

Stanley Mills, a son of Mrs. L. J. Mills, 
who operates a retail jewelry establishment 
at 10205 Kercheval Ave., is recovering from 
an operation following an attack of appen- 
dicitis. 

A. B. Milkins, Wyandotte, and L. H. Red- 
mond, Pontiac, were callers on the Detroit 
wholesale and manufacturing jewelers last 
week making extensive purchases for the 
coming holiday trade which they anticipate 
will start much earlier than usual. 

J. Rassner, of the Maiden Lane Jewelry 
Co., left last week for a trip through In- 
diana. D. Weinstock, of the same organiza- 
tion, also is making a tour through West 
Virginia. They expect to be gone several 
weeks. 

Miss Marion Elizabeth Garlick, daughter 
of James Garlick, past president of the 
Michigan Retail Jewelers’ Association, was 
married Wednesday, Sept. 15, to Sydney 
Huff. Mrs. Huff, for a considerable time, 
was in the store with her father, and is well 
known in the jewelry trade. 

Sallan, Inc., Detroit, has recently opened 
a new retail jewelry store at Muskegon, 
Mich. It is in charge of Albert Busch, who 
formerly was in the Sallan branch store at 
Lansing. The Muskegon store has been 
equipped with new fixtures and merchandise 
and makes a decidedly attractive appearance. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., returned last week from an ex- 
tensive trip through New York State and 
other parts of the eastern territory. N. A. 
Cowan, of the same organization, has nearly 
completed his trip through Wisconsin and 
Illinois, and will be back again at the home 
office early this week. 

The golf enthusiasts among the jewelers 
in the Metropolitan building have about dis- 
continued playing for the season. Joe Hor- 
witz, Harry Himelhoch, Jack Walcher and 
E. C. Avery all say they are so busy with 
retailers getting ready for the holiday trade 
that they are not having time even to think 
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about golf. Besides, the weather has not 
been of the best. 

Theodore DeGraeve, diamond cutter for 
Jacob Segal & Co., in the Metropolitan 
building, recently gave an exhibition at the 
Brown jewelry store in Port Huron, which 
so impressed the Board of Education of that 
city that students were directed to attend 
and listen to his lectures. The place was 
filled with students and others at varioys 
times during the days. 

A son of W. F. Broer, of the W. F. Broer 
Co., wholesale jewelers of Detroit and To- 
ledo, who was planning to leave for Dart- 
mouth College this week, was suddenly 
stricken with appendicitis and forced to enter 
a Toledo hospital for an operation. He js 
now reported on the road to recovery. Both 
he and his father are well known in the 
jewelry business in this territory. 

The Melezek Bros. are now well estab- 
lished in their new store opened last week 
out on W. Warren Ave. Leonard Melezek 
is in charge. John Melezek will continue to 
look after the trade at the store he owns 
individually at 4530 W. Warren Ave. At 
the other store the brothers have installed 
new fixtures and new stock, and now have 
one of the finest retail jewelry establish- 
ments to be found anywhere in the residen- 
tial districts of Detroit. 

Large and attractive signs have recently 
been placed throughout the wholesale estab- 
lishment of the H. Himelhoch Co., jewelry 
supply house in the Metropolitan building, 
making it convenient for customers to find 
anything they are seeking. In this way sales 
have been speeded up and much better serv- 
ice given. The scheme was worked out by 
Harry Himelhoch individually, and is prov- 
ing a decided success in dispensing a stock 
made up of the smallest parts of a watch to 
an electric motor or a lathe. 

The Merchants’ Bureau of the Chamber 
of Commerce at Lansing has set the annual 
Fall window night for Sept. 29. This has 
become an occasion on which Lansing mer- 
chants, including the retail jewelers, display 
the latest of their creations. Prizes are 
awarded for the most elaborate and effective 
window showings. It is stated that the con- 
test will deviate slightly from that of a year 
ago. These annual events in the past have 
proven a great stimulation in the interest 
of better window displays. Lansing retail 
jewelers always make the most of the occa- 
sion. 

Two men said to have been working at 
the iron gratings of the display windows of 
the Sallan retail jewelry store at Woodward 
Ave. and State St., were arrested on a re- 
cent night and held for investigation. This 
goes to prove that it pays properly to guard 
windows if anything of value is left in them. 
Most of the retail jewelry stores in down- 
town Detroit are so protected, but not all, 
which accounts occasionally for the success 
of window smashers. Usually these night 
workers are more prevalent in the Fall 
and Winter, and jewelers from now on 
probably will have more of this danger to 
contend with. 








J. R. Sisney was in Bloomfield, Mo., re- 
cently, and announced that he would open 
a jewelry store in the Renner building, 
vacated by the Tribune office, within a few 
weeks. 
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Minneapolis and St. Paul 





O. H. Olson, retail jeweler, Paynesville, 
Minn., has closed out his stock, and is mov- 
ing farther west. 

Victor Picard of Victor Picard & Co. 
was recently in Minneapolis, for the first 
time in eight years. He called on the retail 
trade, and while in town said that his firm 
had been doing an excellent business. 

Carl Winter of the R. G. Winter Jewelry 
Co., 608 Nicollet Ave., Minneapolis, re- 
turned Sept. 18 from a motor trip into 
South Dakota. He was away two days, and 
was accompanied by William Schuettler. 

H. A. Russell, Chicago, stopped in Minne- 
apolis on Sept. 24 on his way back to 
Chicago from the Pacific Coast, and reported 
an exceptionally good trip. He expected 
to make a business trip to Europe soon. 

W. C. Weld of Weld & Sons, retail jewel- 
ers, 817 Nicollet Ave., Minneapolis, returned 
Sept. 18 from a two weeks’ trip to North- 
ern Pine Camp, Park Rapids, Minn., for 
the hunting season and to do some fishing. 

W. J. Courteau, traveling representative 
of J. M. Bennett Co., wholesale jewelers, 
627 First Ave. N., Minneapolis, who was 
traveling last week in North Dakota, sent 
reports to his firm indicating a successful 
trip. 

C. C. Cason, head watchmaker for White 
& MacNaught, retail jeweler, 902 Nicollet 
Ave., Minneapolis, underwent a_ serious 
operation Sept. 11 at the Northwestern 
Hospital, Minneapolis. He was reported to 
be out of danger last week. 

O. S. Hudis, representing Morris Kaplan 
& Sons, New York, was due to be in Min- 
neapolis Sept. 16, but the firm has advised 
the trade that Mr. Hudis had an accident 
in Grand Rapids, and that it became neces- 
sary that he go home for a short time. 

I. Kashins, Providence Stock Co., Provi- 
dence, R. I. called on the Minneapolis 
wholesale trade last week. He was on a 
trip which would take him as far west as 
Denver before returning to the east, and 
reported finding business exceptionally good. 

Fred Schmalz of E. Schmalz & Son, 
manufacturing jewelers, 708 Metropolitan 
Opera House building, St. Paul, has been 
appointed by The Dirigold Corp., Minne- 
apolis, to handle sales in Minnesota and 
Wisconsin, with the exception of the larger 
cities. 

M. H. Goodman of M. H. Goodman Co., 
wholesale jewelers, 409 Ryan building, St. 
Paul, left Sept. 22 for a trip through west- 
ern States. He was expected to stay on the 
road until sometime in December, although 
he might return for short visits in St. Paul 
in the meantime. 

Hirsch’s Watch Shop, Inc., 152 Bremer 
Arcade, St. Paul, has again entered its 
women’s bowling team in the Capitol City 
League and Ladies’ City League, both of St. 
Paul. Last season the team placed high in 
both leagues and won the tournament held 
in Minneapolis on Feb. 21. 

Eastern traveling men who were recently 
in Minneapolis included Norman Elwert, 
Bruhn-Elwert, Inc., New York; Clare 
Glanders, John Keim & Co., New York; 
John M. Hartzberg, J. & L. Hartzberg, 
New York; David G. Hay, David G. Hay 
Co., New York; Clem. Holbrook, Sloan 
& Co. New York; R. W. Simpson, Jr., 
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Davis & Lowe Co., Newark, N. J.; Chaun- 
cey Smith, Reed & Barton, Taunton, Mass.; 
Wm. Staiger, Staiger & Sons, New York. 

H. J. Heram, Elbow Lake, Minn.; George 
Guy, St. Cloud, Minn.; A. E. Kaiser, Red 
Wing, Minn.; A. A. Wangenstein and Mrs. 
Wangenstein, Thief River Falls; B. John- 
son, Glendive, Mont.; L. A. Hedine, Alex- 
andria, Minn.; W. H. Potts, Mason City, 
Ia.; Oscar J. Elmquist, Willmar, Minn., 
and A. L. Jenson, Milbank, S. Dak., were 
recent out of town visitors. 

J. M. Bennett of J. M. Bennett Co., whole- 
sale jewelers, 627 First Ave. N., Min- 
neapolis, was a member of the Harvest 
Friendship tour Sept. 23 which took about 
100 Minneapolis business men through the 
southern part of Minnesota. A special train 
left town early in the morning and returned 
just before midnight, after stopping in 
Dundas, Elysian, Faribault, Lakeville, Madi- 
son Lake, Mankato, Morristown, Northfield 
and Waterville. At each town the Minnea- 
politans visited with business men of that 
locality. Mankato was at the end of the 
itinerary, and there an especially friendly 
welcome was accorded the visitors. 

Mrs. Mary A. Clausin, wife of S. H. 
Clausin, founder of S. H. Clausin & Co., 
wholesale jewelers, 13 S. 6th St., Minne- 
apolis, died Sept. 24 at Eitel hospital, 
Minneapolis, and funeral services were to be 
conducted the following day at Lakewood 
chapel. Mrs. Clausin was a charter member 
and a past president of the Minnesota State 
Sunshine Society, and was identified with 
the raising of a fund to provide a home to 
care for the aged. She was a resident of 
Minneapolis 49 years, coming in 1877 from 
Hazelgreen, Wis., her birthplace. She has 
been extensively engaged in charity work. 
Surviving Mrs. Clausin are her husband 
and a brother, S. P. Fox. The Clausin 
residence is at 3101 Calhoun Boulevard. 

I. W. Mark of the Mark Jewelry Co., 
wholesale jewelers, 305 Ryan building, St. 
Paul, has reported the loss on Sept. 20 of 
two grips containing mounted diamonds and 
other goods of an undetermined value. 
Newspaper reports set the loss at over 
$10,000, although Mr. Mark told the repre- 
sentative of THE JEWELERS’ CIRCULAR that 
he himself could not give an accurate figure, 
and that the loss was not covered by in- 
surance. The way Mr. Mark described the 
loss, he had taken the two grips out and 
placed them in his enclosed car, and had re- 
turned to the store of C. G. Lindquist, retail 
jeweler, 612 Broadway Ave., Minneapolis, 
for a third case. He had just shown the 
diamonds and other samples in the store of 
Mr. Lindquist, and when he returned to 
get the third case he lingered to shake hands 
and say a few words to the retailer. His 
absence from the car was from three to 
five minutes, Mr. Mark explained, and when 
he reached the car again, the grips had dis- 
appeared. 








Sincere sympathy has been extended to 
John H. Ames, president of the Ames Optical 
Co., Seattle, Wash., who lost his 1l-year- 
old daughter, Lois, in an automobile accident 
last week. The child was fatally injured 
when a car driven near the Bothell highway 
smashed into the Ames car. Mr. Ames was 
also bruished, and Mrs. Ames suffered from 
shock. 
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Pacific Northwest 





Now that the Fall dockets in courts in 
this section are being reached, the case of 
Phineas Saffron, pawnbroker, in Spokane is 
receiving attention. Defense in this trial 
opening in the Inland Empire last week is 
trying to show that Phineas Saffron, charg- 
ed with shooting R. Lewis Rutter, Spokane 
banker, is mentally irresponsible. The ques- 
tion of his sanity is being argued at present. 

Better selling is the main need of stores 
at the present time, in the well founded 
opinion of Dr. W. J. Hindley, of the State 
retail jewelers association in Seattle, who 
spoke in the high school auditorium at 
Spokane, Wash., last week. In the next 
20 years, he stated, many stores are 
bound to fail as only the fittest will survive. 
This survival of the fittest in the last anal- 
ysis will be due to the selling power of the 
store. Increased selling power can be ob- 
tained by study on the part of the sales 
force, with but little increase in overhead. 

Henry W. Stohlton, display director of 
S. Friedlander’s Sons, jewelers of Seattle, 
has taken a leading part in the Third Annual 
Convention of the Displaymen of the Pacific 
Coast, held this week in Seattle. Through 
his efforts a large attendance of displaymen 
from all over the Pacific Coast attended the 
splendid sessions with their meaty addresses 
filled with food for thought for the jeweler 
as well as the other retail merchants in 
dressing their windows to secure more busi- 
ness. Mr. Stohlton was succeeded as secre- 
tary-treasurer at the close of the conven- 
tion, when E, Q. Wilson was the new secre- 
tary treasurer chosen, and San Francisco 
was selected as the next convention city. 

Found guilty of an old diamond trick, in 
substituting a fake diamond after a real 
diamond had been purchased by an unob- 
servant buyer, two men were sentenced in 
Superior Court in Seattle last week to from 
two to 15 years in the State penitentiary 
at Walla Walla, Wash. According to the 
testimony at the trial, the two diamond sales- 
men drove to Auburn with two diamonds, 
a genuine and a paste stone. Meeting a 
butcher in that city, they sold the genuine 
stone for $100, but substituted the paste 
diamond when the cash was handed over. 
The real stone, found later in their car, 
proved to be worth about $450. They had 
been arrested in Tacoma on advice of the 
Auburn police, to whom the victim told of 
his loss. 

One of the most attractive exhibitions of 
silverware of historical value is that being 
held by Henry Birks & Sons, of Vancouver, 
B. C., Sept. 27 to Oct. 4th, which is causing 
much interest and attention in this section. 
Silverware many centuries old of rare art 
and craftsmanship is being exhibited in this 
notable display under the personal super- 
vision of Robert F. Martin, who has been 
associated with the London office of the 
Birks concern. Mr. Martin was also for a 
period of about 40 years deputy keeper of 
the Victoria and Albert Museum, and per- 
sonally grouped together the antique silver 
exhibition, and with it the private collection 
of old Sheffield plate of Frederick Brad- 
bury, Esq., of Sheffield, one of the greatest 
living authorities on this silverware, and 
author of the book “The History of Old 
Sheffield Plate.” 
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ORDER NOW! .. . there'll be a big demand 
for GRANDMOTHER CLOCKS this Christmas 


This Is the Only Line of 2-Chime Grandmothers on the Market 


Amazing Values 
Charming Designs 
Six Styles 


to 


Reliable Timekeepers 
Cases of 
Finest Mahogany 


oo 


2-Chime 
Westminster and Canter- 


bury on 6 “Symphony” 
Rods 


—%o—- 


Place your orders immediately 
for Holiday deliveries of Her- 
schede Grandmother Clocks 
either thru an Accredited job- 
ber or direct with the factory. 
There is going to be a big 
demand for this highly popu- 
lar line. This is going to be 
the greatest of all Christmas 
seasons. 

Specify delivery dates. We 
will ship on time. 

This is the only 2-chime line 
of Grandmothers on the mar- 
ket. Chimes Westminster and 
Canterbury on 6 “Symphony” 
Rods. <A 3-Rod chord strikes 
the hour. 





No. 454 Cases of finest Mahogany and 
No. 450 Height, 73 inches every Grandmother Clock No. 456 Height, 71 inches 
big te — ber — built and finished to the high- ‘oe bry — Width, 13 inches 
Nidth, 11% inches epth, 5 inches . oe oe Jidth, 13 inches Depth, 8 inches 
Depth, 7%4 inches Redwood Burl Panels est a a in our Denth, 0 inches Rectan Sack Pawel 
Retails at $140 Retails at $155 own modern plant. Redwood Burl Panels Retails at $145 


Retails at $140 


New Catalog Upon Request 
Prices on Pacific Coast Approximately 10% Higher 


The HERSCHEDE HALL CLOCK CO. 


New York Salesroom: 586 Fifth Ave. CINCINNATI OHIO Pacific Coast Representative: 
9 A. I, Hall & Son, Inc., San Francisco, Calif. 


Robt. E. Wilkes, Mgr. 











That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEweELers’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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How a Canton, O., Jeweler Conducts an 
Instalment Business 





Written Expressly for The Jewelers’ Circular 

















N Canton, O., the name Art is synony- 
mous with the jewelry business, and it 
was Jack Art, who was one of the first 
jewelers in the Canton district to engage in 
the credit jewelry game. Today it is one 
of the most successful concerns of its kind 


JACK ART 













































































1.8 E. Tusc. Canton, Ohio. 
BIN Wi oa eieciciiinnn Route. 
Wit Fay $2.2.) What Day ) a Se More 
Per | ---jon 
Full Name 
SN ET | 
Employed at. 
Dept. Phone. 
Name of Relative 
‘Address 
a: oa 
a. ee ey 
Lodge 
Identification ....- 
Piece tod ARTICLE PRICE 
: = 
DATE | AMOUNT | PAYMENTS BALANCE 
} 
















































































RECORD NO. 2 





engaged in business in all eastern Ohio. 

Jack Art’s store is unusual from this 
angle, that it not only does a retail and 
wholesale jewelry business, but also con- 
ducts a credit clothing business under the 
same roof. While the credit plan is much 
the same, the two lines of merchandise con- 
flict in no way, for two sets of books are 
kept and two separate sales forces take care 
of the trade. 


The present Jack Art store is located at 
138 Tuscarawas St., E., just off the public 
square, in one of the busiest retail streets in 
greater Canton. For less than a year the 
Art store has been maintained at this loca- 
tion, having moved several months ago from 
across the street. 

Art’s rise in the jewelry business has been 
nothing short of sensational. For many 
years, in fact all his life, he has been identi- 
fied with the jewelry business. Following 
the World’s War, Art established a business 
with his brother Herman, and later went in 
for himself in a small room just across the 
street from the present location. In this 
store he stressed diamond and watch buying 
on credit. His business grew with leaps 
and bounds and about a year ago he sought 
a new location. Opposite his store he found 
a room, and it was remodeled and the most 
modern of equipment was installed. The 
clothing business operated under the name 
of Kays took half the room, and his jewelry 
business was moved into the other half of 
the building. The two store units presented 
a beautiful flash for each had erected large 
electrical signs which can be seen for many 
blocks in the business district. In the new 
store the complete jewelry and gift line was 
installed. 

Like most successful men Art was will- 
ing to talk about his store system and his 
methods of doing business. He withheld 
nothing in his explanation of how in less 
than a year he has built up a credit jewelry 
business that has brought the store a wide 
reputation. 

While many firms have a fixed set of 





rules which they adhere to in carrying on 
the credit business in jewelry merchandise, 
Art says it has always been his policy to 
first size up the customer and, after asking 
a few questions, decide just how the ac- 
count is to be handled. 

The Art store permits few accounts to 
run longer than one year, although there are 
exceptions to this rule. 

In reference to installments as little as 50 
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cents a week is demanded of the customer, 
this amount, however, being the minimum. 

Only standard goods of the best of quality 
are carried in stock and frequently tie-ups 
with nationally advertised articles are made 
by this store along with newspaper adver- 
tising campaigns. 

More than 75 per cent. come back to make 
other purchases, and in such cases the store 
makes the contract more flexible, and it is 
not unusual for an old customer to dictate 
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munos | SAMUEL WEINHAUS C0 COMMUNITY 

SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 


Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


yossers HEEREN BROS. CO. “2,” 


Jewelers to the trade for almost sixty years 








Penn Ave. and Eighth St. Pittsburgh, Penna. 
LANDOW BROS. Watches, Clocks and Silverware 
so Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 








ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) 
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PITTSBURGH, PA. 
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Storekeeping Department 








his own terms of payment for an article. 

Art says he has learned, after a few years 
in the credit jewelry game, that the down 
payment is not such an important factor. “I 
am more concerned if the prospective cus- 
tomer is regularly employed, where, and his 
earning capacity and ability to meet his ob- 
ligations. “We always verify an address 
and place of employment before closing a 
lease.” Art said. 

Under the Art system of operation losses 
are now at a minimum, for in a town the 
size of Canton, with the merchants’ rating 
bureaus and other organizations where data 
is available, few dead beats get their name 
on the dotted line. At the start, however, 
losses could be figured as high as 10 per 
cent. Art said. 

Art is a great believer in advertising, de- 
claring the newspapers to be the best medium 
for his business. A page ad at Christmas 
time is nothing unusual. He spends $10,000 
a year with the two local newspapers, this 
amount being for jewelry alone, the clothing 
end of the business requiring the same 
amount. Direct mail advertising also is a 
long suit with this jeweler, while billboards 
and other forms of outdoor advertising have 
a place in the campaign. In the past two 
years Art has hit upon a plan which has 
brought the store some additional business 
without much outlay of cash. The jeweler 
went in for amateur athletics a year ago, 
backed a basket ball team, and this club won 
the city championship. Headlines in both 
local papers tceld of the Art Jewelers and 
an eight-column streamer during the city 
title games was not unusual and was cred- 
ited with bringing to the store many new 
customers who never before had heard of 
Jack Art. Last Summer Art backed a 
basebell team. The players wear sweaters 
bearing the name Jack Art, and games twice 
a week attract several hundred people who 
come in contact with the name Art in every 
section of the city at least once in every 
two weeks. 

Conservatively estimated Art’s business 
volume annually is in excess of $75,000. This 
is jewelry alone, the clothing business not 
included. 

This firm sells watches at wholesale to 
retailers. A member of the firm makes ter- 
ritory regularly in Ohio, Indiana, Illinois and 
Michigan. 

Much importance is stressed through win- 
dow displays by Jack Art, who uses two 
windows to advantage. Every item of mer- 
chandise is plainly marked, and windows are 
kept lighted until midnight, which enables 
theatergoers to window shop. Frequent 
change of merchandise in the window is in- 
sisted upon by Art for he believes it is 
variety that appeals. 

The interior of the store presents a most 
inviting appearance. Floor and wall cases 
are attractively arranged. Art has for the 
jewelry business 17 x 55 feet, with offices 
to the rear where payments are made. A 
balcony where the optical and repair de- 
partments are located gives the store much 
additional floor space. The jeweler’s desk is 
at the right of the entrance, where he may 
greet customers. “Make the customer feel 
he is welcome,” says Art. “It means a lot.” 
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A collector is employed by the Art firm, 
and he makes his regular weekly cards, hav- 
ing a card duplicate of the one retained by 
the customer, where payments are enumer- 
ated. A glance at the card shows the bal- 
ance due. Art goes over the collector’s re- 
port each day, checking up on his clients 
and listing those to whom letters must be 
forwarded. 
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order to call attention to past due accounts. 

No. 1 reads: 

“We beg to call your attention to the 
fact that there is a payment past due on 
your account. Kindly make your remittance 
and oblige.” 

This is followed by a second letter which 
is more severe: 

“It is absolutely necessary that you make 














TO 
JACK ART 


STATE OF OHIO). 
STARK COUNTY §** 





Jack Art, being first duly sworn upon 
his oath says that the within named 
mortgagor is indebted to him in the said 
sum of 


Doeeienrsks ; that the said claim is just 
and unpaid; and that to secure the pay- 
ment of the same within mortgage has 
been executed to him in good faith. 


eee eee eee terre eee reeer tener eeesesesese . 


MORTGAGEE. 
Sworn to before me and subscribed in 


My POCMMNNE TS... . 6 cee esesses day of 


NOTARY PUBLIC. 
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Colored...... Single...... Housekeeping..... 
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IMPORTANT INFORMATION IS EMBODIED IN THE FORM OF CHATTEL MORTGAGE USED BY ART, 
CANTON, 0. 


No detail of the chattel mortgage, which 
binds the customer for payment, has been 
omitted. While it is somewhat the same as 
many credit jewelers use, there are some 
features that are new. 

Five different types of reminder letters 
are employed by the Jack Art concern in 


payment on your account according to terms 
of your agreement. 

“You are now long past due, and it is 
necessary that we hear from you at once, 
otherwise we will be compelled to adopt 
more stringent means of collection. 

“We trust that you will not compel us to 
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Storekeeping Department rangements immediately we will be obliged “Pay From Your Pay” is Art’s slogan, 
to take other steps to collect this account.” and it is conspicuous on all the firm’s sta. 


The last letter of the series reads like  tionery, advertising, etc—R. McC. 
do so, and look forward to an immediate this: 
reply.” “Do you want to save court costs and the 
Letter No. 3 reads: humiliation of being garnisheed? Announcement is made of the opening of 
“We are surprised that you have ignored “This is your final notice. Our next Nusbaums jewelry store in the new 


Chatiel Mortgage | 


BE IT KNOWN, that the undersigned, MORTGAGOR, in consideration of the sum of $............00..005. paid 
MORTGAGEE, the receipt whereof is hereby acknowledged, do hereby bargain, sell and convey to the said Jack Art, MORTGAGEE, the following 


described chattels, to wit: 
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Total Value $ 





TO HAVE AND TO HOLD, all and singular the goods, chattels and property above granted, bargaining and sold or intended to be granted, 
bargained and sold unto said grantee, his heirs and assigns. 


The condition of this mortgage is such that whereas the said mortgagor has executed and delivered to the said mortgagee a certain promissory 
note of even date herewith calling for the aforesaid sum, and made due and payable according to the tenor thereof, NOW. THEREFORE it 
the said mortgagor shall well and truly pay or cause to be paid the aforesaid note according to the tenor thereof then this conveyance shall 


be void, otherwise to remain in full force 


It is mutually covenanted and agreed THAT IF ANY ONE INSTALLMENT DUE and payable hereunder shall not be paid when 
due then all installments remaining unpaid shall at once become due and payable, at the election of mortgagee. That if said goods and chattels, 
or any part of them be secreted, or removed from the City of Canton, Stark County, Ohio, or seized by operation of law, or be abused, damaged 
or injured materially, misused, sold or further mortgaged without said mortgagee’s consent first obtained or if there be default of any payment 
of said indebtedness, or any part thereof, when due; or if said mortgagor shall fail to do anything required of him by this instrument or by 
the law of this state in reference thereto; then the said mortgagee may by process of law or otherwise take possession of said property and sell 
the same, at public or private sale at the highest price he can obtain therefor, and apply the proceeds to the payment of said indebtedness and 
interest thereon and all proper and actual costs incurred or paid in the recovery thereof and sale, and shall pay the residue to the said mortgagor 
Nothing herein contained shall preclude said mortgagee from pursuing any remedy permitted or allowed by law. 
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in installments as above set forth, until the entire sum is paid, with interest at the rate of six per cent per annum, payable semi-annualiy. 
If any one of said installments are not paid when due the entire principal and interest shall become due and payable at once at the 
< option of the holder hereof. 
5 And the undersigned does hereby authorize any Attorney at Law, to appear for me in any Court of Record in the United States 
after the above obligation becomes due, or upon the failure to pay any one of said installments, as above provided for, and waive the 
be issuing and service of process, and confess judgment against me in favor of the holder hereof for the full balance que hereunder and 
[oa] unpaid, and thereupon to release all errors and waive all right of appeal. 
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THE CONTRACT USED BY ART IN THE FORM OF A CHATTEL MORTGAGE 


our communications in which we called your action will be entirely your own fault. If Massillon Arcade building by Joseph Nus- 
attention to payments past due. You have we do not hear from you don’t blame anyone baum. Mr. Nusbaum some years ago con- 
failed to respond in any way and we can _ but yourself when it happens. You can ar- ducted a retail jewelry establishment in 
only say that unless you make proper ar- range with us by calling here at once.” Massillon. 
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The Wherefore of Permanent 
Jewelry Store Customers 








Written Expressly for The Jewelers’ Circular 

















HAT is most important in making 

permanent customers for a jewelry 
store? Quality? Price? Reliability? If 
not one of these, what then? 

Arriving at answers to these questions, the 
problem is complicated for the individual 
jeweler by the fact that one price buyer may 
make far more of a noise, and accordingly 
an impression on the jeweler, than half a 
dozen other buyers. Fortunately, the 
answers need not be left to general judg- 
ment. Specific statistics, carefully secured 


and tabulated by an expert, C. A. Baumgart, 


are available. Four separated, but typical, 
lowa communities, all under six thousand 
population, were investigated. The data 
secured shows just what the considerations 
are which permanent customers of jewelry 
stores heed. 

Getting the information, the investigator 
mailed questionnaires to thousands of news- 
paper subscribers, both town dwellers and 
farmers on rural routes. The questionnaires 
were returned, filled out, unsigned. They 
went to the women, because women do prac- 
tically all retail buying. 

One of the questions asked was, “Of what 
jeweler do you buy—and for what reason?” 
Inasmuch as recipients returned question- 
naires anonymously, they did not fear to 
“speak right out.” Unprejudiced informa- 
tion was secured. 

Not price or quality, or even reliability, 
appeared most numerously in the reasons 
given dy recipients why they regularly 
patronized certain jewelers. The reason 
most given by a wide margin—41.84 per cent. 
of these—was “accommodation and service.” 
By this people meant, “Being treated right,” 
—the little act of cheerful courtesy, the 
willingness to make fair and even generous 
adjustments, and so on. 

Quality graded next highest as the basis 
of a buying impluse, but it was way below 
accommodation and service in standing. Ap- 
proximately 23 per cent. said that quality ex- 
plained their allegiance to the jeweler whom 
they named. Next came reliability—15.61 
per cent. gave this as their reason. And 
price was literally in the cellar—it explained 
just 9.22 per cent. of the buying by these 
Iowa people. About 5 per cent. gave no 
reason why they bought where they did, and 
the same percentage gave miscellaneous 
reasons. 


All in all, it was clearly established that 
accommodation and service are by far the 
most important things in holding permanent 
patronage of average people in average 
Middle West communities, 

Making deductions from ‘these figures, 
C. A. Baumgart, the investigator, declares 
the real opportunity of the jeweler in adver- 
tising is to get away from the price appeals 
which often are used and to put into his 
newspaper advertising some of the things 


which, survey demonstrates, are the ones 
which actually hold the customer. 

In other words, let the jeweler “Talk up” 

the accommodation and service features of 
his store. Perhaps he may mention price, 
simply for the customer’s information— 
people like to know what things cost—but 
don’t put the whole burden of appeal on 
price. The far more sound procedure, 
Mr. Baumgart believes, is in using accom- 
modation and service arguments, for these 
are the things which actually make and hold 
permanent customers, and in doing so are 
the real source of a jeweler’s profits. 
- Speaking of newspaper advertising, do 
people read it? Do they believe it? These 
points were gone into on the same blank 
which develops the information just de- 
scribed. One fact clearly established was 
that conditions vary a great deal from town 
to town. 

Whether local newspapers are progressive, 
popular publications, with large reading fol- 
lowing, is most important. For example, in 
one of the four towns, approximately 98 per 
cent. replied they read the advertisements. 
A considerably smaller percentage read in 
some of the other towns. Of the 98 per cent. 
who read advertisements, about 90 per cent. 
replied they believed advertising, and some- 
what over 88 per cent. admitted they had 
been attracted to stores by advertising. 
Statistics, then, conclusively show that news- 
paper advertising is read, and is believed, 
and does produce returns. 

Of course, a great many jewelers from 
their own experience, know this already. It 
may be helpful, however, to some men in 
the trade who to date have not used local 


newspapers because they did not believe there - 


were possibilities in the medium. 

One of the questions asked was, “When 
you find two similar articles for sale at dif- 
ferent price, the unadvertised article being 
lower than the advertised, which do you 
buy ?” 

A surprisingly large percentage replied 
they bought the advertised article—over 60 
per cent. About 24 per cent. replied they 
bought the unadvertised article, and about 
15 per cent. gave no answer to the question. 
It was quite apparent from the survey that 
the jeweler’s great opportunity is not in im- 
provement of price and quality conditions, 
but in giving closer, more skilled attention 
to contact with the public. The personal 
element, in other words, becomes for the 
store the most important thing. Incidentally, 
it is the direction, competitively, in which 
there is the greatest opportunity for stores 
to outdistance others. For proof of this, 
consider the answers received in the survey 
to the question, “Have you ever had cause 
to complain of the way they have treated 
you?” An average of 42 per cent. replied, 
“Yes.” In one town, over 54 per cent. 
answered “Yes.” Many of these explained 
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just what it was of which they complained. 
In this particular town, over half the com- 
plaints were against the same store, and 
most of the complaints against this store 
were caused by a single clerk. 

When information concerning the offender 
was taken to his employer, the latter at first 
would not believe the accusation. He con- 
sidered the man one of his best! Shown his 
mistake, he put the clerk on work which did 
not bring him in contact with the public. 

All of this, however, goes to show what 
opportunities there are for a jeweler to work 
so that people will think of his store as the 
one where they are treated the best. Of 
course, his prices need to be in line. Of 
course, again, quality is of importance. The 
big point, however, is that the buying public, 
whose opinion after all is the most important 
thing, puts the greatest valuation on the per- 
sonal things of accommodation and service. 
Let the jeweler work to have a store of 
which people say, “They treat a person fine 
there,” and he is laboring in a direction 
bound to produce the soundest, most profit- 
able kind of results. And don’t let the 
jeweler think he must cut prices at all in 
bringing this result about. The survey 
covered all trades, and in not a single one 
was price so little a source of the buying 
impulse as in the jewelry trade. 





Different Kinds of Advertising 





UCCESSFUL advertisers, men who have 

something to sell and want to sell it do 
not confine themselves to one method of 
advertising. Even though it has perhaps 
very justly been claimed that newspaper 
advertising in the long run is the most effi- 
cient, it is well to reinforce that with other 
media. One retail jeweler known to the 
writer, uses for his selling,—the real pur- 
pose of advertising—newspapers, folders, 
ithe movie theatres, direct-by-mail, in the 
shape of letters which feature gifts for all 
occasions (weddings, anniversaries, birth- 
days, etc., etc.), manufacturers’ literature 
and other dealer helps, and even association 
programs, which many would condemn but 
out of which this advertiser wins a great 
deal of good will. 

This plan may suggest much expenditure 
but it need not aggregate as much as some 
might think if the budget is made intelli- 
gently. Retail advertising, moreover, is not 
a luxury but a necessity and a store can no 
more develop without it than a car can de- 
velop power without gas. The word develop 
is used advisedly because a business may 
continue to exist for a length of time by 
giving good service but it cannot grow or 
expand very much without advertising. 








Love you honey? Co’se I do! 
But I ain’t got no reason to: 
You jes’ kinda happened ’long, 
Den I knowed ’twas sump’n wrong 
Down inside dis nigger’s breast ; 
Since den I ain’t had no rest. 
I cain’ sleep no mo’ at night— 
Boss. he thinks I ain’t jes’ right; 
Maybe so, but ’taint no hahm. 
You look lak you bout to fain’! 
Gal, come git inside my ahm— 
You might fool me, but you ain’t! 
—Wash. Cougar’s Paw. 
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OLD GOLD and SWEEPINGS 


We place at your service our years of experience in refining precious metals. 

















Send us your next shipment. Yvu will find our returns prompt and satisfactory. 


THE WILLIAMS GOLD REFINING CO. 


2978 Main St., BUFFALO, N. Y. BRIDGEBURG, ONTARIO. 
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Tips from a Veteran Watchmaker 











Written Expressly for The Jewelers’ Circular by Wendell F. Foster 














Poising of the Watch Balance 


- the close rating of our modern Ameri- 
can watches no matter is of greater im- 
portance than the “poising” of the balance, 
and while the manipulations of “poising” are 
simple, we find many movements fail to rate 
properly through carelessness in this work. 


In the hands of the factory expert handling 
thousands of balances, the poising-caliper 
with its double set of jewels fulfills every 
requirement, but to the average watchmaker 
a bench poising-tool with parallel knife-edge 
agate jaws, has much to recommend it. Its 
position on the heavy, level bench glass in- 
sures the nicest observation of the slightest 
“drop.” There should be no misunderstand- 
ing as to what in this particular case consti- 
tutes the balance, namely: the balance-wheel 
proper, the staff, and the roller-table with its 
jewel pin. The hairspring with the stud and 
collet are always to be removed, after care- 
fully marking the position of the stud on the 
balance rim. Before poising a balance ex- 
amine the quater, or timing screws (if the 
balance possesses them), note their exact 
position, see that opposite screws are turned 
out an equal amount and that the slots in 
the heads coincide, for if in timing we turn 
one quater screw its opposite mate must be 
turned a like amount. Don’t fail to examine 
the balance pivots to see that they are per- 
fectly true and straight, for it will be useless 
to expect to poise a balance with a pivot bent 
ever so slightly. In adjusting the jaws of 
the poising-tool, see that the straight part 
of the pivots rest on the knife-edges. If one 
side drops quickly, look for the offending 
screw; perhaps some careless party has 
placed a timing washer under that screw and 
has neglected to place one of the same weight 
under its opposite mate. If this proves to 
be the case, remove the possibly (?) No. 4 
and replace it with a No. 2 and treat the 
opposite screw with a No. 2 also. There are 
a lot of errors caused by the indiscriminate 
use of those highly efficient little timing 
washers. Nothing more useful has been pre- 
sented to the trade when used understand- 
ingly. If the drop is caused by a fixed- 
screw, remove the screw with your combina- 
tion tweezer and screw-driver, and with the 
Proper size rose-cutter remove some stock 
from under the head, counting the number 





of turns made by the cutter; replace the 
screw and try the poise. Be careful with 
every move; you are doing a delicate and 
important operation. When the balance is 
absolutely free from any tendency to drop, 
it is in perfect poise, and if all other adjust- 
ments are as carefully made, you can look 
for very fine rating. 

It seems unnecessary to caution any 
watchmaker not to drill into a screw head, 
or to use a slotting-file or saw in the screw 
slots, or to resort to the old Swiss trick of 
filing off the underside of the screw heads, 
such practice is unworthy of watchmakers. 
How to Take Up the Wear on the Center 

Staff of an American Watch 

T° as in exceptional cases, the watch has 

run so long without oil that the center 
wheel will not come out readily, remove 
the cannon pinion and drive the staff out. 
Clean the offending bearing, and peg out the 
hole in the plate that the amount of cutting 
may be observed. Remove the center-pinion 
if of the triple-threaded type, as in most 
American watches, and place the staff with 
its wheel in the proper sized chuck of your 
American lathe, being sure that it runs 
absolutely true. The lower pivot is the one 
most likely to grind-in. If it proves to be 
badly cut, a fine pointed pivoting graver 
must be used sparingly, as the soft steel 
grinding-slip and oil-stone grit will reduce 
the diameter a trifle. After removing all 
traces of the grit, the polishing-steel slip 
used with dimontine and oil (quite dry) 
will finish the job like new. Clean the wheel 
and staff, and replace the center-pinion, oil- 
ing the threads slightly. 

In closing the hole in the pillar plate, all 
work must be done from the lower or dial 
side. The plate may be held on a broad 
faced die in the staking tool, or on the 
polished end of a vise-anvil that will easily 
fit the center wheel recess, and with a half- 
ball punch of at least twice the size of the 
hole to be closed, and with a medium weight 
hammer, give one smart blow and see if 
the hole has been closed enough. If not, 
repedt the operation. In mild cases one blow 
on the punch will prove sufficient. In open- 
ing the hole to fit the newly conditioned 
pivot, use a round polishing broach (never 
a cutter) as we want to force, and condense 


Remove any 
slight burr that may prevent oil from work- 


the stock to the proper size. 


ing freely into the bearing. If this job is 
done with care, no further cutting will occur 
at this point. 

Taking up the wear on any of the train 
wheel pivots of unjeweled watches can be 
done as above, only, in case of recesses 
made by the end-shaking cutter, a die must 
be selected to fit the recess before using the 
half-ball closing punch from the top side. 

In the case of jeweled movements it will 
be necessary to replace the jewel with one 
having a smaller hole after refinishing the 
worn pivot. The ground-in centers occurred 
mostly with early gilded movements: the 
trains were fitted in “the grey,’ and care 
was not taken to remove surplus gilding 
from the pivot holes; the whole force of the 
powerful mainspring was thrown onto the 
center pinion and its staff, which fitted too 
close to allow of proper lubrication. This, 
and a careless owner, who thought a watch 
should run a lifetime without any attention 
on his part, was sure to bring the inevitable 
result of cutting. 

Tightening the Cannon Pinion 

E a cannon pinion of the solid shank pat- 

tern becomes loose from years of wear, 
or from having been improperly fitted origi- 
nally, the proper friction may be obtained 
in a simple and workmanlike manner by 
removing the pinion and placing on a tapered 
brass wire held in the pin-vise, and with a 
small round file cutting a circular notch in 
the center of one side, cut this half round 
notch nearly but not quite through to the 
central hole, and with the smallest size ball- 
end punch indent the center of the notch; 
one light blow will usually be sufficient. Run 
a twist of tissue paper through the hole of 
the pinion, and clean the projecting end of 
the center-staff, touch it with the oiler, and 
try the pinion for friction. If the blow 
from the punch has been too heavy, relieve 
with a round broach until just the right 
amount is obtained. In case of a cannon 
pinion fitting too tight, a bit of oil-stone 
grit and oil on the center-staff, and the 
pinion held in a lathe chuck or the pin- 
vise, will require only a few turns to effect 
a cure. In this operation, the wheel with 
its staff should be removed, to avoid getting 
erit in the bearings. A small “pinion 
closer” to be held in the bench vise is a 
very handy tool, and its pointed punch will 
close most of the modern pinions, but care 
must be taken to place the pinion to be 
closed on a tapered steel holder to avoid 
crushing the shell. A small round polishing 
broach fitted to a handle is ideal for this 
purpose. 
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Practical Course in 


Adjusting 


a review of the laws governing the motion of the bal- 
ance and balance spring in watches and chronometers, 
and application of the principles deduced there- 
from in the correction of variations of rate 
arising from want of isochronism, change 
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Elucidated and Demonstrated 
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which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR 
WITH MODERN APPLIANCES; HOW 
TO CLEAN A WATCH PROPERLY; 
AND, THE LEVER ESCAPEMENT— 
SOME CURRENT DEFECTS IN IT AND 
HOW TO REMEDY THEM. 


By THEO. GRIBI 
Price $1.50 


THE JEWELERS’ CIRCULAR PUB. CO. 
11 John St., New York 


























Platinum | 


and 


Leadership 


N the silver field, high standards of 

quality and service have contrib- 
uted to the position of leadership which 
Handy & Harman enjoy. The same 
factors are fast creating for Handy & 
Harman a comparable position in the 
field of platinum. 
A reputation of 59 years building is 
assurance of integrity and expert serv- 
ice in your dealings with Handy & 
Harman. With special reference to 
platinum you will find high quality, 
reasonable prices and _ satisfactory 
terms. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEW YORK CITY 


Dealers in and Refiners of Precious Metals. 











ALLOYS 


FOR 


ENAMELING 
CASTING — STAMPING 


WHITE and GREEN COLD 


ALL KARATS 
(a special grade ey special purpose) 
SOLDERS TO MATCH 


National Smelting & Refining Corp. 


New York 





92 John St, 














T. 








Gold, 


Platinum 
Refiners and Assayers 


Silver 








B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia 









































September 29, 1926 


The Hornless Fork 





A RECENT letter comes from P. E. 
Rose, of Conway, Ark., referring to 
an article in a previous issue of THE 
JEWELERS’ CIRCULAR, published under the 
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caption, “A Revolution in Watchmaking.” 
Mr. Rose states that he is the obscure 
“tinker” who first devised the idea of a 
“better safety action with a hornless fork.” 
He says he submitted his models and draw- 





Fic. 2 


ings to the American factories in 1922, also 
to H. R. Playtner. In 1924 he says he sent 
all these models to a personal acquaintance 
in one of the factories. 

His friend’s reply reads in part: 


THE JEWELERS’ CIRCULAR 
“My dear Mr. Rose: 

“T am returning to you the escapement 
models ‘which you were so kind to send to 
me for examination and trust you will take 
the criticisms I am going to make in a 
friendly spirit. I must say you ought to be 
complimented on your endeavors and your 
patience in making these escapements. I 
beg to advise that there has been absolutely 
no change made in the escapement in the 
last 100 years. This matter has _ been 
thrashed pro and con by the very best 
theorists, as well as the best practical men 
the world has known. I had the pleasure 
of meeting one of the master minds of 
Switzerland whose family has been making 
escapements, I am informed, for over 100 
years, and he assured me there was nothing 
new discovered in the line of escapements 
since his great grandfather established their 
factory. All they have discovered in these 
years are good methods of manufacture. 

“Just six months to the day,” writes Mr. 
Rose, “THE JEWELERS’ CIRCULAR announced 
the hornless fork and your humble servant 
down here in old Arkansas gets no credit. 
Like many other instances in history the 
real father of the new idea is ignored.” 

We are illustrating herewith photographs 
which have been sent in by Mr. Rose. 





The Watchmaker’s Reward 


Sept. 23, 1926. 
Editor, JEWELERS’ CIRCULAR: 

Dear Sir:—Mr. J. P. Stevens in speaking 
of the problem of getting new recruits to 
the watch industry mentions a few obstacles, 
one of which is that the youth cannot get 
high wages at the start, and wonders why 
he is willing to go without wages at all to 
become a doctor, a lawyer or a preacher. 
This in itself proves that it is not the wages 
at the start that is the deciding factor but 
rather the reward in the end. 

Now, then, let us analyze the reward in 
the end. The doctor after many years of 
hard study becomes a highly respected mem- 
ber of the community, and for his advice, 
usually given in the form of turkey tracks 
on a slip of paper, one seldom questions his 
right to the fee he charges. The lawyer, 
like the doctor, becomes rather influential, 
and the fee for his advice no one ever ques- 
tions. I do not mention services in either 
case when their fees sometimes reach the 
sky. The preacher also is a highly respected 
man and he seldom even has to name a fee 
for his services. 

The watchmaker spends as much time as 
the doctor, or lawyer, or preacher to become 
proficient in his work and what is his re- 
ward? If he is fortunate and gets a job in 
a first class store he is told that he will be 
given a trial, and if the number of “come- 
backs” are not too great he will have a 
steady berth. He is told, of course, that 
the “comebacks” depended entirely on his 
skill. The percentage of “comebacks” and 
showing in revenue would automatically con- 
trol his advancement. And here is the joker. 

The store has, since the days of Noah, 
euaranteed the watch work for one year and 
new watches for two years. Now if Miss 
Prim had a gay old time on the sand at the 
beach wearing the wrist watch that was 
cleaned a week before and it stopped, Mr. 
Watchmaker at the store is given to under- 
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stand that he will have to do better work. 
If Mr. Sport was playing baseball wearing 
the watch that was overhauled the. month 
before and it stopped, Mr. Watchmaker was 
sternly commanded to make good his guaran- 
tee. If Mrs. Highbrow wore her watch 
playing tennis and it stopped, she came to 
the store demanding to know what sort of 
work the store did, since her watch should 
30 suddenly go wrong after it had just been 
ixed only 11 months ago. 

This reminds me of a little story. Willie, 
ten years old, was apprenticed to a carpenter 
and as was customary he made his home 
with his master. In return for his tuition 
he was required to keep the shop clean, keep 
all tools in shape and in their appointed 
places, run errands and do various other 
tasks. In his spare time he was expected to 
milk the goat, gather the eggs, keep the wood 
box filled, the lamp wicks trimmed, and a 
plentiful supply of fresh water in the old 
oaken bucket. In addition he was playmate 
and nurse to his master’s family. Now if 
the goat kicked the bucket Willie was at 
fault, if Junior fell and broke a tooth 
Willie was responsible, if sister’s dolly broke 
its head Willie was to blame, and if’ baby 
dropped the nursing bottle Willie got a 
scolding. One night the stork decided to 
pay his master’s household a visit. The 
ensuing disturbance awakened Willie, and 
as in all other disturbances, he was expecting 
momentarily his master’s wrath. When none 
came after a sufficient lapse of time he de- 
cided to go to sleep saying to himself, “I'll 
be blamed for this in the morning.” 

And so it is with most watchmakers in 
the average jewelry store. Day after day 
watches are brought in showing various 
forms of abuse for which, according to the 
store’s guarantee, no charges could be made. 
And Mr. Watchmaker is held to blame be- 
cause a watch does not perform to the satis- 
faction of the owner in spite of the abuse. 
That has been the watchmaker’s reward. 
And such a reward has more than any other 
single factor contributed to the unwillingness 
of intelligent youths to learn our occupation. 

However, all present indications point to 
changes for the better. Now that one of 
my doves has returned from the peaks of 
Sharpsburgh with a _ sweet-scented rose, 
although thorny at the stem, I feel I can 
safely emerge to view the rainbow of hope 
that has made its appearance on the fast 
receding clouds of unlimited guarantees that 
have flooded us with “comebacks” since 
Noah was a boy, and to inform those in- 
terested ‘that I.am in fact a hard-working 
watchmaker, working hard for the restora- 
tion of the professional standing which the 
capable watchmaker deserves. 

Yours very truly, 
Jos. A. PLoTKIN. 








Additional display and factory rooms for 
the Vail Jewelry Co., Wichita, Kans., will 
be secured through the lease secured, on the 
second story rcoms adjoining on the east, 
according to reports in real estate circles, 
last week. It is reported that Mr. Shipley, 
the president, has secured leases on all the 
rooms up to the Bitting building, with the 
exception of the Holland theater frontage, 
and he has a lease there on the portion over 
the lobby. Mr. Shipley declined to admit 
or deny the report. 
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of our satisfaction of the returns from the last shipment 
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UNITED STATES PATENTS 





Issue of September 14, 1926. 


1,599,811. FINGER RING. 
New York. Filed Sept. 11, 1925. 

2 Claims. 
A finger ring comprising a finger band, an up- 


ABRAHAM L, ELIASOFF, 
Serial 55,660. 


‘ ‘standing flange formed on one edge thereof and 


intéyral therewith, a stationary annular ring section 





rigidly secured to the periphery of said band ad- 
jacent the opposite edge the >*. a movable annular 
ring section rotatably mouut over said band 
between said flange and statione a, section with 
the peripheries of said sectiot.wgnd : flange being 
flush, and interengaging means on the opposed 
meeting faces of said sections for retaining said 
movable section in adjusted ~osition. 

1,599,920. LATCH-KEY-H¢ ING DEVICE FOR 
BELT BUCKLES SIMILAR AR- 
TICLES. Joun A. . ok, Avon-by-the-Sea, 
N. J. Filed April 10, 1925. Serial 22,240. 
5 Claims. : 

The combination with a plate buckle having a 
face plate and sides of a tubular ‘holding means 
extending from side to side of said buckle but 





spaced rearwardly from said face plate, a latch-key 
having a finger piece movably to fold down upon the 
body of said key, the outer wall of said holding 
means heing cut away to permit the finger piece to 
be folded down flatly upon the body of the inserted 
key, and one side of said buckle having stop 
shoulders beneath which the folded finger piece is 
engaged to restrain the inserted key against ac- 
cidental displacement from said holding means. 
1,599,551. MICROMETER WEIGHING _IN- 
STRUMENT. CwarLtes WILLIAM CALDWELL, 
Rerea, Jchannesburg, Transvaal, South Africa. 
Filed July 15, 1925. Serial 43,672. 7 Claims. 
In a micrometer weighing instrument, the com- 
bination of a pivoted beam, a poise traversible along 
the same, a rotatable shaft for traversing the poise, 
a drum rotatable with the shaft and having a scale 
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on its rim adapted te be properly viewed from the 
custcmer’s side of the instrument, a fixed part with 
which said scale registers, a rotatable member, and 
means operatively connecting said rotatable member 





























with said shaft te cause said member to rotate with 

less angular displacement than the shaft, said 

member indicating at the customer’s side of the 
instrument values of a higher denomination than 
the scale. 

1,599,935. PACKING BOX FOR CLOCKS. 
Ricoarp H, WuitTEHEAD and WIt.Larp E. 
CHAMBERLAIN, New Haven, Conn., assignors 
to The New Haven Clock Co., New Haven, 
Conn. Filed Feb. 2, 1925. Serial 6,261. 5 
Clairrs. 

A packing-box for clock-cases, cleats located 
within the said box at the ends thereof in spaced 

















relation to the bcttom thereof, T-shaped locking- 
plates having keys adapted in length to fit between 
the legs at the ends of the clock-case for holding 
the said plates in their locking-positions and lifting 
the ends of the clock-case against the said spacing 
cleats. 


1,600,142. JEWELER’S TOOL. Marco RortHen- 
BERG, and Isipor Attias, New York. Filed 
Nov. 21, 1924. Serial 751,309. 3 Claims. 


A tocl of the class described including a body 
sl4tted at its front end, forming arms, said arms 


“LG 








being resilient and formed with members of reduced 
thickness at the front end, and shoulders at the 
imner sides of said arms at the bases of said 
members, and rigid trunnions on said reduced 
members at the inner sides and disposed toward 
each other, said trunnions adapted to engage a 
roller. 


DESIGNS 


71,048. FINGER RING OR SIMILAR ARTICLE. 
FREDERICK W. Bryant, New Rochelle, N. Y. 


Filed July 30, 1926. Serial 18,557. Term of 


patent 7 years. 


71.061. WRIST-WATCH DIAL. FRrepericx G, 





GrurkN, Cincinnati, Ohio, assignor to The 
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Gruen Watch Co., Cincinnati, O. Filed Dec. 
9, 1925. Seria! 15,702. Term of patent 7 
years, 


71,083. BUCKLE. Samuet Sampson, New York. 





Filed May 31, 1924, 
patent 3!4 years. 


Serial 9,755. Term of 


Trade-Mark Registrations Granted 
Issue of September 14, 1926. 


217,855. WATCHES. Goruic Watcu Co., Inc., 
New York. 
Filed Feb. 24, 1926. Serial 227,740. FUB- 


LISHED JUNE 22, 1926. 


217,881. WATCHCASES. Hvucuentn Freres & 
Cie, Fasrigue Niet, Le Locle, Switzerland. 
Filed Dec. 22, 1925. Serial 225,013. PUB- 


LISHED JUNE 22, 1926. 

217,974. ARTIFICIAL GEMS. L. HELter & Son, 
Inc., New York. 
Filed March 22, 1926. 
LISHED JUNE 29, 1926. 
218,014. WATCHES, WATCHCASES, WATCH 

MOVEMENTS, AND PARTS THEREOF. 

Hire Dripisnetm Co., Inc., New York. 

Filed March 10, 1926. Serial 228,426. 
LISHED JUNE 29, 1926. 


Serial 228,985. PUB- 


PUB- 


Trade Mark Registrations Renewed 
September 14, 1926 


57,32 SILVER-PLATED HOLLOW WARE. 
Registered Noverrber 13, 1906. INTERNATIONAL 
Sttver Co., Meriden, Conn. Renewed Nov. 
13, 1926. 

57,509. PLATED FLATWARE FOR TABLE 
USE, INCLUDING KNIVES, FORKS, AND 
SPOONS. Registered Nov. 13, 1906. INTER- 
NATIGNAL SILVER Co., Meriden, Conn. Re- 
newed Nov. 13, 1926. 

57,560. PLATED FLATWARE FOR TABLE 
USE. INCLUDING KNIVES, FORKS, AND 
SPOONS. Registered Nov. 13, 1906. INTER- 
NATIONAL SILVER Co., Meriden, Conn. Re- 
newed Nov. 13, 1926. 

58,282. PLATED FLATWARE FOR TABLE 
USE, INCLUDING KNIVES, FORKS, AND 
SPOONS. Registered Dec. 11, 1906. INTER- 
NATIONAL SILVER Co., Meriden, Conn. Re- 
newed Dec. 11, 1926. 


58,889. IMITATION 
TABLE USE, 
FORKS, AND SPOONS. 
1906. INTERNATIONAL SILVER Co., 
Conn. Renewed Dec. 25, 1926. 


SILVERWARE FOR 
INCLUDING’ KNIVES, 
Registered Dec. 25, 
Meriden, 








Atlanta, Ga. 





Fred Wheeler of the Non-Retailing Co., 
Lancaster, Pa., was a visitor in Atlanta dur- 
ing the week. 

J. T. Coleman, watchmaker for the J. F. 
Creel Jewelry Co., in the Peachtree Arcade, 
has just received a telegram from his chil- 
dren in Miami, Fla., stating that they are 
safe. 

Louis Glick, Hammel Riglander & Co., 
New York, and Harry Deitsch, with the 
same company, stopped over in Atlanta for 
a cquple of days during the week on the way 
to the Coast, waiting for the storm to sub- 
side before going into their territory to call 
on the trade. 

J. F. Creel, well-known Peachtree Arcade 
jeweler, is having a complete new store dis- 
play window put into his shop in the Peach- 
tree Arcade. The window will be of the 
“bay window” type, replacing an ordinary 
straight window, and will not only give 
much more display space for goods, but will 
permit of much better lighting effects which 
are sure to attract attention. 
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Mi. HARRIS itcrioncer 


—— 142 Fulton Street, New York write or wire 








I can raise $3,000 to $10,000 per week from your surplus stock, at a profit. 
Facsimile letters, written testimonials from Jewelers that were pleased with 
my services, sent on request. Best of references will be sent. 








I GUARD YOUR 23 Years of Successful Jewelry Auctioneering I GUARD YOUR 
_REPUTATION Sales Conducted Anywhere in United States | ®#?UTATION 























I conduct all sales personally in a most gentlemanly manner. Your customers are treated with 


No man can sell more courtesy. No goods misrepresented; every article sold on its merits. I give your store pub- 


goods or get better prices licity. New customers and your future business is assured. Booking Fall sales now. 
se , — on Harris Auctions ' Write These Jewelers for References 

will be sent free to any Jeweler on request; it gives references : ° , 
of jewelers, and shows the right way to run auctions. G. L. Eakle, Elkins, W. Va. Fishbone Bros., Easton, Pa. 

20 Years of Successful Auction Selling. L. Fitzgerald, Buckhannon, W. Va. Kelly-Vawter, Marshall, Mo. 

H. A. Caplan, Morgantown, W. Va. Alex Rankin, Lg oe ern Pa. 
I Guarantee Profits and Guard Your Reputation J. Schancupp & Sons, Derby, Conn. George Bullock, Mechanicsville, N. Y. 

No stock is too high grade for me to sell at a profit; same F. W. Pardon, Owensboro, Ky. L. H. Barth, Geneva, N. Y. 
consideration given to small sales as to large sales. Dave Edwards, Sharon, Pa. Logan Jewelry Co., Logan, W. Va. 

All Correspondence Held Confidential. NOW SELLING M. KALK, TULSA, OKLAHOMA 





AKERS and PERKINS 


Jewelry Auctioneers 


NOW SELLING FOR 
(ESTATE) 


NAT RUGGLES 
CLEVELAND, OHIO 


32 Years Same Location 


SOME OF OUR 1926 SALES 
Keith Jewelry Shoppe, Springfield, O.; Kay Co., Youngstown, O.; 











Albrand and Hinterschied (2), Columbus, O.; Freeman, Ashland, Ky.; 
} A. W. Hanaway, Meadville, Pa.; Walter J. Fuerman, Bradford, Pa.; 
S. M. AKERS Wade C. Bloom, Du Bois, Pa.; F. G. Lineman Co., Pittsburgh, Pa. JOHN J. PERKINS 





Dignified — Legitimate Selling — Guaranteed Results — No Losses 


Communications Confidential—Wire—Phone—Write 


279 The Arcade Cleveland, Ohio Phone: Main 8208 














Have You What Cash You Need? 


If not, write or wire Curran the conductor of 
dignified sales that brings prestige and cash. 


All Business Strictly Confidential 


JAMES E. CURRAN 


c/o Hotel Metropole The Jewelers’ Auctioneer _ Cincinnati, O. 

















THE BUYERS’ DIRECTORY 


Jewelers’ Circular, 11 John St., New York 


























